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EXECUTIVE SUMMARY

This study was conducted for the Wyoming Game and Fish Department (also referred to simply
as Game and Fish) to conduct human dimensions research in support of an agency-wide
strategic plan.

The human dimensions research conducted by Responsive Management encompassed seven
components in addition to the launch meeting:
1. Anonline qualitative assessment (Game and Fish employees)
2. Pre-survey focus groups (the general public, including hunters, anglers, and other
recreationists)
3. A scientific telephone survey of three samples
a. Wyoming residents (the general public; note that this included resident hunters and
anglers in the proportion that they occur in a general population sample)
b. Nonresident hunters (this sample is solely of nonresidents because the sample of
Wyoming residents contained resident hunters)
c. Nonresident anglers (again, note that the sample of Wyoming residents contained
resident anglers)
4. An employee survey (Game and Fish employees)
5. Post-survey focus groups (the general public, including hunters, anglers, and other
recreationists)
6. Public meetings (the general public); administered after the survey
7. Anonline public forum (the general public)

An overview of the methodologies used and a synopsis of the results of each method
immediately follow. For more detailed information about the methodologies and a
comprehensive discussion of results, please see the main body of this report.

METHODOLOGY

The methods section starts with a discussion of the launch meeting. It then gives a brief overview
of the seven components of the project.

METHODOLOGY: LAUNCH MEETING

Prior to the start of this multi-faceted research project, staff from Responsive Management and
The Cooperation Company convened a project launch meeting with Wyoming Game and Fish
Department personnel on September 14 and 15, 2017, at the Curt Gowdy State Park Visitor
Center. The launch meeting was attended by Game and Fish executive staff and division
leadership and allowed for an in-depth discussion of project goals, objectives, and contextual
information relating to previous agency planning efforts—these topics helped to establish the
overall direction of the current study.
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The researchers also discussed with staff details related to the data collection from Wyoming
residents, including planned focus group and public meeting locations and populations and
groups to be surveyed. The researchers used a portion of the launch meeting to conduct a
“SWOT” analysis, so named because it is a structured planning method that evaluates an
organization’s Strengths, Weaknesses, Opportunities, and Threats. A SWOT analysis is an initial
identification of favorable and unfavorable internal and external factors that an organization can
address through its objectives in its strategic plan.

METHODOLOGY: QUALITATIVE ASSESSMENT OF GAME AND FISH EMPLOYEES
AND STAKEHOLDERS

The purpose of the qualitative assessment was to establish a foundation of data from Game and
Fish employees and stakeholders pertaining to the study goals, outcomes, and key agency
characteristics relevant to the upcoming strategic plan. The questionnaire was coded using online
software, and a link to it was distributed to employees and stakeholders by email using a
database of email addresses provided by Game and Fish.

The data were collected between October and November 2017. Responsive Management
obtained a total of 223 completed responses from employees and stakeholders. The data were
then analyzed based on the following breakdown of respondents:
e Internal employees, which includes all permanent and non-permanent Game and Fish
employees; and
e Stakeholders, which includes Game and Fish Commissioners, members of the Governor’s
Fish and Wildlife Task Force, and directors of other Wyoming agencies.

METHODOLOGY: PRE-SURVEY FOCUS GROUPS

Responsive Management planned, coordinated, and facilitated five focus groups in November
2017 in Cheyenne, Rock Springs, Riverton, Gillette, and Cody. These focus groups were
conducted prior to the telephone survey and other data collection in order to help plan topics for
the survey and other opinion gathering tools. Each focus group consisted of 9 to 12 residents
who engaged in one or several forms of outdoor recreation relevant to Game and Fish, including
hunting, fishing, trapping, boating, hiking, and wildlife viewing/photography (note that most
group participants engaged in more than one of the activities, meaning that many hunters also
fished, many boaters also hiked, and so forth). Additionally, most groups included at least one
landowner of 10 acres or more, with some groups having several landowners.

The use of focus groups is an accepted research technique for the qualitative exploration of
attitudes, opinions, perceptions, motivations, constraints, and behaviors. Focus groups provide
researchers with insights, new hypotheses, and understanding through the process of interaction.
Focus groups allow for extensive open-ended responses to questions; probing; follow-up
questions; group discussion; and observation of emotional responses to topics—aspects that
cannot be measured in a quantitative survey. Qualitative research provides researchers with a
more detailed understanding of the topics or issues of concern in the study.
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Each focus group was conducted using a discussion guide that allowed for consistency in the
data collection. The discussion guide included top-of-mind questions as well as more specific
questions addressing opinions on and attitudes toward outdoor recreation, wildlife management,
the Wyoming Game and Fish Department, and other pertinent topics. Each group was recorded
for later analysis and transcription. The groups each lasted approximately 2 hours and were led
by one of Responsive Management’s trained moderators. Responsive Management recruited
focus group participants using a random sample of general population residents in each of the
five locations, as well as databases of hunting and fishing license holders provided by Game and
Fish.

METHODOLOGY: TELEPHONE SURVEY

While the other methods (those previously discussed as well as some that are discussed later)
offered maximum opportunity for the public to provide input, obtained in-depth qualitative data,
and/or provided the researchers with a comprehensive look at the full range of issues and
reactions associated with outdoor recreation and wildlife management in Wyoming, a scientific,
probability-based survey was conducted to acquire quantitative data for evaluating the true
distribution of residents’ and recreationists’ awareness, opinions, and attitudes. Surveys are
quantitative research used to systematically examine the population being studied based on a
representative sample so that the results can be replicated and generalized to the population of
interest. For this study, a scientific survey was used to examine three groups: Wyoming general
population residents, nonresident hunters, and nonresident anglers.

For the survey, telephones were selected as the preferred sampling medium because of the
almost universal ownership of telephones (both landlines and cell phones were called).
Additionally, telephone surveys, relative to mail or Internet surveys, have better representation of
the sample than do surveys that are read by the respondent (i.e., mail and Internet surveys)
because the self-read surveys systematically exclude those who are not literate enough to
complete the surveys or who would be intimidated by having to complete a written survey—Dby
an estimate of the U.S. Department of Education’s National Institute of Literacy (2016), up to
43% of the general population read no higher than a “basic level,” suggesting that they would be
reticent to complete a survey that they have to read to themselves. Finally, telephone surveys
have fewer negative effects on the environment than do mail surveys because of reduced use of
paper and reduced energy consumption for delivering and returning the questionnaires.

The telephone survey questionnaire was developed cooperatively by Game and Fish and
Responsive Management, based on the research team’s familiarity with outdoor recreation and
wildlife management issues, and the input obtained from the qualitative assessment of Game and
Fish employees and stakeholders and the pre-survey focus groups. Responsive Management
conducted pre-tests of the questionnaire to ensure proper wording, flow, and logic in the survey.
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As discussed previously, three separate populations were sampled: 1) the statewide population of
Wyoming residents, 2) nonresident hunters, and 3) nonresident anglers. Within each sample, a
probability-based selection process was used to ensure that each eligible respondent had an
approximately equal chance of being selected for the survey.

In the analysis of the data from the telephone survey, six data runs of the following groups were
examined:

1.
2.

3.

Residents overall (from the statewide resident sample).

Residents regionally (residents categorized into one of eight regions based on their place
of residence).

Hunters, broken down into residents and nonresidents (resident hunters being anybody in
the resident sample who bought a Wyoming hunting license in the previous 5 years;
nonresident hunters being the nonresident licensed hunter sample provided by Game and
Fish).

Anglers, broken down into residents and nonresidents (resident anglers being anybody in
the resident sample who bought a Wyoming fishing license in the previous 5 years;
nonresident anglers being the nonresident licensed angler sample provided by Game and
Fish).

Consumptives vs. non-consumptives (“consumptives” referring to anybody who had a
hunting, trapping, or fishing license; “non-consumptives” referring to those who did not
have a hunting, trapping, or fishing license—in other words, everybody else). Note that
“consumptives” are also referred to as “hunters/trappers/anglers” in the graphs or text,
and “non-consumptives” are also referred to as “non-hunters/trappers/anglers” in the
graphs or text.

Non-consumptive wildlife viewers (being those who viewed wildlife but did not hunt,
trap, or fish). Note that this is different from the non-consumptives above because it
includes only those who specifically viewed wildlife.

A note about “consumptives” and “non-consumptives” as used in this report:

“Consumptives” applies to hunting, trapping, and fishing. In this report, as discussed in item #5 above, one
data run was made of those who had a license to hunt, trip, or fish (not on whether they had
actually hunted, trapped, or fished). Therefore, “consumptives” refers to holders of licenses that
allowed hunting, trapping, or fishing. On the graphs, consumptives are also identified as
“hunters/trappers/anglers”; note that this is based on having a license.

“Non-consumptives” refers, in this report, to anybody who did not hold a hunting, trapping, or fishing
license. This includes those who viewed wildlife or did any of the other activities that were asked
about in the survey, as well as those who did none of the activities about which the survey asked
questions. Because this all-encompassing data run (i.e., it was consumptives compared to
everybody else) included those who did no wildlife-associated recreation, the last data analysis run
discussed above (item #6) was conducted. It looks at those who specifically viewed wildlife as one
of their activities but did not hunt, trap, or fish. The graphs and tables, therefore, always indicate
that this last data run is of non-consumptive wildlife viewers.

Finally, the use of these terms does not imply that other wildlife-associated and outdoor recreation does not
have an impact on wildlife and fish; any outdoor activity, such as wildlife viewing, camping, or
hiking, can affect wildlife and habitat in the area and can change the behaviors of wildlife. Rather,
the terms in this report are used strictly as indicated above to define specific data runs.
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METHODOLOGY: ONLINE EMPLOYEE SURVEY

Concurrent with the scientific telephone survey of Wyoming residents, nonresident hunters, and
nonresident anglers, Responsive Management conducted an online survey of Game and Fish
employees. Prior to this survey, employees were sent a short questionnaire of open-ended
questions about the general strengths and weaknesses of the agency (the SWOT analysis referred
to previously). The results of that qualitative analysis were used in part to develop this survey,
which is quantitative in nature and covers more specific areas.

The survey questionnaire was developed cooperatively by Game and Fish and Responsive
Management. The database of employee email addresses was provided by Game and Fish.
Emails were sent to all on the list, and employees had the option of taking the survey. The emails
included a link to the survey, and the survey could only be taken through this email link. In other
words, it was not possible for just anybody surfing the Internet to come across the survey. Also, a
globally unique identifier tied to each email address ensured that each person could take the
survey only once.

Responsive Management provided assurances at the outset that all employee responses would be
kept completely confidential. It should also be noted that all questions in the survey were
optional—a respondent could continue on with the survey if he or she chose to leave a question
blank.

METHODOLOGY: POST-SURVEY FOCUS GROUPS

Following the telephone survey of Wyoming residents, nonresident hunters, and nonresident
anglers, five focus groups were conducted in February 2018 in Laramie, Casper, Sheridan,
Worland, and Jackson. (Recall that five focus groups were conducted in November 2017, prior to
the telephone survey, in different locations throughout the state.) The groups included in the
focus groups and the methods used in recruiting participants, conducting the focus groups, and
analyzing the data are the same as those described for the pre-survey focus groups.

METHODOLOGY: POST-SURVEY PUBLIC MEETINGS

Responsive Management planned, coordinated, and facilitated ten regional public meetings with
the general public and Game and Fish stakeholders. The purpose of the public meetings was to
provide an open forum for input and feedback, an opportunity for two-way dialogue between the
agency and its constituents, and a means of identifying issues of interest or concern with regard
to outdoor recreation and wildlife management in Wyoming. These meetings were also intended
to help reinforce transparency and encourage public investment in decision-making. Game and
Fish staff attended each meeting in uniform and, toward the end of each meeting, reiterated the
major themes they had heard.
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The public meetings were advertised ahead of time, held in a public or publically accessible site,
and allowed anybody who wished to attend to do so. The ten public meetings were planned to
occur near every Game and Fish regional office, as well as in Cheyenne and Gillette. The
locations and dates of the public meetings are:
e Cheyenne (February 5, 2018)
Laramie (February 5, 2018)
Casper (February 6, 2018)
Lander (February 6, 2018)
Gillette (February 7, 2018)
Green River (February 7, 2018)
Sheridan (February 8, 2018)
Pinedale (February 8, 2018)
Cody (February 9, 2018)
Jackson (February 10, 2018)

Each meeting was facilitated by Responsive Management staff. Each meeting began with a brief
presentation that included an overview of the research being conducted for Game and Fish by
Responsive Management, a summary of results of the research to that point, the guidelines for
conducting public meetings, and a list of questions intended to guide the flow of public input
during the meeting. Rules for public input were then explained to the attendees, which included
the requirement that only one person speak at a time, a time limit for speaking during the
meeting, the restriction of open debate and challenges to other members of the audience, and
adherence to the established topic of the meeting.

METHODOLOGY: PUBLIC FORUM

Six online public forums were offered for any member of the general population to be able to
provide input and engage in open discussion with other interested parties. The forum allowed
comments on one or more of the following topics: wildlife and wildlife viewing; hunting;
fishing; boating; hunter education, educational programs, and communication; and any other
miscellaneous Wyoming Game and Fish topics. The forums were maintained on a dedicated
website (www.wildlifeforum.org) that included a description of the strategic planning research, a
listing of the public meetings, and introductory questions for each forum posed by researchers
for all website visitors to read, if desired.

Commenters could visit the forum as often as they liked and leave comments addressing the
questions or any other aspects of outdoor recreation or wildlife management in Wyoming.
Commenters also had the opportunity to engage with one another in a typical online discussion
format. Responsive Management maintained a moderating presence in the forum but otherwise
did not engage with participants in any way.

All forum comments posted before March 2018 (excluding any comments that were deleted by
the moderator due to inappropriate or irrelevant content) were reviewed and considered when
developing the summary of results for the public forum. A separate report includes the verbatim
comments. Forum comments posted after March 2018 will be reviewed by Game and Fish and
the strategic planning team.
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LAUNCH MEETING RESULTS

Staff from Responsive Management and The Cooperation Company convened a project launch
meeting with Wyoming Game and Fish Department personnel on September 14 and 15, 2017, at
the Curt Gowdy State Park Visitor Center. The launch meeting was attended by Game and Fish
executive staff and division leadership.

The primary purpose of this meeting was to help establish the overall direction of the study
and to brainstorm topics that should be covered.

This meeting identified the perceived strengths and weaknesses of the Game and Fish
Department, as well as the perceived opportunities available to the agency and the threats
to it.

This meeting established that the project would entail a short assessment questionnaire for
employees and stakeholders, focus groups, a telephone survey of the general population
(which includes resident hunters and anglers) and nonresident hunters and anglers, an
employee survey, focus groups to occur after the surveys, public meetings, and a public
forum for comments.

RESULTS OF THE QUALITATIVE ASSESSMENT OF GAME AND
FISH EMPLOYEES AND EXTERNAL STAKEHOLDERS

Like the Launch Meeting, the primary purpose of this assessment was to establish the
topics that should be covered in the subsequent research, as well as to help put those topics
into perspective.

One aspect of the assessment was to establish goals of the project.

The most important goals that were identified in the assessment were to educate the public and
garner their trust, to develop a useable and measurable strategic plan, to assess and improve
employee morale, to increase funding, and to manage all wildlife, not just game and fish species.

Another aspect of the assessment was to identify desired outcomes of the project.
These included garnering public support for Game and Fish activities, making an actionable
strategic plan, and maintaining robust fish and wildlife populations.

An additional part of the assessment identified key strengths of the agency.

These included committed and knowledgeable employees, abundant natural resources, a strong
relationship with the public, financial stability, good relationships with other entities, success
stories, and autonomy in management of natural resources.

Weaknesses were also identified as a part of the assessment.

These included inflexible leadership and structure, low employee morale among some
employees, a limited funding base, lack of engagement with non-users, favoritism toward
landowners, and poor communication.
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The assessment was also used to identify opportunities for the agency.
These included public interest in wildlife, partnerships with other entities, existing research, and
pending employee turnover because of retirements (i.e., the opportunity to hire new employees).

Finally, the assessment identified threats to the agency.
These included lack of funding, habitat loss, disease, and (undue) political influence.

PRE-SURVEY FOCUS GROUP RESULTS

Five focus groups were conducted prior to the telephone survey and other data collection
methods. Focus groups are discussions among a small group of people, led by a moderator
through a discussion guide, in which participants are allowed to give any input that they want.
These focus groups with residents were conducted in geographically diverse areas across
Wyoming: Cheyenne, Rock Springs, Riverton, Gillette, and Cody.

Generally, it seems that focus group participants are satisfied with Game and Fish.

They clearly expressed their value of Wyoming’s wildlife in relation to their families and to the
many outdoor recreational opportunities across the state. They also expressed their overall
appreciation for the work of Game and Fish, especially given their budgetary limitations.

PRE-SURVEY FOCUS GROUP RESULTS: ACCESS

Access was the most discussed issue in each focus group across multiple topics of
conversation.

The issue of access was brought up across multiple conversations, even when the focus group
discussion promptings did not directly involve access.

Hunters expressed frustration that landowners restrict hunting on their land to those able

to pay large fees for trophy hunts, while not permitting resident Wyoming hunters to hunt
their land.

This occurs, they say, even while excessive elk and deer populations are destroying landowners’
food sources and properties. To add to participants’ frustration, they noted that some landowners
also receive compensation from the state for land that has been damaged by elk and deer.

With regard to fishing access, some participants noted the difficulty of fishing on streams
and rivers that are owned partially by the state and partially by private landowners.
They claim such scenarios can require impractical fishing and boating methods to avoid
trespassing on the privately owned streambeds and banks.

Some non-consumptive outdoor recreationists also discussed access in terms of roads and
trails that have been closed due to a lack of maintenance, thereby prohibiting them from
hiking, viewing wildlife, photographing wildlife, and other similar activities.
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PRE-SURVEY FOCUS GROUP RESULTS: MANAGEMENT

Regarding species management, some focus group participants questioned the wisdom of
reintroducing wolves, while others noted the increasing danger to hikers, hunters, and
wildlife viewers—especially near Cody—of encountering grizzly bears.

Focus group discussions included those who questioned the efficacy and the financial
practicality of attempting to eliminate certain non-native fish species in order to bring back
native species.

Some in the focus groups noted the need for Game and Fish to place greater emphasis on
managing nongame species.

Regarding habitat management, some participants commented on the widespread
deadwood in Wyoming’s forests as a fire hazard and reflected on the perceived
mismanagement of Russian olive and sagebrush.

Finally, regarding recreation management, some participants who are particularly
interested in non-consumptive outdoor recreation emphasized more maintenance on trails
and roads throughout the state in order to increase access.

PRE-SURVEY FOCUS GROUP RESULTS: REGULATIONS

There were multiple comments across all focus groups regarding the complexity of Game
and Fish hunting regulations.

Some appreciated the complexity and noted that it requires a level of commitment to read and
understand the regulations that eliminates uncommitted hunters. However, others expressed
frustration and/or concern over the regulations’ complexity and asserted that (at a minimum) it
discourages the recruitment and retention of young and/or inexperienced hunters.

Across all five focus groups, many participants called for simplifying the regulations to
some degree, thereby making hunting and fishing more accessible to Wyoming’s outdoor
recreationists.

It was suggested a few times in different focus groups that the administrators who write the
regulations are too removed from the field to properly understand how such regulations may or
may not be practically applied to hunting, fishing, and access scenarios.

In connection to the regulations, many focus group participants also noted the difficulty of
drawing tags for big game hunts, and expressed difficulty understanding the regulations
concerning boundaries between public and private land, including the many designated
hunting areas (and the accompanying area-specific regulations) from which to choose.

Boaters commented on the need to better enforce AlS inspection regulations.
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PRE-SURVEY FOCUS GROUP RESULTS: EDUCATION

Multiple focus group participants across all five focus groups commented on the need for
more educational initiatives, especially toward youth and young hunters.

They are concerned that, without proper education through parents, schools, or other community
or state programs, fewer youth will be interested in hunting.

Some boaters emphasized the development of statewide boating ethics and etiquette
education in relation to interacting with other outdoor recreationists.

PRE-SURVEY FOCUS GROUP RESULTS: COMMUNICATION

Multiple participants across all focus groups requested more and better communication
from Game and Fish regarding one or more of the following: regulations, policy decisions,
annual Game and Fish budgetary allocations, website improvement and development,
simplifying the regulations, and other suggestions.

It seems that some outdoor recreationists—particularly hunters and anglers—experience varying
degrees of difficulty using the Game and Fish website to retrieve needed information; purchase
licenses, tags, stamps, etc.; and locate pertinent Game and Fish contact information.

PRE-SURVEY FOCUS GROUP RESULTS: GAME AND FISH FUNDING

Some focus group participants noted that they would like Game and Fish to consider excise
taxes and fees for non-consumptive outdoor recreation items and activities as an additional
funding source. However, some hunters and anglers expressed apprehension with this idea,
indicating that they would prefer Game and Fish to remain mostly funded by license fees
and related expenses from hunting and fishing.

The latter people noted that they would like to retain as much consideration, attention, and
funding from Game and Fish toward their respective activities as possible. Instead, they
suggested increasing current resident and nonresident hunting and fishing fees. A few hunters
and anglers expressed their willingness to pay slightly higher resident hunting and fishing license
(and related) fees. Some also emphasized increasing nonresident license fees and tags in order to
generate additional funding for Game and Fish.

PRE-SURVEY FOCUS GROUP RESULTS: RESOURCES AND PERSONNEL

Some focus group participants noted they would like to see Game and Fish allocate more
resources and personnel for non-consumptive outdoor recreational interests and for
nongame species management efforts.

They perceive that the subsequent lack of attention to such issues is due to limited funding and
other limited resources. As mentioned earlier, some would like to see Game and Fish funding
sources expand to include non-consumptive outdoor recreationists, which would include (from
their perspective) more resources and personnel allocated to non-consumptive activities and
nongame species management.
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GENERAL POPULATION AND HUNTER / ANGLER SURVEY
RESULTS

The results that follow are from a scientific, probability-based random sampling survey of the
general population (i.e. residents statewide), as well as nonresident hunters and nonresident
anglers. The survey was conducted by telephone. The analyses were conducted on several
groups, including residents statewide, resident hunters, nonresident hunters, resident anglers,
nonresident anglers, and wildlife viewers.

TELEPHONE SURVEY RESULTS: PARTICIPATION

Participation in hunting and fishing is robust in Wyoming.
About a third of residents had purchased a hunting license within the past 5 years, and nearly half
had purchased a fishing license in that time.

Other activities with robust participation include hiking, camping, and wildlife viewing.
Nearly three fourths had hiked, about two thirds had camped, and about two thirds had gone
wildlife viewing.

Public lands are of great importance for both hunting and fishing in Wyoming.

A large majority of hunters use mostly public land, and an even larger majority of anglers access
their fishing mostly through public land.

TELEPHONE SURVEY RESULTS: ISSUES OF CONCERN

The viability of wildlife populations, poaching, and wolf management were important
concerns of residents when asked about Wyoming’s fish and wildlife.

Regarding issues pertaining to hunting, residents most commonly name access.

Invasive species as an issue is the most commonly named fishing issue, according to
residents.

As with fishing issues, the most commonly named boating issue is invasive species.

Residents’ top concern regarding educational programs of the Game and Fish Department
is that more are needed in schools.

Finally, the top issues confronting wildlife enthusiasts who do not hunt, fish, or trap, as
perceived by residents, are dissemination of information and access.

TELEPHONE SURVEY RESULTS: ACCESS

Rating of access was asked about directly for several activities. The best ratings are for
access to view wildlife and to hike. There appears to be room for improvement regarding
fishing and hunting: although a majority give access ratings of excellent or good to these
activities, in both cases the good ratings exceed the excellent ratings.
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Maintaining roads and keeping them open were common ways that residents think access
can be improved.

TELEPHONE SURVEY RESULTS: KNOWLEDGE OF THE GAME AND FISH
DEPARTMENT

The typical Wyoming resident is knowledgeable about Game and Fish: nearly three
guarters say that they know a great deal or a moderate amount about the agency.
Hunters/trappers/anglers have, of course, robust knowledge levels, but even a majority of those
who do not hunt, trap, or fish say that they know a great deal or a moderate amount.

TELEPHONE SURVEY RESULTS: SATISFACTION WITH THE GAME AND FISH
DEPARTMENT

Satisfaction is high with the agency: 90% of residents are satisfied, including 62% who are
very satisfied.

Satisfaction is high across various user groups: more than 90% of hunters and anglers (both
resident and nonresident) are satisfied, and just under 90% of non-hunting/non-trapping/non-
fishing wildlife viewers are satisfied.

The perception that there is not enough law enforcement is a leading reason for
dissatisfaction, exceeding reasons related to habitat or fish/wildlife management.

Q58. Overall, are you satisfied or dissatisfied
with the Wyoming Game and Fish
Department? (Residents)

Somewhat satisfied _ 28

Neither satisfied nor l 4
dissatisfied

~ 90%

Somewhat dissatisfied l 3

~ 5%
Very dissatisfied I 2

Don't know F 2

0 20 40 60 80 100
Percent (n=2558)

Satisfaction With the Game and Fish Department Among Residents
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TELEPHONE SURVEY RESULTS: OPINIONS ON THE GAME AND FISH
DEPARTMENT

The agency enjoys high ratings of credibility among the general public, hunters, and
anglers.

Among residents, 95% rated the agency credible, with 79% rating it very credible. Hunters,
anglers, and wildlife viewers give similarly high ratings of credibility.

The conservation and protection of wildlife, habitat, and natural resources was the top-
named benefit that the Game and Fish Department provides. Additionally, providing
opportunities for hunting, fishing, and viewing wildlife are important benefits that were
named. Rounding out this list of perceived benefits is the provision of information and
education about fish and wildlife.

Q63. Overall, do you think the Wyoming
Game and Fish Department is very
credible, somewhat credible, or not at
all credible as a source of information
about current fish and wildlife issues in
Wyoming? (Residents)

Somewhat credible - 16

~1 95%

Not at all credible 1

Don't know F 4

0O 20 40 60 80 100
Percent (n=2558)
Perceived Credibility of the Game and Fish Department Among Residents

The majority of residents agree that Game and Fish balances fish and wildlife management
with opportunities for hunting and fishing. Listening to the public and incorporating
feedback into agency decision-making was one aspect that could be improved, according to
the percent who agree that they do this well.
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When the survey asked about influences on the agency, politics was seen by residents as the
top influence. Landowners and resident hunters were also perceived as having high levels
of influence. In the middle of the ratings on this was scientific fish and wildlife methods,
and lowest on the list was nonresidents.

Environmental/conservation groups and the energy industry are perceived as having about the
same level of influence, and both are in the middle of the ranking of influences.

Q102-Q112. Percent of respondents who think
each of the following influences the work of
Game and Fish as shown. (Residents)

mA great deal = A moderate amount DA little ONot at all @ Don't know

Q109. Politics

Q112. Landowners

Q103. Resident hunters

Q108. Scientific fish and wildlife methods

Q104. Resident anglers 40 8 P12
Q107. Environmental and conservation groups _
Q111. The energy industry
Q110. Quitfitters and guides
Q102. The general public _
Q106. Outdoor recreationists other thr?m hunters /
anglers, e.g., wildlife watchers, photo'ers, hikers

q10s.Nomvescencs PRI NSSINN

0 20 40 60 80 100
Percent (1384<n<1485)

Residents’ Perceptions of Influences on the Game and Fish Department
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TELEPHONE SURVEY RESULTS: PRIORITIES OF THE GAME AND FISH
DEPARTMENT

Residents’ top priorities are the protection of fish and wildlife by the enforcement of laws,
the protection of Wyoming’s waters from invasive species, and the management and
maintenance of Wildlife Habitat Management Areas.

Q115-Q141. Mean ratings of how important respondents think each of
the following should be to the Wyoming Game and Fish Department.
(Residents)

Q117. Protecting fish and wildlife by enforcing wildlife and fishing laws
and regulations

Q129. Protecting Wyoming waters from aquatic invasive species
Q134. Managing / maintaining Wildlife Habitat Management Areas
Q115. Managing species that are hunted

Q141. Providing hunter education

Q120. Improving and maintaining quality fish and wildlife habitats

Q123. Responding to, investigating, and mitigating wildlife/human
conflicts, including through educational programs

Q133. Monitoring the health of fish that are stocked into lakes / streams

Q130. Issuing hunting and fishing licenses, permits, stamps, tags,
preference points
Q122. Conducting fish and wildlife research through field studies and by
maintaining wildlife research facilities
Q121. Ensuring public safety on watercraft through education and by
enforcing boating laws and regulations

Q118. Maintaining and increasing access to hunting and fishing

Q116. Managing species that are not hunted or fished, including species
that are threatened, endangered, or sensitive

Q128. Raising and stocking fish

Q139. Providing news, updates, and info. on wildlife, hunting, fishing
Q137. Providing fish and wildlife education programs for the public
Q140. Evaluating projects on federal land to minimize impacts to wildlife
Q131. Issuing watercraft registrations

Q125. Investigating and handling nuisance wildlife situations

Q132. Maintaining continuous development / assessment of
technologies for law enforcement, incl. wildlife forensics / computer..

Q126. Providing opportunities to fish for trout

Q136. Developing online / other technology tools for wildlife mngmnt. /
public use
Q127. Providing opportunities to fish for species like walleye, bass,
crappie, catfish

Q135. Acquiring new land and access through private lands
Q119. Raising and releasing pheasants for hunting

Q138. Recruiting new hunters and anglers

Q124. Compensating property owners for livestock and crop losses due
to wildlife

0 2 4 Mean 6 8 10

Ratings of Importance of Game and Fish Department Efforts
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Residents’ best performance ratings are given to the Game and Fish Department’s efforts
at providing fishing opportunities, protecting fish and wildlife by the enforcement of laws,
and the issuing of licenses.

Note that the protection of fish and wildlife showed up in the top three in importance and
performance. This comparison of importance and performance is the topic of the next item.

When comparing the ratings of importance and performance, those efforts rated highly
important are the same ones, in general, that are rated highly in performance. In other
words, the ratings of performance are generally commensurate with the importance
residents place on the efforts.

TELEPHONE SURVEY RESULTS: OPINIONS ON LICENSING REQUIREMENTS

The large majority of hunters and anglers agree that the hunting and fishing regulations
and licensing requirements are clear and easy to understand.

Hunters rated the clarity of both the hunting regulations and the hunting licensing requirements,
and anglers did the same regarding fishing: of the four ratings, no less than 88% agreed that the
regulations/requirements are clear and easy to understand (agreement ranged from 88% to 96%).

TELEPHONE SURVEY RESULTS: SOURCES OF INFORMATION

The Internet, including the Game and Fish website, are the most important sources of fish
and wildlife information among residents, and more so among hunters and anglers.

In a direct question, two thirds of residents indicated visiting the Game and Fish website at
some time. Of course, visitation is even higher among hunters and anglers.

The large majority of those who visited the website agreed that the information was easy to
find.

The only concern might be that, although 82% overall agreed that the information was easy to
find, agreement was fairly evenly divided between strongly agree and moderately agree,
suggesting that the latter group’s visitation was not completely smooth.



Forging the Future of Wyoming’s Wildlife Xvii

TELEPHONE SURVEY RESULTS: FUNDING

Among the general public, less than half named hunting and fishing licenses as a source of
Game and Fish funding—suggesting that a majority are unaware, perhaps, that this is an
important funding source and are not giving due credit to hunters and anglers for this
funding. Furthermore, more than a quarter of residents named general taxes, which is not
a primary source of funding.

A low percentage of residents, as well as hunters and anglers, named excise taxes on hunting and
fishing equipment, which is an important source. One might have expected that a higher
percentage of hunters and anglers would have mentioned excise taxes on their equipment (at
most, 6% named it).

More than three quarters of residents, hunters, and anglers agree that elected officials
should explore options for new funding sources to help pay for fish and wildlife
conservation in Wyoming.

Q176. [Existing funding sources were previously
discussed with respondent.] Would you agree or
disagree that elected officials should explore
options for new funding sources to help pay for
fish and wildlife conservation in Wyoming?
(Residents)

Moderately agree _ 30

Neither agree nor . 5
disagree

78% *

Moderately disagree . 8 %
Rounding on graph
— 13% causes apparent
discrepancy in sum;
v di calculation made on
Strongly disagree . 5 unrounded numbers.

Don't know F 4

0 20 40 60 80 100
Percent (n=2558)

Residents’ Opinion on the Game and Fish Department’s
Exploring Funding Options
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EMPLOYEE SURVEY RESULTS

Employees were administered a survey that included questions about their job satisfaction, their
opinions on entities that may or may not influence the agency, the importance of various Game
and Fish efforts, and the performance of Game and Fish at those efforts, as well as other
questions.

In this survey, many of the questions were open-ended, and many employees gave quite detailed
responses to the questions; the analysis includes a qualitative look at these responses. Although
there was good information in the responses, to protect anonymity, the report cannot show the
verbatim comments, as use of colloquialisms and so forth could compromise anonymity.

Satisfaction with their overall job is high among employees (91% are satisfied).
Although overall satisfaction is high, those who are satisfied are fairly evenly distributed
between being very satisfied and somewhat satisfied, meaning that this latter group could be
more satisfied.

Your job overall as a Wyoming Game and Fish
Department employee. (How satisfied or dissatisfied are
you with this aspect of your job at the Game and Fish
Department?) (Employees)

Somewhat satisfied _ 40

Neither satisfied nor . 4

— 91%

dissatisfied
Somewhat dissatisfied . 4
1 5%
Very dissatisfied F 1
0 20 40 60 80 100

Percent (n=359)
Satisfaction or Dissatisfaction With Their Job Overall, Employees

Regarding various aspects of their job, employees are most satisfied with their work
environment. The area in which they are not as highly satisfied is communications. This
includes inter- and intra-divisional communications.
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Percent of respondents who are [satisfied /
dissatisfied] with each of the following aspects
of their job at the Wyoming Game and Fish
Department. (Employees)

mVery satisfied @D Somewhat satisfied @Neither satisfied nor dissatisfied @Somewhat dissatisfied BVery dissatisfied @Don’t know|

Your job overall as a
Wyoming Game and Fish
Department employee

Your work environment

- E

L

Your morale 37

Your day-to-day workload

SY

L

Communication within your
division

38

Communication within the
Wyoming Game and Fish
Department as a whole

41

o

20 40 60 80 100
Percent (357<n<360)
Satisfaction or Dissatisfaction With Various Aspects of Their Job, Employees




XX Responsive Management

Employees perceptions of their opportunities for training and professional development are
positive, as are their perceptions of how well the agency retains employees. Less positively
perceived is transparency in decision-making (which is related to communication, which
was cited above as being not as good as it could be).

The overwhelming majority of employees rate the Game and Fish Department in the top
half of the scale at conserving fish and wildlife: 93% give a rating of excellent or good.
The caveat to this positive rating is that these 93% are about evenly divided between excellent
and good, meaning that for the latter, the efforts could be rated higher.

Employees’ highest priorities are for managing species that are hunted, improving
habitats, issuing licenses, and protecting fish and wildlife by enforcing laws.

Regarding performance, the top-rated efforts pertain to fishing and boating, as well as two
items already discussed as being highly important: managing species that are hunted, and
issuing licenses and related products.

Employees also rate the priority of providing education highly.
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Please rate how important each of the following areas related to
the work of the Wyoming Game and Fish Department SHOULD
BE to Game and Fish on a scale of 0 to 10, with 0 being not at all
important and 10 being extremely important. (Employees)

Managing species that are hunted

Improving and maintaining quality fish and wildlife habitats

Issuing hunting and fishing licenses, permits, stamps, tags,
and preference points
Protecting fish and wildlife by enforcing wildlife and fishing
laws and regulations
Managing and maintaining Wildlife Habitat Management
Areas

Maintaining and increasing access to hunting and fishing

Protecting Wyoming waters from aquatic invasive species

Conducting fish and wildlife research through field studies
and by maintaining wildlife research facilities

Acquiring new land and access through private lands

Providing hunter education

Monitoring the health of fish that are stocked into lakes and
streams

Managing species that are not hunted or fished, including
species that are threatened, endangered, or sensitive

Recruiting new hunters and anglers

Providing opportunities to fish for trout

Responding to, investigating, and mitigating wildlife/human
conflicts, including through educational programs
Evaluating projects on federal land to minimize impacts to
wildlife
Maintaining continuous development and assessment of

technologies for law enforcement, including wildlife...

Providing fish and wildlife education programs for the public

Developing online and other technology tools for wildlife
management and public use

Raising and stocking fish

Providing news, updates and information on wildlife,
hunting, and fishing
Providing opportunities to fish for species like walleye, bass,
crappie, and catfish

Investigating and handling nuisance wildlife situations

Ensuring public safety on watercraft through education and
by enforcing boating laws and regulations

Issuing watercraft registrations

Raising and releasing pheasants for hunting

Compensating property owners for livestock and crop
losses due to wildlife

Mean

Importance of Game and Fish Department Efforts, Employees
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Employees generally feel that the agency balances fish and wildlife management and
providing fishing and hunting opportunities. There is less agreement that the agency

balances the interests of all groups it serves.

Percent of respondents who [agree / disagree]
with each of the following statements.
(Employees)

m Strongly agree  OModerately agree BENeither agree nor disagree @ Moderately disagree B Strongly disagree B Don’'t know

The Wyoming Game and Fish Department should
be given more resources for the management of
Wyoming’s fish and wildlife populations

The Wyoming Game and Fish Department
effectively balances fish and wildlife management
with providing quality hunting and fishing
opportunities

The Wyoming Game and Fish Department is
doing enough to conserve Wyoming’s fish and
wildlife populations

The Wyoming Game and Fish Department does a
good job listening to members of the public and
incorporating the feedback into agency decision-

making

The Wyoming Game and Fish Department should
devote more time, money, and effort to the
management of non-game fish and wildlife

species

The Wyoming Game and Fish Department
effectively balances the interests of all the people
and groups it serves

25

47

S

W

0

20 40 60 8

Percent (339<n<342)

0 100

Agreement or Disagreement With Statements About the Game and Fish Department’s
Accommodation of All Constituents, Employees
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Employees think that politics and landowners have the biggest influence on the work of
Game and Fish. They also attribute outfitters and guides as having a high level of influence.
In the middle of their ranking is scientific fish and wildlife methods.

Some employees stated that agency priorities are redirected if someone contacts a friend at the
Governor’s office, the Game and Fish Director’s Office, the Game and Fish Commission, or the
legislature; they went on to state that when special interests result in top-down decisions, it can
have negative consequences on wildlife, employee morale, and the public trust. Special interests
that were cited as having too much influence include politicians, outfitters, ranchers (livestock
producers), the energy industry (extraction or wind and solar), the agricultural industry, and large
landowners in general.

Some feel that special interests have a disproportionate influence on agency decisions.
Certain groups are said to dominate public meetings and influence management decisions,
particularly politicians, outfitters, ranchers (livestock producers), the agricultural industry, the
energy industry, and large landowners in general.

Employees overwhelmingly agree that elected officials should explore options for new
funding sources.

Many feel that non-consumptive recreationists should contribute in some way to habitat and
wildlife management. There are concerns that youth apathy will eventually result in decreased
funding from license sales.

The Wyoming Game and Fish Department is responsible for managing over 800

species of wildlife. Fewer than 100 of these are game animals. Historically, the

sale of hunting and fishing licenses and conservation stamps, application fees,
and Federal excise taxes have funded nearly all wildlife management in Wyoming.

Would you agree or disagree that elected officials should explore options for NEW
funding sources to help pay for fish and wildlife conservation in Wyoming?
(Elected officials include the U.S. Congress, Wyoming’s governor, and Wyoming’s
state legislature.) (Employees)

91%
Moderately agree - 19
Neither agree nor disagree . 4
Moderately disagree l2
Strongly disagree 1
Don't know 1
0 20 40 60 80 100

Percent (n=333)
Opinion on Exploration of New Funding Sources, Employees
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Which of the following potential funding
sources do you think should be considered to
pay for fish and wildlife conservation in
Wyoming?

Tax on outdoor equipment other than H 75
hunting, shooting, and fishing items
Lottery funds | 71
User fees / fees for specific groups of _ =6
recreationists >
state sales tax ||| G 2

°

m 5

3

<=t General federal tax revenue _ 45

g .

@ Fee increases for hunting, fishing, and _ a1

8_ trapping licenses Items above the

) . line were presented

9 . . . to respondents

& Fee increases for watercraft registrations - 32

()

=

= . .

S Specialty license plates I 4 Items below the

= line were written in

| as “other” options

Lodging tax I 3 by respondents

Mineral tax I 3

Gas tax I 2

Other F 7

0 200 40 60 80 100
Percent (n=336)

Potential Funding Sources to Consider, Employees
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Leadership should trust employee input and micromanage less.
Many employees stated that decisions are made top-down, with little input from field personnel
or subject matter experts in the specific units or programs.

COMPARISON OF GENERAL POPULATION AND EMPLOYEE
RESULTS

The telephone survey of the general population and the online survey of Game and Fish
employees include a number of identical questions. This section looks at the responses by the
public and by employees side-by-side. It compares how the opinions and attitudes of Game and
Fish employees regarding the influences, priorities, and performance of the agency match up to
the opinions and attitudes of the constituents they serve.

On a number of issues Game and Fish employees appear to be more critical of the agency than
the general population is. This was reflected in certain questions regarding agency effectiveness
and influences, but not in a series that had direct ratings of performance. Major findings from the
comparisons are shown below.

Game and Fish employees are more critical than the public about the agency’s effectiveness
in balancing the interests of all the groups it serves.

The general population (35%) was much more likely than employees (15%) to strongly agree
with this statement, whereas employees much more often selected moderately disagree or a
neutral response.

Game and Fish employees, compared to the public, less often agree that the agency is doing
enough to conserve Wyoming’s fish and wildlife populations.

About half of the general population (49%) strongly agrees with this statement, compared to
25% of Game and Fish employees.

Most Game and Fish employees (96%0) think that politics influences the agency’s work.
This compares to 79% of the public who thinks that. Breaking it down, 72% of employees said
that politics influences the agency a great deal and 24% said it does a moderate amount. Other
factors that employees, more so than the public, think influence the agency’s work are outfitters
and guides, the energy industry, and landowners.

The general population, compared to Game and Fish employees, are overwhelmingly more
likely to say the agency is influenced by outdoor recreationists other than hunters and
anglers.

Nearly a third of the public (30%) thinks this group influences the agency a great deal and 43%
said it does a moderate amount; this compares to only 4% and 16% of employees, respectively.
Other factors that the general population, more so than Game and Fish employees, thinks
influence the agency’s work are the general public, nonresidents, and environmental and
conservation groups.
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Percent who indicated that each of the following influences the work
of Game and Fish a great deal.

poliics M 0|
Landowners #_@__I -
Resident hunters 4%5
Scientific fish and wildlife methods 3842
Resident anglers [Ru— 40
Environmental and conservation groups =I 39
The energy industry 43

Outfitters and guides ‘—I 57

The general public

Outdoor recreationists other than hunters and anglers, such as

wildlife watchers, photographers, hikers, and more ®General Population

OGame and Fish employees

Nonresidents

60 80 100
Percent

Comparisons of Opinions on the Influences as a Whole

Game and Fish employees overwhelmingly support options for new funding sources.

In all, 72% of employees strongly agree with the concept and 19% moderately agree, for a total
of 91%. The general population also agrees, although support is markedly lower (49% and 30%,
respectively).
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Q176. Would you agree or disagree that elected officials should
explore options for new funding sources to help pay for fish and
wildlife conservation in Wyoming?

100 W General population
OGame and Fish employees

80

ol | |

49

Percent

40 +
30

20 A

5 4 5 4
2 1 1
. m— . ' el
Strongly agree Moderately Neither agree Moderately Strongly Don't know
agree nor disagree disagree disagree

Comparisons of Opinions on New Options for Funding

Game and Fish employees, compared to the public, ranked outdoor recreation issues
higher in priority.

The two groups ranked the priority of 27 areas of work related to the agency. Some of the most
striking differences related to issues concerning outdoor recreation. For example, “acquiring new
land and access through private land” was ranked 9th on the list by employees but 24th by the
public. Also, “recruiting new hunters and anglers” was ranked 13th by employees but 26th by the
public. This latter difference suggests that employees value the funding provided by new hunters
and anglers, whereas the public may not be aware of this funding connection. Also, the public
may have the mindset that they do not want more crowding or competition in their places of
recreation. Other categories ranked notably higher by employees include “issuing hunting and
fishing licenses, permits, stamps, tags, preference points” and “maintaining and increasing access
to hunting and fishing.”

The general population, compared to Game and Fish employees, ranked boating issues
higher in priority.

The category “ensuring public safety on watercraft through education and by enforcing boating
laws and regulations” was ranked 11th by the public and 24th by employees, and “issuing
watercraft registrations” was ranked 18th by the public and 25th by employees.

The general population, compared to Game and Fish employees, ranked education and
nuisance wildlife issues higher in priority.

Categories that were ranked higher on the public’s list include “protecting Wyoming waters from
aquatic invasive species”; “providing hunter education”; “responding to, investigating, and
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mitigating human/wildlife conflicts, including through educational programs”; “providing news,
updates, and information on wildlife, hunting, and fishing”; and “investigating and handling
nuisance wildlife situations.”

The agency’s performance is rated favorably by both the general population and Game
and Fish employees.

Although earlier comparisons suggested that employees are more critical of the agency than are
the public at large, performance ratings of the 27 categories were generally high and comparable
between the two groups. In fact, employees have markedly higher ratings than the public
regarding “raising and stocking fish,” “raising and releasing pheasants for hunting,” and
“compensating property owners for livestock and crop losses due to wildlife.” Note, however,
that these categories were ranked at and near the bottom in the Game and Fish employees’ list of
priorities.

POST-SURVEY FOCUS GROUP RESULTS

Five focus groups were conducted after the surveys had been administered. These focus groups
were conducted with a diverse selection of Wyoming residents in Laramie, Casper, Sheridan,
Worland, and Jackson from February 5 through 10, 2018. The methodology is discussed in full
in Chapter 12, “Methodology.”

While the points highlighted below do not illustrate the full range of comments and feedback
offered by focus group participants, they do delineate the most often and thoroughly discussed
issues across all five of the focus groups, indicating that they are major themes and areas of
interest and/or concern among focus group participants.

Overall, focus group participants indicate they have a favorable view of Game and Fish.
Many participants view Game and Fish as doing a very good job with fish and wildlife
management while also balancing the various needs and requests of their respective
constituencies.

While most participants tend to think Game and Fish is doing the best job possible, given
budgetary and personnel limitations, they also would like to see Game and Fish pursue
additional funding sources to increase its budget and overall effectiveness, preferably
without taking additional federal money.

One of the most often discussed requests, which arose in almost every conversation across
all five focus groups, is for Game and Fish to provide more educational opportunities for
the general public, including for largely untapped demographic groups such as women and
youth.

In tandem, there are many requests for more information regarding aquatic invasive
species, regulatory and policy decision-making rationale, and contact information.
Almost any time in focus group conversations where participants responded that they would
require more information on a specific topic in order to offer an informed comment, the
discussion turned to the need for Game and Fish to provide more education and information to
Wyoming residents concerning issues related to licensing, aquatic invasive species, regulations,
poaching, and outdoors skills, among many other topics.
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Multiple participants also request that Game and Fish streamline its educational and
informational outreach by increasing its use of social media (e.g., Twitter, Facebook,
YouTube) and by developing and promoting outdoors-skills development for youth and the
general public.

In addition to providing more education and information, many participants request more
advertising (via newspaper, television, and social media) and outreach (via local events,
public meetings, etc.) to develop their knowledge base.

Most participants, with the exception of those in Jackson, feel that Game and Fish should
open a hunting season on grizzly bears to responsibly manage the growing population.
Unlike their attitudes toward wolves, focus group participants tend to view grizzlies as being
native to Wyoming and therefore deserving of more patience.

Some participants, with the exception of most in Jackson, feel that Game and Fish should
promote a “shoot-on-sight” policy with wolves. Other participants across multiple focus
groups who do not feel as strongly about a shoot-on-sight policy still favor opening a
hunting season on wolves. Multiple participants across all focus groups (including Jackson)
also note that landowners who kill wolves to protect their livestock should not be penalized.
Due to the perception that the initial wolf reintroduction involved a species of wolf that is
not native to Wyoming, many focus group participants seem to view wolves in general as
unwelcome in the state.

Most focus group participants think that land access in Wyoming has improved, but also
feel that Game and Fish can and should continue to promote additional access to public
land by working with landowners. Additionally, a number of participants note examples of
federal land with closed trails and roads due to an apparent lack of maintenance. These
participants indicate that better partnerships between Game and Fish and federal agencies
(e.g., U.S. Forest Service and Bureau of Land Management) could help promote better
road and trail maintenance and provide more access to federal public lands as a result.

Most participants understand that license fees are higher for nonresidents and therefore
make up an important revenue source for Game and Fish. But participants also struggle
with the practical impacts of increasing visitation from nonresidents (recreational pressure,
irresponsible behavior, etc.).
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RESULTS OF POST-SURVEY PUBLIC MEETINGS

This section discusses the results of the ten public meetings that were held in (listed in
chronological order of the meeting dates) Cheyenne, Laramie, Casper, Lander, Gillette, Green
River, Sheridan, Pinedale, Cody, and Jackson. For full details of the methodology and structure
of the public meetings, see Chapter 12 of this report).

Through an analysis of the public meetings, 31 distinct topics are covered in the full report
that follows this executive summary, which emerged as primary areas of concern among
meeting attendees.

In addition, analysis of most public meetings warranted an “other” category. Funding, agency
performance, and equity (or the balancing of various stakeholders’ interests) emerged as the top
areas of discussion.

Not every topic was mentioned in every meeting, nor were the topics discussed given equal
attention in each meeting.

In part, this is due to the eight distinct Game and Fish management regions, with each region
having its own wildlife, geography, and concerns. In addition, however, some meetings attracted
larger audiences of guides, non-consumptive users, or anglers, while other meetings attracted
larger numbers of hunters and other groups.

The order and importance of particular topics is often indicative of the makeup of each
meeting’s attendees.

For example, introducing a muzzleloader/primitive weapon hunting season was only mentioned
in two meetings, and only briefly in one of those meetings. In the Gillette public meeting,
however, the introduction of a muzzleloader/primitive weapon season was the most mentioned
topic. With this level of interest in hunting, one could safely assume that the Gillette public
meeting had a relatively large number of hunters in attendance.

Funding was the most frequently discussed topic in the meetings overall, being the only
topic that was mentioned in all ten public meetings. Most funding discussion focused on the
need to find alternate sources of funding in order to avoid becoming overly reliant on
sportsmen to fund Game and Fish. A smaller portion of conversation about funding
focused on public desire for transparency in funding sources.

Discussions of Game and Fish performance, which represented the second most addressed
topic, indicated that most interactions with Game and Fish staff were very positive. Most
attendees expressed a strong approval of Game and Fish, as well as a high level of trust in
decision-making associated with the 5-year strategic plan.

Equity was one of the greatest themes throughout the entirety of the public meeting
process. Issues in regard to licensing, access, consumptive versus non-consumptive users,
and habitat all seemed to relate to the public’s desire to have all constituents equally
represented by Game and Fish.
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PUBLIC FORUM RESULTS

The public forum was a website comprising a homepage and six discussion pages. The six forum
discussion categories were wildlife and wildlife viewing; hunting; fishing; boating; hunter
education, educational programs, and communication; and “other” Wyoming Game and Fish
topics (the “other” allowing any pertinent topic that forum contributors felt was not covered in
the five established categories).

PUBLIC FORUM RESULTS: GAME AND FISH FUNDING

Contributors to the online public forum wanted Game and Fish to explore funding sources
that include non-consumptive outdoor recreationists.

They promoted this concept in terms of Game and Fish adjusting to the changing outdoor
recreational activities; many forum contributors said that people are increasingly interested in
wildlife viewing, wildlife photography, hiking, camping, and other kinds of non-consumptive
outdoor recreation. Such wildlife consumers wanted better representation in Game and Fish
management and regulatory decision-making.

Many forum contributors wanted Game and Fish to increase nonresident hunting fees.
While some were wary that a steep nonresident fee increase could discourage nonresidents from
hunting in Wyoming and therefore decrease Game and Fish funding, many advocated for it
nonetheless.

Some in the fishing and hunting forums advocated for nonresident guide fees that would
allow Wyoming guides to remain competitive and provide another income stream for
Game and Fish.

PUBLIC FORUM RESULTS: ACCESS

Contributors across multiple forum sections discussed access. Anglers were concerned for
the access of streams in which the state owns the waters but landowners own the stream
beds and banks.

Hunters were concerned that large tracts of public land are inaccessible because they are
landlocked by private land that landowners will not permit hunters to pass through to
access public land.

Non-consumptive outdoor recreationists such as hikers and wildlife viewers were
concerned about the apparent increases in road and trail closures on public land due to a
perceived lack of maintenance.

Their concern was heightened by having observed some recreationists who use motorized
vehicles (such as ATVs) to breach closed public trails and roads and have created ruts and
changes in geography that are difficult to restore.
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PUBLIC FORUM RESULTS: LARGE CARNIVORE MANAGEMENT—WOLVES AND
BEARS

Many contributors, especially in the hunting and wildlife viewing forums, discussed the
management of wolves and grizzly bears; however, there was no consensus.

Reasons for supporting the hunting of wolves included that wolves were felt to thin elk
herds too much, that wolves were felt to change elk migration patterns, and that
landowners could lose money because hunters would not lease land on which the wolves
had depleted the elk and deer.

Those who advocated for hunting grizzly bears tended to view the species with greater
amicability than they did wolves, but they still believed that grizzlies need to be re-educated
as to acceptable boundaries between themselves and human populations.

Nobody seemed to argue that grizzly populations are too high (as many advocates for wolf
hunting argued was the case with wolf populations), but they often noted that grizzly populations
have stabilized and that a hunting season can be opened on them.

One reason for opposing the hunting of both wolves and grizzlies was the perceived
economic incentive of wildlife viewing related to these species specifically.
Thinning their populations could result in less tourism, meaning less funding within the state.

Some opposition to hunting wolves and grizzly bears was expressed as a rights issue—
essentially, the right to view wolves and bears is just as valid as the right to hunt them.
Some participants claimed that the rights issue can be resolved by giving wildlife viewers and
other non-consumptive recreationists a “seat at the management table.”

Another reason to oppose hunting wolves that was expressed is that human encroachment
into wildlife habitat does not necessarily mean the species should be extirpated in that area.

Those who opposed hunting grizzlies thought it is poor management to allow a hunting
season just because the species has achieved a self-sustaining population.

As for bears presenting a threat to Wyoming neighborhoods and more rural human
populations, some opposed to hunting grizzlies advocated for more bear-friendly
community efforts, noting that human encroachment onto grizzly territory has been
increasing.



Forging the Future of Wyoming’s Wildlife XxXxiii

PUBLIC FORUM RESULTS: TRAPPING

Multiple contributors to the hunting and wildlife viewing forums commented on trapping.
The vast majority of these contributors opposed the current state of trapping in Wyoming,
on the grounds that trapping causes undue and prolonged suffering to wildlife.

Some contributors who opposed trapping expressed concern about family pets.

Those in the forum who opposed trapping generally suggested one of two preferred
outcomes: a total statewide ban on trapping, or new restrictions to make current Wyoming
trapping regulations and laws more stringent.

PUBLIC FORUM RESULTS: EDUCATION

Contributors to the hunting, boating, and other issues forums all commented on the need to
increase educational and training opportunities for young and inexperienced hunters and
non-consumptive outdoor recreationists.

Boaters’ comments regarding education/instruction centered on boating etiquette and
proper behavior, especially for boating and non-boating anglers and other recreationists on
or near the water.

Some felt education on hunter ethics has not kept pace with the rise in hunting technology:
this was commonly mentioned in terms of crossbows and scopes, especially as the latter
may encourage hunters to take shots from too far away.

Some comments advocated for updating hunter safety instruction to reflect considerations of
such hunting technology. It was thought that increased attention to this technology would be
particularly meaningful to younger and less experienced hunters, who may be the most intent on
harvesting game.
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1. INTRODUCTION

This study was conducted for the Wyoming Game and Fish Department (also referred to simply
as Game and Fish) to conduct human dimensions research in support of an agency-wide strategic
plan.

The human dimensions research conducted by Responsive Management encompassed seven
components in addition to the launch meeting:
1. Anonline qualitative assessment (Game and Fish employees)
2. Pre-survey focus groups (the general public, including hunters, anglers, and other
recreationists)
3. A scientific telephone survey of three samples
a. Wyoming residents (the general public; note that this included resident hunters and
anglers in the proportion that they occur in a general population sample)
b. Nonresident hunters (this sample is solely of nonresidents because the sample of
Wyoming residents contained resident hunters)
c. Nonresident anglers (again, note that the sample of Wyoming residents contained
resident anglers)
4. An employee survey (Game and Fish employees)
5. Post-survey focus groups (the general public, including hunters, anglers, and other
recreationists)
6. Public meetings (the general public); administered after the survey
7. Anonline public forum (the general public)

The various methods were chosen to allow the maximum opportunity for the public, as well as
Game and Fish, to provide input regarding these issues. The way that the input is analyzed
differs from method to method. While the public meetings and public forum provide the
maximum opportunity for participating—because they are open to the public—they are best
analyzed qualitatively rather than quantitatively. In other words, while their findings are
important, they cannot be said to be representative of any group because they are not
scientifically representative; anybody could participate, and people could comment multiple
times in both the public meetings and on the public forum.

Likewise, focus groups obtain qualitative data, too. Their small sizes (generally about a dozen
participants) allow for in-depth discussion. However, they are not statistically representative of
any groups. While there were criteria for participation, the groups are not meant to be fully
representative of the groups defined by those criteria. This approach allows the identification of
the full range of issues. In other words, a focus group of Wyoming recreationists is not a
representative group of the state’s recreationists, nor are they intended to be. Instead, focus
groups are analyzed qualitatively.

On the other hand, the results of the telephone survey are analyzed quantitatively because the
sample is representative of a given group—for this research, Wyoming residents (in one sample
for the survey), nonresident hunters (in the second separate sample for the survey), and
nonresident anglers (in the third separate sample). All three samples are analyzed quantitatively,
but separately from one another. At no point are all three of these groups combined,; their results
are reported separately. A full description of all these methods for obtaining input are discussed
in the last chapter of this report.
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When examining the results in this report, several things should be kept in mind. In the telephone
survey and employee survey, the questionnaires contained several types of questions, as detailed

below.

Open-ended questions are those in which no answer set is read to the respondents; rather,
they can respond with anything that comes to mind from the question.

Closed-ended questions have an answer set from which to choose.

Single or multiple response questions: Some questions allow only a single response,
while other questions allow respondents to give more than one response or choose all that
apply. Those that allow more than a single response are indicated on the graphs with the
label, “Multiple Responses Allowed.”

Scaled questions: Many closed-ended questions (but not all) are in a scale, such as
excellent-good-fair-poor.

Series questions: Many questions are part of a series, and the results are primarily
intended to be examined relative to the other questions in that series (although results of
the questions individually can also be valuable). Typically, results of all questions in a
series are shown together.

Most graphs show results rounded to the nearest integer; however, all data are stored in decimal
format, and all calculations are performed on unrounded numbers. For this reason, some results
may not sum to exactly 100% because of this rounding on the graphs. Additionally, rounding
may cause apparent discrepancies of 1 percentage point between the graphs and the reported
results of combined responses (e.g., when “strongly support” and “moderately support” are
summed to determine the total percentage in support).

The following acronyms and phrases are used in this report:

Game and Fish — when used in title case, this refers to the Wyoming Game and Fish
Department; when “game and fish” in lower case, the reference is to the actual
animals and fish

AIS — aquatic invasive species

ATV - all-terrain vehicle, commonly called 3-wheeler or 4-wheeler

CWD - chronic wasting disease

e.g. — for example, used to give an example

GIS - geographic information system

I&E — information and education

i.e. — that is, used to define or restate the meaning of a phrase, word, or concept
IT — information technologies

NGO - non-governmental organization; also sometimes referred to as nonprofits
PWC - personal watercraft

QPL - Questionnaire Programming Language; surveying software for telephone
surveying that directs the question order (note that a live interviewer conducts the
survey)

R3 — recruitment, retention, and reactivation; used in the context of increasing hunting
and fishing participation

Responsive Management — a Harrisonburg, Virginia, firm that conducts human
dimensions research about natural resources and outdoor recreation; along with
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The Cooperation Company, it moderated the public meetings, the public forum,
and focus groups; conducted the surveys; and analyzed the data and public input
for this report

SWOT - strengths, weaknesses, opportunities, threats; used in the phrase, “SWOT
analysis,” which is an analysis of an entity’s strengths, weaknesses, opportunities,
and threats

The Cooperation Company — an Olympia, Washington, firm that assisted with the project
to obtain public input for the Wyoming Game and Fish Department and produce a
strategic plan
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2. LAUNCH MEETING

CHAPTER OVERVIEW

The primary purpose of this meeting was to help establish the overall direction of the study
and to brainstorm topics that should be covered.

This meeting identified the perceived strengths and weaknesses of the Game and Fish
Department, as well as the perceived opportunities available to the agency and the threats
to it.

This meeting established that the project would entail a short assessment questionnaire for
employees and stakeholders, focus groups, a telephone survey of the general population
(which includes resident hunters and anglers) and nonresident hunters and anglers, an
employee survey, focus groups to occur after the surveys, public meetings, and a public
forum for comments.

Staff from Responsive Management and The Cooperation Company convened a project launch
meeting with Wyoming Game and Fish Department personnel on September 14 and 15, 2017, at
the Curt Gowdy State Park Visitor Center. The launch meeting was attended by Game and Fish
executive staff and division leadership and allowed for an in-depth discussion of project goals,
objectives, and contextual information relating to previous agency planning efforts—these topics
helped to establish the overall direction of the study. The researchers also discussed with staff
details related to the upcoming data collection with Wyoming residents, including planned focus
group and public meeting locations and populations and groups to be surveyed.

The researchers used a portion of the launch meeting to conduct a SWOT analysis, so named
because it is a structured planning method that evaluates an organization’s Strengths,
Weaknesses, Opportunities, and Threats. A SWOT analysis is an initial identification of
favorable and unfavorable internal and external factors that an organization can address through
its objectives in its strategic plan. In other words, a SWOT analysis is one method for conducting
a “situational assessment” of the needs to be addressed in an organizational strategic plan. Also
called “environmental scanning,” this activity asks the organization to look at its internal and
external working environment for factors that, if managed differently, would lead to success.
Consequently, a SWOT analysis can help an organization articulate advantages it wishes to
maximize and vulnerabilities it wishes to manage.

Strengths (elements of the organization that confer an advantage) and weaknesses (elements of
the organization that present risk) are both internal organizational factors. Opportunities
(elements in the environment that the organization could use to its advantage) and threats
(elements in the environment that could cause trouble for the organization) are both external
factors in the organization’s working environment. Findings from the SWOT analysis are
tabulated in Section 2.3.

While this chapter is intended as a reasonably comprehensive overview of the input collected at
the launch meeting, it is not intended as an exhaustive record of everything covered there. The
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topics and decisions regarding the data collection summarized here were subject to change based
on subsequent discussions between the researchers and Game and Fish as the overall project
progressed.

2.1. DETAILS RELATED TO DATA COLLECTION

Following is a summary of the decisions made at the launch meeting regarding some of the
various data collection tools and project milestones.

FOCUS GROUPS

It was decided that the focus groups would include a diverse combination of hunters, anglers,
landowners, boaters, wildlife viewers, and other Game and Fish constituents. The preference was
to segment the focus groups primarily by location, with each group then including a range of
viewpoints and perspectives representative of the location.

Pre-Survey Focus Groups
The pre-survey focus groups were planned for the following locations on the following dates (see
Chapter 4):
e Cheyenne (November 6, 2017)
Rock Springs (November 7, 2017)
Riverton (November 8, 2017)
Gillette (November 9, 2017)
Cody (November 10, 2017)

Post-Survey Focus Groups

The post-survey focus groups were planned for the following locations on the following dates
(see Chapter 8):

Laramie (February 5, 2018)

Casper (February 6, 2018)

Sheridan (February 8, 2018)

Worland (February 9, 2018)

Jackson (February 10, 2018)

PUBLIC MEETINGS
The ten public meetings were planned to occur near every Game and Fish regional office, as well
as in Cheyenne and Gillette. Dates of the meetings were coordinated based on the optimal times
in each region. The public meetings were to be conducted at the following locations on the
following dates (see Chapter 9):
e Cheyenne (February 5, 2018)
Laramie (February 5, 2018)
Casper (February 6, 2018)
Lander (February 6, 2018)
Gillette (February 7, 2018)
Green River (February 7, 2018)
Sheridan (February 8, 2018)
Pinedale (February 8, 2018)
Cody (February 9, 2018)
Jackson (February 10, 2018)
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SURVEYS

The project called for a survey of residents, hunters, and anglers using one questionnaire and
then a survey of employees with a different questionnaire. In addition, a qualitative assessment
used a questionnaire but was not, strictly speaking, a quantitative survey. This latter item is
discussed first because it was the first conducted.

Initial Qualitative Assessment of the Project

There was interest in distributing a questionnaire for a qualitative assessment (not strictly a
survey but rather an open-ended set of questions) to all Game and Fish employees; members of
the Travel, Recreation, Wildlife, and Cultural Resources Committee of the Wyoming State
Legislature; all seven Wyoming Game and Fish Commissioners; and members of the Governor’s
Fish and Wildlife Task Force. Agency employees were allowed to “opt in” to the questionnaire
and were informed of the quantitative survey of all agency employees that would follow later.

Scientific Telephone Survey of Wyoming Residents, Hunters, and Anglers
Consistent with the original plan for this survey, it was decided that Responsive Management
would survey Wyoming residents in a stratified sample in regions that approximate the Game
and Fish’s eight management regions (at least 300 surveys completed per region; the regions are
discussed in full in Chapter 12, “Methodology’). However, there was interest from Game and
Fish in also surveying smaller samples of nonresident hunters and anglers—this portion of the
data collection would entail 200 completed interviews with each group of recreationists
(Responsive Management would sample nonresident hunters and anglers using the agency’s
license databases).

Survey of Employees
A survey of employees was also planned, as mentioned above. This survey was to be conducted
in a way that would be most convenient to employees.

MEETINGS WITH AGENCY LEADERSHIP

Planned for March 2018, the researchers were to avoid dates that conflicted with the North
American Wildlife and Natural Resources Conference (March 26-30, 2018) and any scheduled
Commission meetings.

2.2. MEETING NOTES BY DIVISION / SECTION

The following are notes compiled by the researchers regarding key issues, concerns, and project
expectations specific to individual sections of the Wyoming Game and Fish Department. These
notes provide a general overview of some of the themes addressed during the launch meeting,
many of which have relevance to the aforementioned SWOT analysis.

PERSPECTIVE FROM THE COMMISSION
e Would like to determine how to garner stronger support from the public, with the
expectation that support from the public and NGOs may carry over to the legislature.
e Recognition that a “bottom up” planning process will be good for the agency.
e Impressed with the quality of Game and Fish’s employees.
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PERSPECTIVE FROM THE DEPARTMENT EXECUTIVE LEADERSHIP

Cognizant of the fact that the public seems to want “more of everything!”

There is a desire to engage stakeholders and chart a true strategic plan moving forward.
In terms of data collection, there is strong interest in using the full toolbox of techniques;
previous planning efforts undertaken by Game and Fish did not always take a neutral
approach to the data collection but did offer a wide scope of outreach in terms of the
number of public meetings and other events.

There is interest in developing a strong functional strategic plan.

PERSPECTIVE FROM COMMUNICATIONS

Cognizant of the fact that Game and Fish tries to please everyone by throwing out lots of
messages in lots of different places—there is the feeling that Game and Fish does a lot of
things “shallowly” and could be doing certain things more “deeply.”

There is a need to more fully understand the public and develop better communications.
There is a need to understand the agency’s credibility and how it can be leveraged.

Game and Fish can sometimes be too reactive; can sometimes go in too many directions.
There is a need to identify true priorities: what is most important?

There is a need to understand the vocal minority in Wyoming.

PERSPECTIVE FROM FISCAL / FINANCIAL

There is a need to guarantee a long-term funding mechanism for resources that are owned
by everyone—need to guarantee funding for the management goals of the agency and
public.

There is a need to minimize certain legislative mandates such as licensing complexities.
There is a need to maintain or exceed reporting needs.

In terms of licensing complexities, many do not understand what the license allocation
process is, and many are not aware why certain decisions are made.

There is a desire to secure better engagement from the public and nonresidents.

PERSPECTIVE FROM FISHERIES

There is a need to ensure that the agency is checking in with the public adequately;
special interest groups are already at the table—how can the agency get the wider public
involved?

Ideally, the upcoming strategic plan could tie in with existing division operational plans.
Recognition of the fact that nonresidents represent an important funding source.

Ideally, the legislature would allow the Commission to set license structure and fees.
Public support can be used to assert Commission priorities before the legislature.

Need to continue considering the strategy of applying management goals (managing for
trophies, for diversity, etc.) on a regional basis.

There is a need to assess recreationist travel times and local access opportunities.
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PERSPECTIVE FROM INTERNAL OPERATIONS

There is concern about small segments of the general population that sometimes sway
major management decisions—how can the agency engage that minority and balance that
with the majority that may feel differently?

There is a need to emphasize agency transparency and improve decision-making
processes.

There is a need to convince the public that the agency listens, and a need to improve trust
and support for Game and Fish.

The agency itself needs to reconcile its various strategic and operational plans.

Recognize that wedge issues, such as agency’s trucks and the lack of transferable
licenses, will come up in the data collection.

PERSPECTIVE FROM WILDLIFE

There is a desire to capitalize on the agency’s culture of building relationships in
communities.

Reiterating a point made by others, there is a need to better understand the priorities,
opinions, and attitudes of the public.

It is useful to keep in mind that many critics of the agency are with conservation
organizations.

There is recognition of the fact that planning processes help the agency to be more
responsive to the public—the current assessment will help the legislature understand the
public and where the agency is coming from.

ADDITIONAL ISSUES ADDRESSED

Consistent with much of the above, several personnel addressed the need for Game and
Fish to reach out to different types of people and different segments of the public,
especially to reframe the general public as partners in conservation through a
collaborative approach.

Similarly, it is important to recognize that connecting the public to natural resources may
be difficult when a segment of the Wyoming public is transient in nature.

IT issues have both internal and external dimensions: the former covers what employees
have to deal with, the latter covers what the public sees in terms of licensing, permits, etc.
It will be important for the surveys and focus groups to address not only satisfaction or
dissatisfaction with the current license structure but also opinions on potential solutions.
Similarly, the research must address the perception of complicated licensing allocation,
transferable landowner licenses, and opinions on resident preference points.

Wildlife issues include elk management (the population of which has plateaued) and
predation effects on big game populations (wolves and grizzlies are in higher density).
On the services side, Game and Fish needs to address support from the public and
Commission for the agency to take advantage of good opportunities relating to land
acquisition and access (the survey should address support for the agency to purchase
land).

The research should also examine various administrative issues related to licensing, such
as potential misunderstanding of applications, re-issuance of licenses, etc.



Forging the Future of Wyoming’s Wildlife

2.3. FINDINGS FROM SWOT ANALYSIS

Tables 2.3.1 through 2.3.4 summarize the outcomes of the SWOT analysis conducted with Game
and Fish senior personnel at the strategic plan launch meeting. While the items shown in each
table have been categorized based on the similarity of the issues, the main value of the tables is
in the factors themselves.

Table 2.3.1. Strengths, as Identified in the SWOT Analysis

STRENGTHS

Category

Factor

Administration

Movement towards more Commission authority (license fees)

We have a strong and supportive Commission

Strong Commission

Cost accounting structure

Cooperation

Partnerships

Funding

Two thirds of aquatic invasive species funding is not from the Game and Fish
fund

Available funding; smart investments

Wildlife and Sport Fish Restoration; Federal Aid Comprehensive Management
System status

Program

Qutreach activities

Disease-free hatchery system

Aquatic invasive species program is under Game and Fish control and funding

Good hatchery infrastructure

Resources

Wyoming wildlife (diverse, iconic, abundant, habitat)

Wyoming has the best wildlife and habitat in the lower 48 states

Our great fish and wildlife resources — all species

Abundant and diverse wildlife resource

World class fish and wildlife resource

High quality resources (fish and wildlife)

Resource quality

Staff

Personnel

Personnel (dedicated, technical)

People who work in wildlife management are deeply committed

Culture (we are branded and recognizable)

Solid team (retention)

Highly motivated work force

Quality people

Dedicated, long-term employees

Personnel (dedication, professional culture of excellence)

Stakeholders

Supportive conservation groups

Rocky Mountain Elk Foundation and Muley Fanatics raise more money here
than anywhere else

Double the national average participation in hunting and fishing

People find deep meaning in nature, wildlife, and the outdoors

Raving fans

Publics connected to the resource

Public support

Public value of wildlife

License demand

Public interest in our mission

Passionate consumers, non-consumptive users, employees

High demand hunting opportunity

Wyoming is a small town with long streets = ability to communicate to publics,
conservation organizations, agencies
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Table 2.3.2. Opportunities, as ldentified in the SWOT Analysis

OPPORTUNITIES

Category

Factor

Administration

Process/program simplification; streamlining

Legislative education

Commission authority

License revenue collection process modifications

Legislators

Commission/policy changes to increase revenue and decrease expenses

Business

Technology

New technology (manage and protect wildlife and habitat)

New technology

Cooperation

Other state agency policy and process changes

Partnerships (private/federal)

Increase partnerships and relationships

Other states want our trout eggs and our trout

New funding sources

Funding from non-consumptive users

Funding Cost savings (unemployment; workers comp; mandated programs versus
others)
Nature and wildlife provide the antidote to many problems we face now and will
face

Resources Warm water species
Diverse, abundant, world-class wildlife resource
Abundant natural resources; ongoing potential funding sources
Lack of personnel

Staff Implement changing technology = resistance to change and business practices

Employee activities (engagement, morale)

Stakeholders

Increased understanding of the agency (education)

Increased participation

Engaged public (vested interests; demand for hunting and fishing opportunity)

Creating new fishermen will build a cadre of Game and Fish supporters

Electronic media to educate and inform the public

Public support can help with the strategic plan

Marketing

Culture of wildlife — Wyoming citizens value wildlife resources; change to yield
public support

Engage the public in what we do

The growing Latino population enjoys the outdoors, fishing, and hunting
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Table 2.3.3. Weaknesses, as Identified in the SWOT Analysis

WEAKNESSES

Category

Factor

Administration

Statutory and rule constraints (limit efficiency)

Arbitration process for damage

As an agency, we are not nimble

Game and Fish is mostly reactive

Business

IT resources (programming, hardware, support, back-up systems)

IT capacity

Allocating Game and Fish’s staff and fiscal resources on the highest priorities
(we try to do it all)

No control of the license fee structure

Database management

Planning

IT programming capacity inadequate

Long-range strategic direction

Commission flexibility regarding funding

IT resources

Infrastructure

Cooperation

Poor relationships with some federal agencies

Working relationship with politicians

Funding

Our current funding model is unstable and not sustainable

Diverse funding

Funding

Lack of non-traditional funding sources

Funding — traditional versus non-consumptive

Deferred maintenance backlog

Unpredictability of future funding

Funding

Resources

Illegal fish introduction will jeopardize valuable fisheries

Staff

Institutional entrenchment

Aquatic invasive species only has one permanent employee

Willing, trained, and qualified senior leaders

Inadequate staffing limits aquatic invasive species and aquatic habitat
programs

[Lack of] human dimensions/public opinion research [to understand] what they
want

Stakeholders

Scientists and those in law enforcement think differently than the average
citizen

Lack of understanding public engagement and feedback

Complicated regulations

Messaging non-consumptive users of the resources

Lack of understanding — constituents and employees

Public trust

Complicated license allocation process

[Lack of] public understanding of Game and Fish link between wildlife and their
quality of life

Licensing system VERY complicated

Much of the Wyoming public does not understand what we do or why — Game
and Fish does not get credit for good things we do
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Table 2.3.4. Threats, as Identified in the SWOT Analysis

THREATS

Category

Factor

Administration

Legislative oversight (fiscal)

Inability to direct resources (ESA; legislature)

Legislative oversight/statutory change possibilities

Increased federal power in various agencies as a result of litigation (e.g.,
Forest Service, U.S. Fish and Wildlife Service)

ESA / NEPA/ EIS

Adversarial legislators

ESA = demands on funding to research and mitigate

Off-reservation treaty hunting/fishing rights

Political/regime change in executive branch

Cooperation

Federal regulation

Funding

Increasing costs and more expectations with no additional funding

Funding — sustainable, reliable funding of the agency

Long-term funding

Decreased funding

Resources

Wildlife disease issues (CWD, AdNO)

Disease/bio-security

Habitat loss (development, fragmentation)

Invasives

Invasives (cheat grass, aquatic invasive species)

Illlegal introductions

Changing landownership patterns

Aquatic invasive species in other states = loss of warm/cool water fish imports
(need w/c hatchery)

Disease

Declining big game (moose, mule deer)

ESA and associated restrictions

Wildlife diseases could further reduce the health of these animals

Decline in quality habitat

Drought could severely decrease wildlife populations

Disease (Brucellosis, CWD, Adenovirus, new unknown diseases)

Disease and invasives

Disease

Energy development (what is the right balance?)

Disease/environmental degradation/etc. leading to resource collapse

Stakeholders

New harvesting technology (ethics, fair chase)

lllegal take of vulnerable big game (northern border — winter ranges)

Vocal public (special interests; paid lobby; passionate)

National trends in outdoor activity declines could limit our future public support

Not enough awareness of aquatic invasive species rapid response — PR not
fully developed and vetted

Anti-hunting/trapping ground and individuals

Reduction in wildlife resources = reduction in opportunity = reduction in
revenue

Lack of public support — agency relevancy to the state’s citizens

Unengaged public (political decisions)

Silent assassins

Lack of trust in government

Wyoming’'s population is aging, becoming more urban and is spending less time
outside
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3. QUALITATIVE ASSESSMENT OF GAME AND FISH
EMPLOYEES AND EXTERNAL STAKEHOLDERS

CHAPTER OVERVIEW

Like the Launch Meeting, the primary purpose of this assessment was to establish the
topics that should be covered in the subsequent research, as well as to help put those topics
into perspective.

One aspect of the assessment was to establish goals of the project.

The most important goals that were identified in the assessment were to educate the public and
garner their trust, to develop a useable and measurable strategic plan, to assess and improve
employee morale, to increase funding, and to manage all wildlife, not just game and fish species.

Another aspect of the assessment was to identify desired outcomes of the project.
These included garnering public support for Game and Fish activities, developing an actionable
strategic plan, and maintaining robust fish and wildlife populations.

An additional part of the assessment identified key strengths of the agency.

These included committed and knowledgeable employees, abundant natural resources, a strong
relationship with the public, financial stability, good relationships with other entities, success
stories, and autonomy in management of natural resources.

Weaknesses were also identified as a part of the assessment.

These included inflexible leadership and structure, low employee morale among some
employees, a limited funding base, lack of engagement with non-users, favoritism toward
landowners, and poor communication.

The assessment was also used to identify opportunities for the agency.
These included public interest in wildlife, partnerships with other entities, existing research, and
pending employee turnover because of retirements (i.e., the opportunity to hire new employees).

Finally, the assessment identified threats to the agency.
These included lack of funding, habitat loss, disease, and (undue) political influence.

This chapter presents the major findings of the qualitative assessment of Game and Fish
employees and stakeholders. For each section of this chapter, which correspond to an open-
ended survey question, major findings from employees are shown first, followed by a summary
of findings from stakeholders. Hereinafter, employees are referred to as internal employees to
emphasize that they represent the internal component of the assessment, and stakeholders are
referred to as external stakeholders to emphasize their external component. The methodology is
discussed in full in Chapter 12, “Methodology.”
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3.1. MOST IMPORTANT GOALS OF THE PROJECT

This section looks at internal employee goals first, then external stakeholder comments. The
internal employee goals are in the form of action statements.

INTERNAL EMPLOYEES
Five goals emerged among employees. The goals are shown in bold, followed by an explanation
of the action statement.

Educate the public and garner their trust.

Many employees stressed the importance of reaching out to the public and gaining their
confidence that Game and Fish is making the best decisions to benefit wildlife as well as
recreational users and the public at large. It is important to solicit the desires of the public and
make it clear that those desires are being considered, which in turn will make the public feel like
a partner in wildlife management. This includes balanced input from the entire public—residents
and nonresidents, consumptive and non-consumptive users, as well as non-recreationists—not
just the sportsmen or landowners who already attend public meetings or otherwise provide
feedback (indeed, the terms “squeaky wheel” and “vocal minority” were frequently used
throughout the responses to the qualitative assessment).

This is the public’s chance to help guide Game and Fish’s direction for the next 5 to 10 years.
With that in mind, the public should be informed about the diversity of wildlife and habitat
throughout Wyoming, the ecological consequences of wildlife management policy, the sources
and limitations of funding, and what can be accomplished if more funding were available. If
public desires run counter to the recommendations of biologists or other professional expertise,
these differences, and the reasons for them, should be clearly communicated. Game and Fish
should learn about the public’s wants but also the public’s willingness to pay for those wants. An
engaged and informed public with stakes in Game and Fish’s success could be a valuable ally in
advocating for funding legislation.

Develop a useable and measurable strategic plan.

The strategic plan should clearly state Game and Fish’s long-term goals and areas for
improvement over the next 5 to 10 years. This plan should set goals for wildlife species and
fisheries; address common frustrations of hunters, anglers, and the general public; address ways
to increase funding; and demonstrate what Game and Fish can achieve and what is beyond its
control.

The plan needs to include specific and measureable goals so that progress can be periodically
assessed and, if necessary, procedural adjustments can be made. It was emphasized that the
strategic plan should be a living document that is integrated naturally into the day-to-day
responsibilities; the strategic plan must not sit idly on a shelf after outreach and effort is
expended to create it.

Assess and improve employee morale.

An important aspect of this overarching project is to determine the overall morale of Game and
Fish employees, to determine the causes of and solutions to low morale (where it exists), and to
evaluate employees’ perceptions of the direction of management. The project should determine
how to best provide the equipment, technical assistance, staffing, and budgets needed to avoid
employee burnout.
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Increase funding.

Many concerns about funding limitations were raised. As demographics change, hunters and
anglers are likely to become a smaller percentage of the overall constituency, so the funding
apparatus needs to reflect this.

Manage all wildlife, not just game and fish species.
Some employees questioned if Game and Fish is doing enough to protect and conserve all
species, not just those that are targeted by hunters and anglers.

EXTERNAL STAKEHOLDER COMMENTS
These respondents agreed with internal employees on the importance of developing a strategic
plan and engaging the entire public, not just sportsmen, on priorities regarding wildlife. In
addition, stakeholders mentioned the following goals:

e Determine how Game and Fish can adapt to changes in the number of hunters, revenues,
and climate, as well as other factors, to maintain quality habitat.
Improve efficiency.
Obtain funding from all users, not just from hunters and anglers through license sales.
Pursue opportunities to collaborate with other agencies on projects.
Provide a balance between conservation and population growth, as well as between
conservation and energy development.
e Grow youth participation in outdoor recreation.

3.2. MOST IMPORTANT OUTCOMES OF THE PROJECT

This follows a similar format to the previous section. Internal employee input is looked at first;
their outcomes are shown as bold statements followed by details pertaining to the statement.
Then external stakeholders are looked at.

INTERNAL EMPLOYEES
Three primary outcomes are detailed, followed by a “catch-all” outcome for some miscellaneous
outcomes.

Public support for Game and Fish activities.

As with the most important project goals, employees frequently stated that the most important
project outcome is public trust and support for Game and Fish’s critical projects. This includes
support from non-consumers; it was suggested that Game and Fish has rarely sought their input
in the past, and that too much attention has been given to outfitters. It was noted that the public
should feel comfortable reporting crimes and expressing concerns. Consider what the public
wants, but clearly explain the scientific reasoning behind any requests that are unsustainable or
cannot be met for other reasons. For example, if the public wants to grow a deer population, but
the carrying capacity has been reduced due to habitat loss and more deer will only exacerbate
winter starvation and disease, Game and Fish has a responsibility to inform the public that
habitat enhancement and expansion must first be achieved. If the public feels they have been
heard and respected, they will be much more likely to support Game and Fish’s agenda,
potentially through financial support or legislative pressure.
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An actionable strategic plan.

The strategic plan will include long-term goals for wildlife management, but should also include
tangible plans that can be implemented quickly without excessive cost. The plan should address
prioritization of projects, resources, personnel, and spending; it should consider a comprehensive
list of the public’s and employees’ wants; it should include an evaluation of different avenues for
funding; it should identify Game and Fish shortcomings and areas for improvement; and it
should include project milestones and schedules. These are some, but not all, of the plan’s
critical elements. The plan should be adjustable for future possibilities.

Robust fish and wildlife populations.

Again there was emphasis that wildlife management plans should be structured to consider all
wildlife and fish, not just game that is hunted or trapped and fish species that are fished. Sporting
opportunities should be provided, but not at the expense of the overall health of the ecosystem.

Other desired outcomes.

Other desired outcomes mentioned by employees include improved employee retention, more
research on CWD, increased participation at public meetings, trust and partnerships with
nongovernment organizations, and data to show the public and Governor’s office.

EXTERNAL STAKEHOLDER COMMENTS

The desired outcomes listed by external stakeholders largely coincide with those listed by
internal employees. Stakeholders provided additional emphasis that revenue should be generated
by all users, not just sportsmen, and that data should clearly support management decisions on
product, policy, rules, and procedures.

3.3. SPECIFIC ISSUES TO BE EXPLORED IN RESEARCH

Again, this section looks first at internal employees before considering external stakeholders.
They are in the form of actions that internal employees and external stakeholders want the
research and/or the agency to take.

INTERNAL EMPLOYEES
Employee responses were diverse and did not coalesce into a few top categories. Therefore, these
responses are shown in a bulleted list.

e Consider how to engage non-consumptive users.

e Make nongame wildlife a higher priority; consider renaming Game and Fish to something
like the Department of Wildlife to show that game species are not the only ones of
concern.

e Show the proportions of Game and Fish resources that go to specific functions (e.g., fish,

habitat, nongame, research).

Consider proactive functions by personnel such as research, networking, and training.
Share information—email is not always a good way to communicate to employees.
Embrace the North American Model of Wildlife Conservation.

Seek alternative funding.

Educate the public on Game and Fish; for example, it does not just consist of game
wardens.

Compare Game and Fish practices to those of other states.

e Control predators.
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Manage feedgrounds.

Avoid preferential treatment of outfitters, agriculture, and nonresident hunters.
Mitigate CWD and brucellosis.

Compare public desires to legislative requirements.

Increase motivations for youth participation.

Address bias, favoritism, and unbalanced workloads in Game and Fish.

Evaluate degree to which politics has driven policy.

Gauge resident and nonresident knowledge of big game management, diseases, fish
stocking, and the inner workings of Game and Fish.

Consider how to fund more game wardens and digital wildlife investigators.
Consider how to address the escalating pace of energy development in the state.
Simplify the licensing procedure.

Incorporate more advanced mobile apps to engage the younger generation.

Obtain public’s long-term wildlife goals; Game and Fish professionals will best know
how to achieve goals once they are known.

Establish career paths for employees.

Determine how to address political and institutional limitations.

Ensure public knows where to find information.

Educate public on science if it differs from their preferences; invest in ad campaigns.
Provide more law enforcement, particularly regarding ATVs on public land.

Do not fall behind on technology/IT.

Eliminate exploitation of animals.

Manage mule deer and other herd sizes.

Make accurate hunting boundaries in GIS.

Work with other agencies to implement best scientific practices.

Acquire public land with oil and gas royalties.

EXTERNAL STAKEHOLDER COMMENTS
In addition to the issues touched on above, stakeholders noted the following issues:

Study the studies; a lot of research exists but big game populations other than elk
continue to decline.

Increase cooperation between departments.

Establish incentives for landowners to preserve or enhance habitats.

Share biological data between agencies.

Establish socioeconomic profiles of users and non-users.

Establish liaisons with agencies and federal partners.

Identify specific opportunities that can be elevated for the visitor economy.
Determine how all users can help pay for fish and wildlife management.
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3.4. KEY STRENGTHS OF THE AGENCY

This section parallels the first part of the SWOT analysis—the strengths. Internal employees’
responses to the assessment question are looked at first, followed by the external stakeholders’
comments.

INTERNAL EMPLOYEES

Committed and knowledgeable employees.

A great strength of Game and Fish is the diverse base of skills and knowledge within its
employees. Personnel are talented, passionate about wildlife, diverse in their backgrounds and
contributions, and experts in their fields. Furthermore, Game and Fish personnel are dispersed
throughout the state and accessible to constituents. Strong leadership, excellent feedback on
customer service, and the ability to recruit talented personnel were also cited as key strengths.

Abundant natural resources.

Wyoming’s natural landscape and abundant fish and wildlife populations are a prize attraction to
resident and nonresident visitors. The tourism industry is essential to the state’s livelihood, so it
is fortunate that Wyoming, arguably, boasts more intact ecosystems and wildlife populations
than other western states.

Strong relationship with the public.

The Game and Fish Department has employees dispersed throughout the state. Personnel have
become part of their local communities; consequently, the agency can relate to the public on a
personal level. Effective customer service contributes to the favorable public opinion as well.
Also, nonresident hunters hold a positive view of Game and Fish and the hunting opportunities it
provides. The public has a passion for wildlife and is therefore invested in Game and Fish’s
success.

Current financial stability.
It was noted that the state shows an increase in hunting and fishing participation, unlike most of
the country, and that there is a relatively positive budget outlook at the moment.

Good relationships with other entities.

Many employees noted that Game and Fish has a good working relationship with state and
federal agencies, industry, landowners, conservation organizations and other NGOs, and the
public at large. This has led to a high level of visibility and cooperation on shared goals.

Success stories.

Game and Fish can garner support for its objectives by showing examples of past successes.
Examples include fish stocking, bird farms, and game and nongame species recovery. Public
outreach, youth camps, and public events are worth noting, as are the hunting, fishing, and
boating opportunities provided by Game and Fish.

Autonomy.

Because Game and Fish is not supported under the state’s general fund, it has the autonomy and
authority to prioritize and implement the best management practices without political
interference. One comment stated that Game and Fish is “the only game in town” and that
wildlife management at the federal level has become heavily politicized and out of touch.
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Other key strengths.

Other Game and Fish strengths that were mentioned include a strong communication framework
(e.g., social media, I&E officers, the Department website, and Wyoming Wildlife magazine),
years of research to provide a scientific basis for management decisions, flexibility for
employees to seek training and involvement with organizations to strengthen skills, and a small
state population.

EXTERNAL STAKEHOLDER COMMENTS

The key strengths mentioned by external stakeholders basically match those mentioned by
internal employees. Stakeholders also stated that Game and Fish is proactive on fish and wildlife
issues and that it has advanced lab work capabilities (a new facility in Laramie).

3.5. KEY WEAKNESSES OF THE AGENCY

It should be noted that many issues listed as weaknesses here seem to contradict items previously
listed as strengths. This reflects a diversity of opinions within Game and Fish. The quantitative
survey of Game and Fish employees, presented in Chapter 6 of this report, provides further
insight into how widespread certain opinions are; for example, the percentage of employees who
express low morale.

INTERNAL EMPLOYEES

Inflexible leadership and structure.

Many concerns were raised that Game and Fish is too steeped in tradition to implement change,
particularly as it relates to hunting seasons. Related comments include that biologists have to
plead for changes; that there is a lack of quality leaders; that a culture of egotism and groupthink
exists; that field personnel distrust administrative decisions; that there are bureaucratic
bottlenecks at administrative levels; that there is a “we know best” attitude without buy-in from
the public; and that there is a lack of diversity at supervisory positions.

Low employee morale among some employees.

Factors influencing low morale include lower pay than other state agencies, lack of job security,
high employee turnover, little recourse to deal with problem personnel, and lack of internal
assessment in a safe and secure feedback environment. Game and Fish is small compared to
other agencies, and employee burnout occurs through a combining of workloads; a specific
example mentioned is a lack of administrative assistance, which causes employees to spend too
much time on office paperwork, contracts, grant tracking, and so forth, in addition to their
primary duties. It was also stated that there is no Human Dimensions specialist. (On the other
hand, it was stated that many positions at Cheyenne and Regional offices are not necessary.)

Limited funding base.

Game and Fish’s dependency on license sales to fund all programs, including those that do not
bring in revenue, is seen as a considerable weakness. Employees indicated that Game and Fish
needs to find a way to generate funding from non-consumptive users.
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Lack of engagement with non-users.

Employees stated that there is a need for public outreach and programs for people who do not
hunt or fish. There is an inability to get the public involved in the regulatory process, apart from
the vocal minority. The employees feel that a great majority of people on the website are
sportsmen and that there is not much website activity among the non-hunting and non-fishing
public, including the anti-hunting people.

Favoritism toward landowners.

Similar to the above item, employees noted a culture of protecting landowner interests at the
expense of protecting wildlife habitat, and there is a continual creep of commaodity interests into
decision-making. Also noted was a culture where residents get special treatment, although
nonresident hunters fund the bulk of the agency.

Poor communication.

The dispersed nature of the Game and Fish Department into multiple regions and offices makes
coordination difficult. Some employees said the swing to decentralization has gone too far, and
each division seems to be an empire unto itself. Also, Game and Fish needs to better
communicate within the agency and with the public to get adequate recognition of its
accomplishments. The phone center was noted as a weakness, the public meetings are not
working, and there are no general email customer service links (only the webmaster email).

Other key weaknesses.

Other weakness cited by employees include that there is too little focus on nongame species, that
no formal research section exists, that there is a need to better manage the Wyoming legislature
to get favorable outcomes, the IT and licensing system are insufficient, that there is too much
focus and money going to western Wyoming, and that privatization and development threaten
wildlife habitat.

EXTERNAL STAKEHOLDER COMMENTS

Most weaknesses listed by stakeholders correlate to those listed above. Stakeholders also
mentioned extreme weather and long winters, the low state population, legislative meddling, a
lack of control on fish and wildlife issues, and the state’s reliance on the energy industry at the
expense of the environment.

3.6. KEY OPPORTUNITIES FOR THE AGENCY

Paralleling the third part of the SWOT analysis is the question about key opportunities for the
agency. Internal employees are considered first.

INTERNAL EMPLOYEES

Public interest in wildlife.

Although a wide array of opportunities were mentioned by Game and Fish employees, the one
mentioned most frequently is the public’s passion for Wyoming wildlife. There is a desire among
most people to protect wildlife, and interest in hunting, fishing, and wildlife viewing is up in the
state. Meanwhile, there is a growing demographic of non-hunting/non-fishing users of natural
resources (such as hikers and wildlife viewers), which provides Game and Fish an opportunity to
find a palatable funding mechanism from this user base. Ultimately, people want the Game and
Fish Department to succeed, and public scrutiny of agency work is an advantage.
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Partnerships with other entities.

Game and Fish has a good relationship with many other entities, such as state and federal
agencies, local conservation groups, landowners, NGOs, and academia. In particular, there are
NGOs with an interest in public education and recruitment. Also, Game and Fish can work with
colleges; for example, it can institute a program of having students shadow field personnel.
Existing data can be shared between the various organizations.

Existing research.

Game and Fish has developed troves of scientific data over the years. For example, fish sampling
data and check station data can be presented to the public in a user-friendly format. Also, Game
and Fish has numerous success stories that can be shared with the public to enlist its support.

Pending employee turnover.

Employees noted that an aging staff will result in substantial employee turnover in the next few
years. This is seen as an opportunity to hire quality personnel, particularly due to the poor job
market in natural resources. In addition, new and diverse staff may help Game and Fish adjust to
changing demographics and move beyond its traditional policies (for example, it can have
greater focus on nongame species and non-hunting/non-fishing users of natural resources).

Other opportunities.
Game and Fish employees listed several other opportunities or calls for action:
e Excellent workforce.
Abundant natural resources.
Leadership Development program.
Social media.
Outsource expertise such as computer programming or the licensing system.
More digital technology for hunters, anglers, and Game and Fish employees.
Video conference capabilities.
Develop a volunteer program.
Extraction industry is at a low point (an opportunity for the wildlife recreation industry).
Elk and deer hunting opportunity is very good right now.
Mobile technology for data collection.
Some freedom to make decisions without political pressure (not under general state
fund).
School presentations.
Booths at home shows or state fairs.
Create entry level positions.
Cross train employees to help in different areas.
Unite public groups to discourage poor hunter behavior.
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EXTERNAL STAKEHOLDER COMMENTS
External stakeholders also cited the quality workforce, partnerships, existing data and
institutional knowledge, and the world-class resource. To those they added the following
opportunities:

e Increased public comment and input.
Use of Governor’s tags and/or Commissioner’s tags to increase poaching reports.
Evaluate users and non-users to market holistically (i.e., not just target one objective).
Public meetings.
Task forces to hear the public and meet with Game and Fish leadership.

3.7. KEY THREATS TO THE AGENCY

The “T” in the SWOT analysis is for threats. Internal employees and external stakeholders were
asked about the threats to the agency, and the former’s responses are discussed first.

INTERNAL EMPLOYEES

Lack of funding.

There is a long-term decline in hunting, so with an aging user base it is imperative to recruit
younger hunters (and anglers). Also, there is a potential loss in federal funding sources. At the
other end, there are higher costs of administration, including IT, disease monitoring, and
population monitoring. It was stated that there is currently no monetary diversification plan.
Game and Fish needs funding other than license increases.

Habitat loss.

Several factors contribute to declining wildlife habitat and populations, including climate
change, disease, invasive species, pressure to privatize public lands, housing expansion into rural
areas, and the energy industry, particularly wind energy development and reduced regulation of
the extraction industries.

Disease.
Many employees mentioned disease, notably CWD and brucellosis, and warned that Game and
Fish will be blamed if a crisis occurs.

Political influence.

The federal government is upending legislation that protects natural resources while
simultaneously loosening regulations on energy. At the state level, there is pressure to manage
wildlife for human consumption rather than species benefit, and the legislature is undermining
environmental protections via property rights bills. In general, anti-government sentiment was
noted by several employees.

Other threats.
Game and Fish employees listed several other threats:
e Loss of institutional knowledge from upcoming retirements.
Nongame species are underrepresented in agency priorities.
Manipulation by vocal special interests.
Employee turnover and morale.
Lack of opportunity for employee growth.
Time demands (reporting, meetings, planning, NEPA, grant management).
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Outdated software.

Cyber security/all data at risk of being breached.

Any needed change will have those opposing it.

Anti-hunting/fishing/firearm sentiment.

Vandalism.

Have not followed through on plans in the past.

Residents want to restrict nonresidents.

Lack of trust between Director’s Office and employees.

Endangered species litigation.

Campaigns to change hunting season structure.

Unrealistic public demands (kill wolves, stock walleye everywhere, charge nonresidents
more)

e Litigation to block state management authority over recovered species (grizzly bear,
wolf, trumpeter swan)

EXTERNAL STAKEHOLDER COMMENTS

External stakeholders listed several of the threats covered above, plus the following:
e Highway fatalities for wildlife.

Drought.

Locals get upset by marketing to nonresidents.

Reduced roadside maintenance.

Federal unfunded mandates.

Public attention on other priorities like education.

Cost of managing bear and wolf.

3.8. ADDITIONAL COMMENTS

A final question in the assessment simply asked for any additional comments that the employees
and stakeholders wanted to leave.

INTERNAL EMPLOYEES

Mixed thoughts on survey and strategic plan.

Many employees see this project as a great opportunity to take public input and develop an
effective strategy for Game and Fish moving forward. It was emphasized that the eventual
strategic plan should be a living document with annual updates and clear objectives. Strategy
recommendations must be feasible and actionable, not overly detailed and idealistic. Conversely,
there were many employees who expressed skepticism over this entire exercise. In the past, plans
have just sat on the shelf and/or had onerous reporting requirements. There is apathy toward
more surveys and plans from some employees, who just want to work on their tasks. There will
need to be a convincing build-up and complete buy-in from employees for significant change to
take root. Also, there were comments that this survey contained “double talk” and that
forthcoming surveys will need a larger sample size (“only angry, uninformed outdoorsmen speak
their mind”). It was suggested to hold focus groups with non-hunters (this was done; see
Chapters 4 and 8).
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Outsource public relations.

It is important for Game and Fish to engage the public. Given the day-to-day responsibilities of
employees, it was recommended that Game and Fish pursue additional PR / I&E personnel.
Biologists should stick to fish and wildlife, while another entity handles the social work. After
soliciting public input, it is important for Game and Fish to remain engaged with its constituents.

Manage nongame species.
It was reiterated that all wildlife species need protection and conservation, not just game or
charismatic species.

Reach out to all of the public.

It was reiterated that Game and Fish needs to reach the public beyond those who purchase
licenses or attend public meetings. Interestingly, it was stated that public meetings are a faded
concept, while another stated that public meetings are valuable for older generations who do not
use a computer.

Other additional comments.
Other additional comments from Game and Fish employees include:
e General comments that the agency is doing a great job.
Set up booths or hold meet-the-warden events.
Increase access to more lands, public or private (make landlocked public lands available).
Game and Fish must agree on challenges from mule deer, disease, large carnivores, and
special interests.
Show the public what Game and Fish actually does.
Need public support for initiatives with young people, wildlife management, and funding.
Valid licenses on cell phones.
Mandatory harvest reporting for all species.
Fees only for draw rather than paying for entire license upfront.
Science-based management; do not pander to vocal minority.
Address stagnant wages and high turnover.
More leadership transparency to address disconnect between Cheyenne and Regions.
More diverse opinions in the agency than administration sees.
Get an economist and biologist (panels composed of ranchers, farmers, and developers).
e Do not worry so much about image.

EXTERNAL STAKEHOLDER COMMENTS
External stakeholders provided the following additional comments:

e Need for public involvement, but public is not always up to speed and needs to be
educated.

e Double down on outreach and let the public know they are being heard.

e Include all users of fish and wildlife in funding.

e The Wyoming Department of Transportation supports the Game and Fish Department
and will happily share information as needed.
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4. PRE-SURVEY FOCUS GROUPS

This section discusses five focus groups that were conducted prior to the telephone survey and
other data collection methods. A full discussion of the methodology of these focus groups is
included in Chapter 12 of this report, but briefly, focus groups are discussions among a small
group of people, led by a moderator through a discussion guide, in which participants are
allowed to give any input that they want. These focus groups with residents were conducted in
geographically diverse areas across Wyoming: Cheyenne, Rock Springs, Riverton, Gillette, and
Cody.

CHAPTER OVERVIEW

Generally, it seems that focus group participants are satisfied with Game and Fish.

They clearly expressed their value of Wyoming’s wildlife in relation to their families and to the
many outdoor recreational opportunities across the state. They also expressed their overall
appreciation for the work of Game and Fish, especially given their budgetary limitations.

ACCESS

Access was the most discussed issue in each focus group across multiple topics of
conversation.

The issue of access was brought up across multiple conversations, even when the focus group
discussion promptings did not directly involve access.

Hunters expressed frustration that landowners restrict hunting on their land to those able

to pay large fees for trophy hunts, while not permitting resident Wyoming hunters to hunt
their land.

This occurs, they say, even while excessive elk and deer populations are destroying landowners’
food sources and properties. To add to participants’ frustration, they noted that some landowners
also receive compensation from the state for land that has been damaged by elk and deer.

With regard to fishing access, some participants noted the difficulty of fishing on streams
and rivers that are owned partially by the state and partially by private landowners.
They claim such scenarios can require impractical fishing and boating methods to avoid
trespassing on the privately owned streambeds and banks.

Some non-consumptive outdoor recreationists also discussed access in terms of roads and
trails that have been closed due to a lack of maintenance, thereby prohibiting them from
hiking, viewing wildlife, photographing wildlife, and other similar activities.

MANAGEMENT
Regarding species management, some focus group participants questioned the wisdom of

reintroducing wolves, while others noted the increasing danger to hikers, hunters, and
wildlife viewers—especially near Cody—of encountering grizzly bears.
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Focus group discussions included those who questioned the efficacy and the financial
practicality of attempting to eliminate certain non-native fish species in order to bring back
native species.

Some in the focus groups noted the need for Game and Fish to place greater emphasis on
managing nongame species.

Regarding habitat management, some participants commented on the widespread
deadwood in Wyoming’s forests as a fire hazard and reflected on the perceived
mismanagement of Russian olive and sagebrush.

Finally, regarding recreation management, some participants who are particularly
interested in non-consumptive outdoor recreation emphasized more maintenance on trails
and roads throughout the state in order to increase access.

REGULATIONS

There were multiple comments across all focus groups regarding the complexity of Game
and Fish hunting regulations.

Some appreciated the complexity and noted that it requires a level of commitment to read and
understand the regulations that eliminates uncommitted hunters. However, others expressed
frustration and/or concern over the regulations’ complexity and asserted that (at a minimum) it
discourages the recruitment and retention of young and/or inexperienced hunters.

Across all five focus groups, many participants called for simplifying the regulations to
some degree, thereby making hunting and fishing more accessible to Wyoming’s outdoor
recreationists.

It was suggested a few times in different focus groups that the administrators who write the
regulations are too removed from the field to properly understand how such regulations may or
may not be practically applied to hunting, fishing, and access scenarios.

In connection to the regulations, many focus group participants also noted the difficulty of
drawing tags for big game hunts, and expressed difficulty understanding the regulations
concerning boundaries between public and private land, including the many designated
hunting areas (and the accompanying area-specific regulations) from which to choose.

Boaters commented on the need to better enforce AlS inspection regulations.
EDUCATION

Multiple focus group participants across all five focus groups commented on the need for
more educational initiatives, especially toward youth and young hunters.

They are concerned that, without proper education through parents, schools, or other community

or state programs, fewer youth will be interested in hunting.

Some boaters emphasized the development of statewide boating ethics and etiquette
education in relation to interacting with other outdoor recreationists.
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COMMUNICATION

Multiple participants across all focus groups requested more and better communication
from Game and Fish regarding one or more of the following: regulations, policy decisions,
annual Game and Fish budgetary allocations, website improvement and development,
simplifying the regulations, and other suggestions.

It seems that some outdoor recreationists—particularly hunters and anglers—experience varying
degrees of difficulty using the Game and Fish website to retrieve needed information; purchase
licenses, tags, stamps, etc.; and locate pertinent Game and Fish contact information.

GAME AND FISH FUNDING

Some focus group participants noted that they would like Game and Fish to consider excise
taxes and fees for non-consumptive outdoor recreation items and activities as an additional
funding source. However, some hunters and anglers expressed apprehension with this idea,
indicating that they would prefer Game and Fish to remain mostly funded by license fees
and related expenses from hunting and fishing.

The latter people noted that they would like to retain as much consideration, attention, and
funding from Game and Fish toward their respective activities as possible. Instead, they
suggested increasing current resident and nonresident hunting and fishing fees. A few hunters
and anglers expressed their willingness to pay slightly higher resident hunting and fishing license
(and related) fees. Some also emphasized increasing nonresident license fees and tags in order to
generate additional funding for Game and Fish.

RESOURCES AND PERSONNEL

Some focus group participants noted they would like to see Game and Fish allocate more
resources and personnel for non-consumptive outdoor recreational interests and for
nongame species management efforts.

They perceive that the subsequent lack of attention to such issues is due to limited funding and
other limited resources. As mentioned earlier, some would like to see Game and Fish funding
sources expand to include non-consumptive outdoor recreationists, which would include (from
their perspective) more resources and personnel allocated to non-consumptive activities and
nongame species management.
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4.1. ATTITUDES TOWARD THE IMPORTANCE OF WILDLIFE IN
WYOMING

Each focus group began with a discussion regarding the relative importance of wildlife in the
lives of participants. These initial discussions suggest that, almost without exception, wildlife is
greatly important to Wyoming residents: consistently across the five locations, participants
indicated that they placed significant value on wildlife in their own lives as well as the lives of
their family members. A number of participants who said they had moved to Wyoming from
other states commented that the abundance of wildlife in Wyoming was a major factor in their
decision to move to the state (Wyoming’s wildlife was sometimes said to set the state apart from
other areas in the country). Others stressed the importance that wildlife plays in their children’s
lives, while a few people discussed the importance of deer as a source of healthy meat for many
residents.

4.2. MAJOR ISSUES FACING WYOMING’S WILDLIFE AND
NATURAL ENVIRONMENT

Participants were asked by the moderator in a nonspecific, open-ended question what they saw as
the major issues currently facing Wyoming’s wildlife. On this topic, participants from multiple
focus groups indicated that large carnivore management (i.e., wolves and grizzly bears) is an
important issue in Wyoming that demands attention. Several people questioned the wisdom of
reintroducing wolves to Wyoming (a decision that had been made, according to some, by people
“not from Wyoming™) while others commented on wolves’ effect on elk and deer herds.

Another topic frequently addressed by participants across several of the groups was access: this
issue was alternately discussed in the context of hunting and fishing access, access to land for
hiking and wildlife viewing, and specific problems with access, such as public land being
blocked by private land (or private landowners). The fact that many participants immediately
mentioned access as an issue facing wildlife is notable, given that most of these comments dealt
with the effect of access issues on recreationists and not necessarily on wildlife—this suggests
that access may be a pervasive concern among many.

Additional issues mentioned, either directly or indirectly related to wildlife, included poaching,
the perception of a decreasing deer population (which at least a few participants attributed in part
to excessive hunting pressure in certain areas), and the need for increased management of
wildlife habitat. In general, the majority of participants across the five locations seemed to
assume that active wildlife management is integral to the health and sustainability of many
different species.

In a separate question, participants were asked about the most important issues pertaining to
Wyoming’s natural environment. On this topic, a number of participants mentioned pollution and
littering: this was generally discussed in the context of water regulation and management as well
as littering in and around camping areas and on hiking trails (some people called for more
enforcement of littering laws). Other topics included the obligation for Game and Fish to
coordinate with federal resource agencies (especially on management efforts spanning state and
federal lands in Wyoming) and to balance natural resource extraction efforts in the state with the
interests of wildlife and conservation in general.
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4.3. MAJOR ISSUES FACING WYOMING’S RECREATIONAL
OPPORTUNITIES

Participants were asked what they saw as the major issues facing hunting, fishing, trapping,
boating, hiking, and wildlife viewing in Wyoming (each activity was asked about separately). In
general, there tended to be more discussion on issues related to hunting and fishing, perhaps
because these activities tend to be viewed as more “actively managed” by Game and Fish and, as
a result, touch on a number of related issues (species management, terrestrial and aquatic habitat,
regulations, interactions with landowners, etc.).

HUNTING

The cost of hunting licenses was discussed by a few hunters across the groups, sometimes with
the observation that middle-income people are being “priced out of hunting” in Wyoming. Also
prominently mentioned was the Game and Fish website, described by a handful of participants as
rather poorly designed and not user-friendly—a few people mentioned that the process for
purchasing a license online or looking up hunt areas on the website is not as convenient and
simple as it should be. Some people talked about crowding from other hunters in general hunt
areas, with a few comments addressing crowding from nonresidents specifically. Other
comments addressed confusion from draw areas, especially the concept of a single hunting area
having different numerical designations depending on the species being hunted.

There was also discussion about the ratio of resident and nonresident licenses, permits, and tags
issued, with a number of hunters commenting that higher-priced nonresident privileges bring in
more revenue for the agency than do resident privileges, and that this price difference may
incentivize Game and Fish to offer more licenses, permits, and tags to nonresidents. Landowners
affecting hunting access and other access issues were again discussed rather extensively by
hunters across the five focus groups.

A number of participants across the groups commented on the perceived complexity of
Wyoming’s hunting regulations, especially big game hunting regulations. Some noted that the
regulations seemed unnecessarily complex and are therefore counterproductive to encouraging
prospective hunters to take up the sport (it was mentioned that newcomers are less familiar with
long-standing regulations and may be put off by the apparent complexity). Regarding licensing, a
notable number of hunters expressed frustration at seldom drawing tags for big game hunts—
some hunters in the groups again speculated that Game and Fish may offer more tags to
nonresidents in order to generate maximum funding for the agency.

FISHING

While access difficulties were also said to affect fishing for some residents, the degree of
frustration did not appear as pronounced as it was for hunting. One key access issue mentioned
was water bodies that are owned by multiple stakeholders (e.g., a private landowner owning a
portion of an otherwise public river). Some anglers in the groups expressed frustration with
fishing regulations (although again, not to the extent of the apparent frustration with hunting
regulations), while a few others questioned the management of non-native fish populations (on
this topic, several people questioned the money and effort spent to eliminate certain non-native
species in order to bring back native species in some areas).
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TRAPPING

As a whole, participants had less to say about trapping than about many of the other activities.
There were fewer active trappers in the focus groups than hunters and anglers, although a
number of participants personally knew other individuals who trapped. Apart from access issues
and the occasional theft of an animal trap, there were few major concerns raised about trapping
in Wyoming.

BOATING

One issue related to boating in Wyoming was discussed to varying degrees in each group: Game
and Fish’s required invasive species decal. A notable number of participants felt that it is
unnecessary to require the inspection (and decal) for kayaks and other small non-motorized craft,
or for watercraft that are used exclusively on Wyoming waters (i.e., not used on any out-of-state
waters). Some people commented that the inspection process by Game and Fish is scattershot
and seemingly randomly enforced at times, with a few people suggesting that the program does
not seem likely to prevent the spread of invasive species as a result. Others mentioned confusion
in trying to learn from Game and Fish’s website which decals are required and when.

Another boating issue brought up related to interactions between personal watercraft (PWC)
operators and other types of boaters: a number of boaters and anglers in the groups mentioned
instances in which PWC operators had approached them too fast or too close (or both) or had
behaved in an otherwise discourteous manner. Such mentions would often lead into a discussion
about the need for more education on recreational etiquette and ethics.

HIKING

Most hikers in the groups expressed appreciation for the extensive and picturesque opportunities
for hiking in Wyoming. Like the other activities, discussions on hiking also touched on access
issues to some extent, with some participants commenting that access roads in their areas have
deteriorated or have been closed in recent years. A few people in the Riverton group mentioned
the presence of ATV riders on secluded and otherwise quiet hiking trails (some claimed that
ATVs have become more prevalent in hiking areas). A consistent point of concern in the Gillette
and Cody groups was the need for hikers to be prepared for potential encounters with bears.

Finally, a small number of people touched on the concept of requiring hikers (and other non-
consumptive users) to contribute funding for the maintenance of hiking opportunities, similar to
how hunters and anglers help fund Game and Fish activities through license purchases. Note that
some of these people said they were unsure of what a hiker funding model should look like or
how it could be enforced—a few people mentioned state and national park fees on this topic.

WILDLIFE VIEWING

Many comments on the topic of wildlife viewing were positive, focusing mainly on Wyoming’s
abundant and diverse wildlife viewing opportunities. A few people in each of the groups noted
that some wildlife viewers (particularly those from out of the state) seemingly do not have the
proper respect for the animals they are viewing (e.g., they attempt to capture inappropriate or
dangerous photos or attempt to closely interact with or touch wildlife). It was mentioned that
such inappropriate behavior can result in injury or property damage that could otherwise be
avoided through responsible behavior and reasonable precautions.



Forging the Future of Wyoming’s Wildlife 31

4.4, ATTITUDES TOWARD THE WYOMING GAME AND FISH
DEPARTMENT

This section looks at priorities of Game and Fish, its vision statement, how well it performs,
among other topics.

GENERAL GAME AND FISH DEPARTMENT PRIORITIES

Following the discussion on issues related to specific outdoor recreational activities, participants
were asked about major issues and priorities that should be addressed by the Wyoming Game
and Fish Department. In these discussions, participants across the five locations suggested a
number of priority areas on which Game and Fish should focus. In emphasizing the need for
Game and Fish to generate revenue to fund its management and enforcement activities, a number
of participants recommended the strategic issuance of tags for people to hunt overpopulated
species in specific regions throughout the state. Many people emphasized the importance of
management focused on the ecosystem as a whole, meaning the management of both game and
nongame species (including large carnivores); at the same time, others said that game species
represented a higher priority. Several participants remarked about the interconnectedness of
wildlife management and Wyoming’s natural environment, with a few people suggesting that
hunting and fishing regulations are written by Game and Fish employees who are far removed
from the field. Others commented about the general need to maintain healthy habitat for all
species.

Numerous participants noted that there are too few game wardens to adequately address the
state’s enforcement needs. A few participants called for harsher penalties for poaching—an issue
that many participants noted is ongoing throughout the state. Overall, participants suggested that
Wyoming game wardens are doing the best they can to enforce laws, given fairly limited
resources (manpower and otherwise). As a result, some participants suggested the need for
recreationists to “self-enforce” while in the field as responsible and ethical recreationists. In
connection, a few participants suggested increased education efforts to encourage vigilance and
reporting as necessary among hunters, anglers, and other recreationists.

At least a few participants in almost every focus group noted difficulty with purchasing licenses
online through Game and Fish’s website. One participant in Rock Springs plainly stated that
Game and Fish has lost “an entire generation of people” due to the complexity of the agency’s
online license purchasing system (this participant seemed to be referring to older residents less
familiar with online purchases). On the subject of tags, one participant in Riverton suggested
designating a few areas for “pioneer tag owners” (i.e., hunters of a certain age), including women
who may have difficulty packing out an entire animal over a long distance on foot. Regarding the
big game tag draw process, one person suggested a rotating schedule to disqualify people who
had a drawn a tag one year from applying again the very next year—this recommendation
stemmed from frustration over observing some people drawing tags year after year while others
fail to draw a tag many years in a row.

Once again, the issue of access pervaded the discussions in every focus group. The general
consensus seemed to be that access is worse for hunters than it is for anglers, hikers, and other
outdoor recreationists. (Note that Section 4.5 covers access issues in more detail.) Another major
issue brought up in several groups was the perception that landowners receive compensation
from Game and Fish for property damage from deer or elk and then limit access to their
properties to only those hunters who are willing to pay exorbitant fees for the privilege to hunt
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on them (this was sometimes referred to as “double-dipping” because of the two sources of
money for landowners). A few hunters throughout the groups said that landowners who received
compensation for damage done by wildlife should be obligated to allow hunters in general onto
their properties to thin the herds.

Multiple participants noted the widespread deadwood in Wyoming’s forests as a fire hazard.
They emphasized the need for logging and the removal of excess deadwood, thereby allowing
more undergrowth. A few people also expressed concern over the perceived mismanagement of
Russian olive and sagebrush.

A number of participants across the five groups indicated that Game and Fish’s most important
priorities center on wildlife management and conservation of the state’s fish and wildlife
resources. Along with this, many people affirmed that quality wildlife-related recreational
opportunities will only be possible if the state’s natural resources are well managed.

GAME AND FISH VISION STATEMENT

In general, participants were ambivalent about the wording of Game and Fish’s vision statement.
Overall, most people were generally favorable toward the statement, “Wyoming is home to an
abundant and diverse array of wildlife and wildlife habitat which plays an integral part in the
State’s culture, economy and quality of life.” However, a number of participants questioned the
second statement: “The Wyoming Game and Fish Department is dedicated to providing world-
renowned hunting, angling, and other wildlife-based recreational opportunities.” Some
participants recommended omitting the phrase, “world-renowned,” with some people suggesting
that this wording too heavily emphasized Wyoming as a tourist destination for out-of-state
hunters and anglers; others simply questioned whether it is accurate to describe Wyoming’s
hunting and fishing opportunities today as “world-renowned.” A few others questioned the
phrase, “stakeholder engagement,” wondering how Game and Fish defines “stakeholder,” as well
as the phrase, “science based management,” seemingly distrustful of the potentially impermanent
nature of science.

CURRENT PERFORMANCE OF THE GAME AND FISH DEPARTMENT

The majority of participants were strongly approving of Game and Fish’s performance as an
agency. There seemed to be an assumption among many participants that Game and Fish is doing
the best it can with a limited budget. The perception of a limited budget seemed to stem from the
often-observed lack of a more widespread game warden presence throughout the state. Others
framed their comments in terms of Game and Fish’s ability to work within constraints and
through challenges imposed by federal agencies such as the U.S. Fish and Wildlife Service. A
small number of people drew a contrast between Game and Fish game wardens (who spend a
great deal of time in the field) and office-based administrators (often perceived as lacking
intimate knowledge of Wyoming’s wildlife and natural environment).

One important reason for participants’ general appreciation for the work of Game and Fish was
interaction with agency game wardens, biologists, and other personnel. Despite a few exceptions,
most people who had interacted with Game and Fish personnel spoke of the experiences in
positive terms, often describing wardens as courteous, friendly, helpful, and prompt in replies
and responses. A very small number of participants in a few of the groups had experienced
negative interactions with wardens; it was suggested by a few people that younger, more
inexperienced wardens (who may have “more to prove”) are more likely to be aggressive or



Forging the Future of Wyoming’s Wildlife 33

rude, while older, more experienced wardens are more likely to be laid back, friendly, and
approachable in the field.

Two criticisms of Game and Fish’s performance were insufficient coverage by game wardens
(some attributed this to insufficient funding for the agency) and a relative lack of communication
about agency programs, accomplishments, and initiatives. For some people, this lack of
communication came down to experiences on the personal level, with a few people mentioning
instances in which they had to wait for long periods for a response from a Game and Fish
employee or from a field office. Others requested more proactive outreach on Game and Fish’s
part, especially by communicating and explaining to the Wyoming public (and recreationists in
particular) budgetary and regulatory decisions that affect outdoor recreation and wildlife.

IMPORTANCE OF PROVIDING RECREATIONAL OPPORTUNITIES

Discussions regarding the importance of the Game and Fish’s efforts to provide wildlife-based
recreational opportunities tended to focus mostly on ways of making it easier for residents to
hunt and fish. Key suggestions included making more hunting tags and licenses available to
residents (and potentially minimizing efforts to attract nonresidents hunters and anglers) and
simplifying regulations. A few people suggested other ideas for reinforcing the link between
residents and Wyoming’s natural environment, such as stewardship initiatives that would allow
people to assist with land improvements while also creating access opportunities.

Participants were asked what should be done to improve other recreational opportunities besides
hunting and fishing, and a number of comments addressed the need for improvements to Game
and Fish’s website as well as trail and road maintenance to ensure accessibility for others, such
as hikers and wildlife viewers. Additionally, a few people suggested outreach and programmatic
initiatives geared toward youth.

IMPORTANCE OF RECRUITING NEW RECREATIONISTS

In discussions regarding the importance that Game and Fish make efforts to recruit new
recreationists (particularly hunters and anglers), many participants appeared supportive of the
general concept of getting children outdoors (whether hunting, fishing, hiking, or in other
activities). Suggestions included making it easier for young and prospective sportsmen to obtain
hunting and fishing licenses, increasing the availability of hunter safety courses, continuing to
improve public access, and (again), improving Game and Fish’s website as a go-to source of
information. Note, however, that at least a handful of people across the groups suggested that
Game and Fish should concentrate first and foremost on the management and well-being of the
state’s fish and wildlife resources and not necessarily on the recruitment of new recreationists.

Also during these discussions, a few people returned to concerns about private landowners
effectively being allowed to control hunting opportunities for certain sought-after species. This
lack of access has a deleterious effect on recruitment of new participants.
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INTERACTIONS WITH GAME AND FISH DEPARTMENT PERSONNEL

As previously discussed, many participants across the five groups who had had personal contact
with game wardens and other Game and Fish personnel spoke quite positively about these
experiences. Only a very small number of participants shared stories about negative encounters
(interestingly, two focus group participants in separate locations who spoke somewhat negatively
about their interactions with game wardens were both former law enforcement officers
themselves).

Game and Fish personnel were specifically commended by a number of people for being easy to
contact, especially by telephone (several people mentioned examples of game wardens who had
provided their personal mobile phone numbers to recreationists so as to be easily reachable). A
few people in the Cody focus group said that they had better luck getting questions answered
through the main Game and Fish office in Cheyenne rather than through smaller regional offices.

LICENSING REQUIREMENTS AND REGULATIONS

A number of hunters and anglers in the groups had moderate concerns about the perception of
rising costs of hunting and fishing licenses; there was also concern about the sheer number of
licenses, tags, and stamps required for certain hunting and fishing activities. At the same time, at
least a few people said that they would be willing to pay higher prices for resident licenses and
tags if it meant better chances of being drawn for certain hunts. One person in the Cheyenne
group mentioned some moderate difficulty in trying to figure out the decal requirements for
kayaks.

Many participants indicated that hunting and fishing regulations are too complex (it was
generally agreed that hunting regulations are more complicated and harder to understand than
fishing regulations, although a number of participants had comments about the latter as well).
Interestingly, some people seemed to appreciate the complicated nature of regulations, feeling
that it is incumbent on hunters and anglers to figure them out as part of the privilege of hunting
and fishing in Wyoming. Indeed, several people in the Cody focus group commented that
complex regulations help to “weed out” hunters who do not care enough to go to the trouble of
studying the regulations. There was support for the simplification of regulations, especially for
hunting, as well as simplification of the process of purchasing licenses via the Game and Fish
website.

4.5. OPINIONS ON ACCESS ISSUES IN WYOMING

Access was a prevalent topic of discussion in each focus group. The prevailing concern among
hunters seemed to be the restriction of access to public land by private land owned by ranchers
and other landowners. Hunters across the five groups commonly described instances of
inadvertent or unintended trespassing as a result of needing to cross private land in order to reach
public land. Along these lines, there were numerous stories from hunters about confrontations
and other encounters with ranchers and landowners whose lands prevented direct access to
nearby public land (landowners were often described as being unwilling to allow access through
their properties to adjacent Bureau of Land Management areas or other public lands).

A further source of frustration was the observation by hunters in some of the groups that some
landowners charge high fees in exchange for the privilege of hunting big game species on their
lands (trophy deer and elk were commonly named as examples). It was mentioned that

landowners occasionally also receive compensation from the state for property damage caused
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by wildlife—the focus group discussions suggest that many hunters, already frustrated by a
scarcity of access, are further frustrated at the notion of landowners making money off wildlife
on lands that remain inaccessible to most hunters.

There was more satisfaction with fishing access in Wyoming, although a number of participants
commented about the need for easements in areas where private land prevents shoreline fishing
along lakes, streams, and rivers—it was noted that many anglers do not own boats and so must
fish from the shoreline or not at all.

A lack of public access was also said to affect hiking and wildlife viewing in some areas,
especially in places where public roads have been closed due to a lack of maintenance (some
participants noted that certain areas are now accessible only by horseback). Also, a number of
participants communicated concern about the prospect of federal lands being transferred or sold
to state or private entities (it was speculated that such scenarios would result in even less access).

It is noteworthy that public access, especially access for hunting, was a top-of-mind issue of
concern for many participants, so much so that access was often brought up by participants in
seemingly unrelated discussions (the initial discussion on issues facing Wyoming’s wildlife and
natural environment, for example).

4.6. KNOWLEDGE OF AND OPINIONS ON AGENCY FUNDING

Many participants seemed aware that at least some of Game and Fish’s funding comes from
hunting and fishing licenses. Some participants called for greater transparency on Game and
Fish’s part with regard to its funding sources and annual expenditures. In response to this,
several people noted that this information is readily available online. Regardless, some felt that
Game and Fish should be more proactive in communicating such information, rather than simply
making it available online (it was mentioned that the agency’s website does not make it easy to
find the information).

There were multiple ideas about funding. Most participants thought that hunting and fishing
opportunities in Wyoming should continue to be funded by hunters and anglers. Regarding other
recreational opportunities, there were differing opinions as to whether non-consumptive
recreational activities (e.g., hiking, wildlife viewing, boating) should be funded by the
participants of these activities themselves, through another funding mechanism such as the
state’s general fund, or through the agency’s current dedicated mechanism of hunting and fishing
licenses. Some participants liked the idea of a wider variety of residents (i.e., people other than
just hunters and anglers) helping to fund Game and Fish’s management work, while others
worried that a wider funding base could end up restricting access to certain activities (i.e.,
because a diverse population of recreationists could feel equally entitled to the same resources).
Some people suggested instituting excise taxes on hiking and wildlife viewing equipment (e.g.,
binoculars) in the same way that such taxes are charged on hunting and fishing equipment and
then redistributed to the states as federal aid.

The discussion on Game and Fish funding also touched on the agency’s Aquatic Invasive
Species Program. While most participants seemed to appreciate the intent behind the program, a
handful of people across the groups suggested that because Game and Fish relies on volunteer
participation in boat inspections, the program is unlikely to be completely successful in
preventing the spread of invasive species. A few people suggested exempting the purchase of a
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decal from watercraft whose small size should not require an inspection, as well as watercraft

that are used exclusively on Wyoming’s waterways (see the earlier section on issues related to
boating for comments addressing these suggestions). While participants’ comments suggested
generally strong awareness of the program itself, few participants seemed aware of the amount
spent on the program annually, or that the program is run entirely by Game and Fish.
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5. GENERAL POPULATION AND HUNTER / ANGLER
SURVEY RESULTS

The results that follow are from a scientific, probability-based random sampling survey of the
general population (i.e. residents statewide), as well as nonresident hunters and nonresident
anglers. The analyses were conducted on several groups, including residents statewide, resident
hunters, nonresident hunters, resident anglers, nonresident anglers, and wildlife viewers. The
methodology is discussed in full in Chapter 12, “Methodology.”

CHAPTER OVERVIEW
PARTICIPATION

Participation in hunting and fishing is robust in Wyoming.
About a third of residents had purchased a hunting license within the past 5 years, and nearly half
had purchased a fishing license in that time.

Other activities with robust participation include hiking, camping, and wildlife viewing.
Nearly three fourths had hiked, about two thirds had camped, and about two thirds had gone
wildlife viewing.

Public lands are of great importance for both hunting and fishing in Wyoming.
A large majority of hunters use mostly public land, and an even larger majority of anglers access
their fishing mostly through public land.

ISSUES OF CONCERN

The viability of wildlife populations, poaching, and wolf management were important
concerns of residents when asked about Wyoming’s fish and wildlife.

Access is an important concern of hunters. Invasive species is a top concern of both anglers
and boaters. Access is also a concern of wildlife enthusiasts who do not hunt, trap, or fish.

ACCESS

Rating of access was asked about directly for several activities. The best ratings are for
access to view wildlife and to hike. There appears to be room for improvement regarding
fishing and hunting: although a majority give access ratings of excellent or good to these
activities, in both cases the good ratings exceed the excellent ratings.

Maintaining roads and keeping them open were common ways that residents think access
can be improved.
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KNOWLEDGE OF THE GAME AND FISH DEPARTMENT

The typical Wyoming resident is knowledgeable about Game and Fish: nearly three
guarters say that they know a great deal or a moderate amount about the agency.
Hunters/trappers/anglers have, of course, robust knowledge levels, but even a majority of those
who do not hunt, trap, or fish say that they know a great deal or a moderate amount.

SATISFACTION WITH THE GAME AND FISH DEPARTMENT

Satisfaction is high with the agency: 90% of residents are satisfied, including 62% who are
very satisfied.

Satisfaction is high across various user groups: more than 90% of hunters and anglers (both
resident and nonresident) are satisfied, and just under 90% of non-hunting/non-trapping/non-
fishing wildlife viewers are satisfied.

The perception that there is not enough law enforcement is a leading reason for
dissatisfaction, exceeding reasons related to habitat or fish/wildlife management.

OPINIONS ON THE GAME AND FISH DEPARTMENT

The agency enjoys high ratings of credibility among the general public, hunters, and
anglers.

Among residents, 95% rated the agency credible, with 79% rating it very credible. Hunters,
anglers, and wildlife viewers give similarly high ratings of credibility.

The conservation and protection of wildlife, habitat, and natural resources was the top-
named benefit that the Game and Fish Department provides. Additionally, providing
opportunities for hunting, fishing, and viewing wildlife are important benefits that were
named. Rounding out this list of perceived benefits is the provision of information and
education about fish and wildlife.

The majority of residents agree that Game and Fish balances fish and wildlife management
with opportunities for hunting and fishing. Listening to the public and incorporating
feedback into agency decision-making was one aspect that could be improved, according to
the percent who agree that they do this well.

When the survey asked about influences on the agency, politics was seen by residents as the
top influence. Landowners and resident hunters were also perceived as having high levels
of influence. In the middle of the ratings on this was scientific fish and wildlife methods,
and lowest on the list was nonresidents.

Environmental/conservation groups and the energy industry are perceived as having about the
same level of influence, and both are in the middle of the ranking of influences.
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PRIORITIES OF THE GAME AND FISH DEPARTMENT

Residents’ top priorities are the protection of fish and wildlife by the enforcement of laws,
the protection of Wyoming’s waters from invasive species, and the management and
maintenance of Wildlife Habitat Management Areas.

Residents’ best performance ratings are given to the Game and Fish Department’s efforts
at providing fishing opportunities, protecting fish and wildlife by the enforcement of laws,
and the issuing of licenses.

Note that the protection of fish and wildlife showed up in the top three in importance and
performance. This comparison of importance and performance is the topic of the next item.

When comparing the ratings of importance and performance, those efforts rated highly
important are the same ones, in general, that are rated highly in performance. In other
words, the ratings of performance are generally commensurate with the importance
residents place on the efforts.

OPINIONS ON LICENSING REQUIREMENTS

The large majority of hunters and anglers agree that the hunting and fishing regulations
and licensing requirements are clear and easy to understand.

Hunters rated the clarity of both the hunting regulations and the hunting licensing requirements,
and anglers did the same regarding fishing: of the four ratings, no less than 88% agreed that the
regulations/requirements are clear and easy to understand (agreement ranged from 88% to 96%).

SOURCES OF INFORMATION

The Internet, including the Game and Fish website, are the most important sources of fish
and wildlife information among residents, and more so among hunters and anglers.

In a direct question, two thirds of residents indicated visiting the Game and Fish website at
some time. Of course, visitation is even higher among hunters and anglers.

The large majority of those who visited the website agreed that the information was easy to
find.

The only concern might be that, although 82% overall agreed that the information was easy to
find, agreement was fairly evenly divided between strongly agree and moderately agree,
suggesting that the latter group’s visitation was not completely smooth.

FUNDING

Among the general public, less than half named hunting and fishing licenses as a source of
Game and Fish funding—suggesting that a majority are unaware, perhaps, that this is an
important funding source and are not giving due credit to hunters and anglers for this
funding. Furthermore, more than a quarter of residents named general taxes, which is not
a source of funding.

A low percentage of residents, as well as hunters and anglers, named excise taxes on hunting and
fishing equipment, which is an important source. One might have expected that a higher
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percentage of hunters and anglers would have mentioned excise taxes on their equipment (at
most, 6% named it).

More than three quarters of residents, hunters, and anglers agree that elected officials
should explore options for new funding sources to help pay for fish and wildlife
conservation in Wyoming.

The first analysis shown for each question is the statewide data run of residents’ (i.e., the general
population’s) results. Next, data are shown regionally, based on the region of residence (the
regional breakdown is fully explained in Chapter 12, “Methodology”). A third analysis is
conducted of resident and nonresident hunters (based on license purchase rather than actual
participation); and a fourth is of resident and nonresident anglers (based on license purchase
rather than actual participation). Next, consumptive users’ data were analyzed (consumptive
referring to those who had hunted, trapped, or fished) versus everybody else (i.e., every person
who did not hunt, trap, or fish, sometimes referred to as non-consumptives). Lastly, wildlife
viewers who did not hunt, trap, or fish are shown (sometimes referred to as non-consumptive
wildlife viewers; they are not the same as non-consumptives referred to above because they
specifically went wildlife viewing).

5.1. PARTICIPATION IN OUTDOOR RECREATION

Nearly half of Wyoming residents (48%) have purchased a Wyoming fishing license within the
past 5 years, and about a third (30%) have purchased a hunting license in that time; trapping is
also shown (2%) (Figures 5.1.1 through 5.1.3).

Q17. Did you purchase a Q18. Did you purchase a
Wyoming hunting license in Wyoming fishing license in the
the past 5 years? (Residents) past 5 years? (Residents)
Yes 30 Yes 48

Don't Less Don't
know | than|0.5 know

1

0O 20 40 60 80 100 0O 20 40 60 80 100
Percent (n=2558) Percent (n=2558)

Figure 5.1.1. Purchase of Hunting Licenses Figure 5.1.2. Purchase of Fishing Licenses
by Residents by Residents
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Figure 5.1.3. Purchase of Trapping Licenses by Residents

These results are also shown tabulated for the eight regions (Tables 5.1.1 through 5.1.3).

Pinedale and Green River residents have the highest rates of hunting license purchasing, while
Pinedale has the highest rate of fishing license purchasing.

Table 5.1.1. Regional Rates of Hunting License Purchasing

Q17. Did you purchase a Wyoming hunting license in the past 5 years? (Residents)

Jackson Cody Lander Pinedale (E;is:? Sheridan Casper Laramie
Yes 17% 30% 35% 41% 39% 36% 27% 24%
No 83% 70% 65% 58% 60% 63% 2% 76%
Don't know 0% 0% 0% 1% 0% 0% 1% 0%
Table 5.1.2. Regional Rates of Fishing License Purchasing
Q18. Did you purchase a Wyoming fishing license in the past 5 years? (Residents)
Jackson Cody Lander Pinedale %rﬁg? Sheridan Casper Laramie
Yes 38% 47% 50% 61% 46% 52% 51% 46%
No 61% 52% 50% 38% 53% 47% 48% 53%
Don't know 1% 1% 0% 1% 1% 1% 1% 1%
Table 5.1.3. Regional Rates of Trapping License Purchasing
Q19. Did you purchase a Wyoming trapping license in the past 5 years? (Residents)
Jackson Cody Lander Pinedale ??ri‘\s/::] Sheridan Casper Laramie
Yes 1% 3% 2% 3% 2% 1% 2% 2%
No 99% 97% 97% 97% 98% 99% 98% 98%
Don't know 0% 0% 1% 0% 0% 0% 0% 0%

Next, these results are examined among non-consumptive users (i.e., those who viewed wildlife

but who did not hunt, trap, or fish). Figure 5.1.4 shows hunting license purchasing, and

Figure 5.1.5 shows fishing license purchasing; note that none bought a trapping license, so no
graph is presented for this. It appears that some in the sample had purchased a license without
engaging in the sport (either hunting or fishing).




42 Responsive Management

Q17. Did you purchase a Q18. Did you purchase a
Wyoming hunting license in the Wyoming fishing license in the
past 5 years? (Non-consumptive past 5 years? (Non-consumptive

wildlife viewers) wildlife viewers)
Yes I 2 Yes 3

Don't 0 Don't

know know 0
0 200 40 60 80 100 0 20 40 60 80 100
Percent (n=559) Percent (n=559)
Figure 5.1.4. Purchase of Hunting Licenses Figure 5.1.5. Purchase of Fishing Licenses
by Non-Consumptive Wildlife Viewers by Non-Consumptive Wildlife Viewers

In addition to exploring Wyoming residents’ license purchasing, the survey explored
participation in eight outdoor activities within the previous 5 years. Large majorities had gone
hiking (72% had done so), camping (67%), and wildlife viewing (65%), and a slight majority had
gone fishing (52%) (Figures 5.1.6 through 5.1.13). The regional results are tabulated, as well
(Tables 5.1.4 through 5.1.11).

The graphs also show those outdoor activities in which a large percentage of participants are
avid—they went all 5 of the past 5 years. A large portion of hikers, wildlife viewers, and
campers are avid, as measured by going all 5 years. Anglers, too, have a high proportion going
every year.
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Figure 5.1.6. Hunting Participation
Among Residents

Figure 5.1.7. Fishing Participation
Among Residents
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Q25. Canoeing or kayaking (How
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Figure 5.1.10. Canoeing/Kayaking
Participation Among Residents

Figure 5.1.11. Wildlife Viewing Participation
Among Residents
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Figure 5.1.12. Hiking Participation
Among Residents

Figure 5.1.13. Camping Participation
Among Residents
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Table 5.1.4. Regional Participation in Hunting

Q21. Hunting (How many years out of the past 5 years have you done this in Wyoming?) (Residents)

Jackson Cody Lander | Pinedale | Green River |Sheridan| Casper | Laramie
5 years 9% 19% 22% 24% 21% 18% 14% 11%
4 years 1% 4% 2% 4% 4% 3% 1% 1%
3 years 2% 3% 2% 3% 5% 6% 3% 3%
2 years 3% 2% 5% 3% 2% 3% 4% 5%
1 year 3% 2% 2% 6% 4% 5% 4% 5%
Did not participate in this 81% 69% 67% 60% 63%|  65%|  73%|  76%
activity in Wyoming
Don't know 0% 0% 0% 0% 0% 0% 0% 0%

Table 5.1.5. Regional Participation in Fishing

Q22. Fishing (How many years out of the past 5 years have you done this in Wyoming?) (Residents

Jackson Cody Lander | Pinedale | Green River |Sheridan| Casper | Laramie
5 years 27% 33% 29% 43% 31% 32% 36% 28%
4 years 4% 3% 3% 6% 2% 4% 4% 3%
3 years 5% 8% 5% 5% 4% 9% 5% 5%
2 years 7% 4% 6% 8% 4% 6% 4% 9%
1 year 2% 4% 9% 5% 8% 4% 6% 4%
Did not participate in this 56% 49% 48% 34% 51|  44%|  44%|  50%
activity in Wyoming
Don't know 0% 0% 1% 0% 0% 0% 0% 0%

Table 5.1.6. Regional Participation in Trapping

Q23. Trapping (How many years out of the past 5 years have you done this in Wyoming?) (Residents)
Jackson Cody Lander | Pinedale | Green River |Sheridan| Casper | Laramie
5 years 0% 1% 0% 1% 0% 0% 0% 1%
4 years 0% 1% 0% 0% 0% 0% 0% 0%
3 years 0% 0% 0% 0% 0% 0% 0% 0%
2 years 0% 0% 0% 1% 0% 0% 1% 0%
1 year 0% 1% 1% 0% 1% 0% 0% 0%
Did not participate in this 99% 97% 98% 97% 98%|  99%|  98%|  98%
activity in Wyoming
Don't know 0% 0% 1% 0% 0% 0% 0% 0%

Table 5.1.7. Regional Participation in Motorboating

Q24. Motorboating (How many years out of the past 5 years have you done this in Wyoming?) (Residents)

Jackson Cody Lander | Pinedale | Green River | Sheridan| Casper | Laramie
5 years 18% 12% 14% 22% 15% 16% 17% 10%
4 years 4% 2% 0% 1% 3% 0% 2% 1%
3 years 4% 3% 3% 6% 3% 3% 5% 2%
2 years 6% 5% 4% 8% 6% 6% 6% 5%
1 year 10% 5% 8% 6% 7% 8% 6% 10%
Did not participate in this 58% 74% 70% 57% 66%|  67%|  64%|  72%
activity in Wyoming
Don't know 0% 0% 1% 1% 0% 0% 1% 0%
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Table 5.1.8. Regional Participation in Canoeing or Kayaking

(Residents)

Q25. Canoeing or kayaking (How many years out of the past 5 years have you done this in Wyoming?)

Jackson

Cody

Lander

Pinedale

Green River

Sheridan

Casper

Laramie

5 years

29%

4%

7%

13%

%

5%

8%

5%

4 years

4%

0%

5%

1%

0%

1%

1%

1%

3 years

6%

5%

4%

2%

4%

7%

1%

3%

2 years

9%

3%

5%

11%

5%

3%

4%

2%

1 year

9%

9%

3%

6%

6%

5%

4%

6%

Did not participate in this
activity in Wyoming

44%

79%

76%

66%

7%

80%

81%

82%

Don't know

0%

0%

1%

0%

1%

0%

0%

0%

Table 5.1.9. Regional Participation in Wildlife Viewing or Photography

Wyoming?) (Residents)

Q26. Wildlife viewing or photography (How many years out of the past 5 years have you done this in

Jackson

Cody

Lander

Pinedale

Green River

Sheridan

Casper

Laramie

5 years

72%

55%

58%

66%

55%

45%

49%

55%

4 years

3%

2%

1%

0%

1%

2%

2%

0%

3 years

3%

7%

4%

2%

3%

2%

2%

6%

2 years

2%

3%

5%

3%

3%

4%

2%

3%

1 year

3%

4%

2%

5%

2%

5%

3%

4%

Did not participate in this
activity in Wyoming

17%

29%

28%

24%

35%

43%

42%

31%

Don't know

0%

0%

1%

0%

0%

0%

1%

0%

Table 5.1.10. Regional Participation in Hiking

Q27. Hiking (How many years out of the past 5 years have you done this in Wyoming?) (Residents)

Jackson

Cody

Lander

Pinedale

Green River

Sheridan

Casper

Laramie

5 years

80%

49%

52%

60%

51%

51%

53%

57%

4 years

3%

4%

3%

2%

2%

4%

3%

2%

3 years

1%

7%

4%

6%

7%

4%

3%

2%

2 years

3%

5%

9%

6%

5%

7%

6%

10%

1 year

3%

3%

2%

5%

4%

5%

5%

2%

Did not participate in this
activity in Wyoming

10%

33%

30%

22%

30%

29%

29%

26%

Don't know

0%

0%

1%

0%

0%

0%

1%

0%

Table 5.1.11. Regional Participation in Camping

Q28. Camping (How man)

years out of the past 5 years have you done this in Wyoming?) (Residents)

Jackson Cody Lander | Pinedale | Green River |Sheridan| Casper | Laramie
5 years 59% 37% 50% 50% 54% 48% 45% 37%
4 years 5% 3% 3% 3% 5% 1% 3% 2%
3 years 5% 9% 4% 4% 9% 10% 6% 9%
2 years 8% 6% 5% 6% 6% 6% 7% 8%
1 year 3% 4% 8% 7% 2% 2% 7% %

Did not participate in this
activity in Wyoming

20%

40%

29%

31%

23%

33%

33%

36%

Don't know

0%

0%

0%

0%

0%

0%

0%

0%

Next, resident and nonresident hunters and angles are examined regarding activities they have
done in the past 5 years in Wyoming. These samples are based on purchasing a license, not
participation—hunters and anglers are in these groups because they purchased a license. Their
most popular activities (other than the obvious of hunting and fishing) are camping, hiking, and
wildlife viewing/photography (Figures 5.1.14 through 5.1.29). Note that a small percentage of
hunters and anglers had purchased a license but did not participate in their sport.
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Q21. Hunting (How many years out
of the past 5 years have you done
this in Wyoming?) (Hunters)

5 years # 10

4 years !| 7 mResident hunters
8 (n=1097)
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Figure 5.1.14. Hunting Participation
Among Hunters

Figure 5.1.15. Fishing Participation
Among Hunters

Q23. Trapping (How many years
out of the past 5 years have you
done this in Wyoming?) (Hunters)
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Figure 5.1.16. Trapping Participation
Among Hunters

Figure 5.1.17. Motorboating Participation
Among Hunters
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Q25. Canoeing or kayaking (How
many years out of the past 5 years
have you done this in Wyoming?)

(Hunters)
8
5 years Pl
1 ®Resident hunters
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2years [
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Figure 5.1.18. Canoeing/Kayaking
Participation Among Hunters

Figure 5.1.19. Wildlife Viewing
Participation Among Hunters

Q27. Hiking (How many years out
of the past 5 years have you done
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Figure 5.1.20. Hiking Participation
Among Hunters

Figure 5.1.21. Camping Participation
Among Hunters
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Q21. Hunting (How many years out
of the past 5 years have you done
this in Wyoming?) (Anglers)
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Figure 5.1.22. Hunting Participation
Among Anglers

Figure 5.1.23. Fishing Participation
Among Anglers

Q23. Trapping (How many years
out of the past 5 years have you
done this in Wyoming?) (Anglers)
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Figure 5.1.24. Trapping Participation
Among Anglers

Figure 5.1.25. Motorboating Participation
Among Anglers
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Q25. Canoeing or kayaking (How
many years out of the past 5 years
have you done this in Wyoming?)

(Anglers)
9
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Figure 5.1.26. Canoeing/Kayaking
Participation Among Anglers

Figure 5.1.27. Wildlife Viewing
Participation Among Anglers

Q27. Hiking (How many years out
of the past 5 years have you done
this in Wyoming?) (Anglers)
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Figure 5.1.28. Hiking Participation
Among Anglers

Figure 5.1.29. Camping Participation
Among Anglers
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The following pages contain the results among those who hunted, trapped, or fished (note that

many of the respondents both hunted and fished) versus those who did not hunt, trap, or fish

(Figures 5.1.30 through 5.1.37). Compared to their counterparts, hunters/trappers/anglers have a
higher rate of participation in everything except wildlife viewing; for this latter activity, they
have about the same rate of participation as those who did not hunt/trap/fish.

Results are then shown among the non-consumptive wildlife viewers—those who viewed or

photographed wildlife but did not hunt, trap, or fish (Figures 5.1.38 through 5.1.42). This group
has a relatively high rate of participation in hiking (74% of this group went hiking) and

camping (54%).

Q21. Hunting (How many years out of
the past 5 years have you done this
in Wyoming?) (Consumptives vs.
non-consumptives)

5 years Oi 26
4 years | B
y 0 ®|Hunters/trappers/
) anglers (n=1735)
3 years .07
] ONon
2 years | NG hunters/trappers/
0 anglers (n=823)
|
1 year 0
Did not participate in this |} Il 50
activitiy in Wyoming 100
Don't know 8

0 20 40 60 80 100
Percent
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the past 5 years have you done this
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Figure 5.1.30. Hunting Participation
Among Hunters/Trappers/Anglers

Figure 5.1.31. Fishing Participation
Among Hunters/Trappers/Anglers
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Q23. Trapping (How many years out Q24. Motorboating (How many years
of the past 5 years have you done out of the past 5 years have you
this in Wyoming?) (Consumptives done this in Wyoming?)
VS. hon-consumptives) (Consumptives vs. non-
consumptives)
1
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3years | 3 years 24
4 ONon i
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Figure 5.1.32. Trapping Participation
Among Hunters/Trappers/Anglers

Figure 5.1.33. Motorboating Participation
Among Hunters/Trappers/Anglers
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Figure 5.1.34. Canoeing/Kayaking Participation
Among Hunters/Trappers/Anglers

Figure 5.1.35. Wildlife Viewing Participation
Among Hunters/Trappers/Anglers
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Q27. Hiking (How many years out of Q28. Camping (How many years out
the past 5 years have you done this of the past 5 years have you done
in Wyoming?) (Consumptives vs. this in Wyoming?) (Consumptives
non-consumptives) VvS. hon-consumptives)
5 years ) 62 S years 26 58
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Figure 5.1.36. Hiking Participation
Among Hunters/Trappers/Anglers

Figure 5.1.37. Camping Participation
Among Hunters/Trappers/Anglers

Q24. Motorboating (How many years
out of the past 5 years have you
done this in Wyoming?) (Non-
consumptive wildlife viewers)

5 years

4 years

3 years

2 years

1 year

Did not participate in this
activitiy in Wyoming

Don't know

0 20 40 60 80 100

Percent (n=559)
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Figure 5.1.38. Motorboating Participation
Among Non-Consumptive Wildlife Viewers

Figure 5.1.39. Canoeing/Kayaking
Participation Among Non-Consumptive
Wildlife Viewers
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Q26. Wildlife viewing or photography
(How many years out of the past 5
years have you done this in
Wyoming?) (Non-consumptive
wildlife viewers)

4 years I 2
3 years I 5

2 years l 7

1 year F 6

0 20 40 60 80 100
Percent (n=559)

Q27. Hiking (How many years out of
the past 5 years have you done this
in Wyoming?) (Non-consumptive
wildlife viewers)
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Figure 5.1.40. Wildlife Viewing
Participation Among Non-Consumptive
Wildlife Viewers

Q28. Camping (How many years out
of the past 5 years have you done
this in Wyoming?) (Non-consumptive
wildlife viewers)

5 years H 30

4years || 2

3 years . 10
2 years . 8
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Figure 5.1.42. Camping Participation
Among Non-Consumptive Wildlife Viewers

Figure 5.1.41. Hiking Participation
Among Non-Consumptive Wildlife
Viewers
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The last question in this section asked if respondents had engaged in these activities outside of
Wyoming within the past 5 years. Figure 5.1.43 shows residents’ activities outside of Wyoming;
most commonly, they had gone hiking (32%) or camping (28%) out of the state.

Multiple Responses Allowed

Camping

Wildlife viewing or photography

Motorboating

Canoeing or kayaking

Trapping
None of these

Don't know

Q31. Which of those activities have you done outside
of Wyoming in the past 5 years? (Residents)

Hiking

Fishing

Hunting

Less than 0.5

47

20

40

60

Percent (n=2558)

80

100

Figure 5.1.43. Participation in Activities Outside of Wyoming Among Residents

Table 5.1.12 shows regional results for this question; residents of the Jackson Region are the
most likely to have done any of these activities out of state. Figures 5.1.44 and 5.1.45 show

results among hunters and anglers. Hunters/trappers/anglers are shown in Figure 5.1.46, and
wildlife viewers who do not hunt, trap, or fish are shown in Figure 5.1.47.

Table 5.1.12. Regional Participation in Activities Outside of Wyoming

Q31. Which of those activities have you done outside of Wyoming in the past 5 years? (Residents)

Jackson

Cody

Lander

Pinedale

Green
River

Sheridan

Casper

Laramie

Hiking

58%

28%

29%

32%

31%

34%

26%

35%

Camping

52%

22%

21%

33%

38%

30%

26%

24%

Wildlife viewing or photography

29%

16%

14%

21%

17%

16%

16%

17%

Fishing

22%

18%

11%

24%

17%

18%

14%

16%

Motorboating

16%

7%

7%

12%

9%

7%

7%

6%

Canoeing or kayaking

18%

8%

6%

9%

9%

5%

5%

7%

Hunting

7%

7%

7%

13%

5%

8%

6%

5%

Trapping

1%

1%

1%

2%

1%

1%

0%

1%

None of these

22%

54%

55%

45%

42%

42%

55%

45%

Don't know

0%

1%

2%

0%

1%

0%

0%

0%
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Q31. Which of those activities have you
done outside of Wyoming in the past 5
years? (Hunters)
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Figure 5.1.44. Participation in Activities Outside of Wyoming Among Hunters
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Multiple Responses Allowed
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Q31. Which of those activities have you
done outside of Wyoming in the past 5
years? (Anglers)

Camping |

Hiking [

Fishing F

Wildlife viewing or photography |

Hunting |

Motorboating ===

Canoeing or kayaking ==

None of these [

= Resident anglers
(n=1371)

@ Nonresident anglers
(n=201)

20

40 60
Percent

80 100

Figure 5.1.45. Participation in Activities Outside of Wyoming Among Anglers
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Q31. Which of those activities have you done
outside of Wyoming in the past 5 years?
(Consumptives vs. non-consumptives)

Hiing I 20
i m Hunters/trappers/anglers
n=1735
Camping o4 31 ( )
S 1 ONon
Wildlife viewing or 14 hunters/trappers/anglers
photography 21 (n=823)
§ ,
o Fishing 5 24
< |
o 7\
@ Motorboating 7
o
o
o , , 7
¢ Canoeing or kayaking 7 Some of thece rom
2 hunters/trappers/anglers
.'g' participated in these act_ivities
: Hunting S 967 ool e
Trapping 01 ’d
None of these 4550
\ |
0 20 40 60 80 100
Percent

Figure 5.1.46. Participation in Activities Outside of Wyoming Among
Hunters/Trappers/Anglers
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Q31. Which of those activities have you done
outside of Wyoming in the past 5 years?
(Non-consumptive wildlife viewers)

riing. R <
Wildlife viewing or
photography _ 31
Camping | 28

- ,
(<4

3 Motorboating [} ¢
z ,

§ Canoeing or kayaking - 9
5 ]

2 Fishing JJj 5
@ ,

= Hunting ] 3

= ,

= Trapping |1

None of these || N 2

Don't know | 1

0 20 40 60 80 100

Percent (n=559)

Figure 5.1.47. Participation in Activities Outside of Wyoming Among
Non-Consumptive Wildlife Viewers
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5.2. LOCATIONS AND TYPES OF LAND USED FOR RECREATION

Those who hunted or fished were asked about hunting or fishing on public or private land. For
both groups of recreationists, public land predominates. The large majority of hunters (88%)
hunt on public land mostly or at least half the time (Figure 5.2.1), and 96% of anglers access
their waters through public land mostly or at least half the time (Figure 5.2.2). Regionally, the
highest public land use is among Jackson Region residents, followed by Lander and Green River
(Table 5.2.1). Public land use for fishing access is nearly ubiquitous (Table 5.2.2).

Q32. When hunting in Q38. When fishing in
Wyoming, do you hunt mostly Wyoming, do you access
on public land, mostly on waters for fishing mostly
private land, or both about through public land, mostly
equally? (Asked of those who through private land, or both
hunted in past 5 years in about equally? (Asked of those
Wyoming.) (Residents) who fished in past 5 years in

Wyoming.) (Residents)

Mostly public H Mostly public
land 60 land 80

] 88% 1
96%
Both about - yd Both about . 16—
equally equally \
Mostly private 12 & Mostly private I 4 € 19% *
land I land
Leks * Rounding on graph causes apparent
Don't know than 0.5 Don't know | 1 discrepancy in sum; calculation made
an u. on unrounded numbers.
| I | | |

0O 20 40 60 80 100 0 20 40 60 80 100

Percent (n=1113) Percent (n=1545)
Figure 5.2.1. Hunting on Public or Figure 5.2.2. Fishing Access Through
Private Land, Survey of Residents Public or Private Land, Survey of Residents

Table 5.2.1. Hunting on Public or Private Land, Regionally

Q32. When hunting in Wyoming, do you hunt mostly on public land, mostly on private land, or both about
equally? (Asked of those who hunted in past 5 years in Wyoming.) (Residents)
Jackson Cody Lander | Pinedale %ri\e/::] Sheridan | Casper Laramie

Mostly public land 81% 49% 74% 71% 74% 49% 51% 60%
Both about equally 14% 40% 22% 22% 19% 36% 33% 24%
Mostly private land 5% 12% 4% 7% 6% 14% 16% 15%
Any public 95% 88% 95% 93% 94% 86% 84% 84%
Any private 19% 51% 26% 29% 26% 51% 49% 39%
Don't know 0% 0% 1% 0% 0% 0% 0% 1%
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Table 5.2.2. Fishing Access Through Public or Private Land, Regionally
Q38. When fishing in Wyoming, do you access waters for fishing mostly through public land, mostly
through private land, or both about equally? (Asked of those who fished in past 5 years in Wyoming.)
(Residents)
. Green . .
Jackson Cody Lander Pinedale River Sheridan | Casper Laramie
Mostly public land 85% 74% 82% 71% 78% 73% 87% 81%
Both about equally 14% 17% 18% 22% 19% 22% 10% 13%
Mostly private land 1% 8% 0% 7% 2% 4% 2% 5%
Any public 99% 91% 99% 93% 97% 95% 97% 94%
Any private 14% 26% 18% 29% 21% 26% 12% 18%
Don't know 1% 1% 0% 0% 0% 0% 1% 0%

The results among hunters and anglers are shown in Figures 5.2.3 through 5.2.6. Public land
predominates, particularly regarding fishing access. Nonetheless, a substantial percentage of
nonresident hunters use mostly private land for their hunting in Wyoming (29% use it mostly,
and another 17% use private land about half of their Wyoming hunting time—a sum of 46%).

Q32. When hunting in Wyoming,
do you hunt mostly on public
land, mostly on private land, or
both about equally? (Asked of
those who hunted in past 5 years
in Wyoming.) (Hunters)

Mostly public
land

Both about
equally

Mostly
private land

Don't know

61

BResident hunters
(n=1046)

ONonresident
hunters (n=203)

20

40
Percent

60

80 100

Q38. When fishing in Wyoming,
do you access waters for fishing
mostly through public land,
mostly through private land, or
both about equally? (Asked of
those who fished in past 5 years

in Wyoming.) (Hunters)

Mostly public
land

Both about
equally

Mostly
private land

Don't know

82
79

2
Ij 7
)’

o

B Resident hunters
(n=899)

ONonresident
hunters (n=42)

0

20

40
Percent

60

80 100

Figure 5.2.3. Hunting on Public or
Private Land, Hunters

Figure 5.2.4. Fishing Access Through
Public or Private Land, Hunters
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Q32. When hunting in Wyoming, Q38. When fishing in Wyoming,
do you hunt mostly on public do you access waters for fishing
land, mostly on private land, or mostly through public land,
both about equally? (Asked of mostly through private land, or
those who hunted in past 5 years both about equally? (Asked of
in Wyoming.) (Anglers) those who fished in past 5 years
in Wyoming.) (Anglers)
. Mostly public
Mos:g/npéubllc land =
Both about BResident anglers Both about  [SE 1> BResident anglers
equally (n=820) equally i qg (n=1322)
B Nonresident B Nonresident
Mostly anglers (n=46) Mostly anglers (n=197)
private land private land  p::
0 0
Don't know Don't know
0 2
0 20 40 60 80 100 0 20 40 60 80 100

Percent

Percent

Figure 5.2.5. Hunting on Public or
Private Land, Anglers

Figure 5.2.6. Fishing Access Through
Public or Private Land, Anglers

The survey explored travel distances. Residents who hunt travel a mean of 79.0 miles, with a
median of 50 miles (Figure 5.2.7). Anglers in the resident survey travel slightly less: a mean of
56.0 miles, and a median of 40 miles (Figure 5.2.8). Regional results are shown in Table 5.2.3

and 5.2.4.
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Q33. How far, in miles, do you Q39. How far, in miles, do you
typically travel one-way to go typically travel one-way to go

hunting in Wyoming? (Asked of fishing in Wyoming? (Asked of
those who hunted in past 5 years in those who fished in past 5 years in
Wyoming.) (Residents) Wyoming.) (Residents)

100 miles or more 32 100 miles or more
90-99 miles 90-99 miles

80-89 miles v o0 80-89 miles Mean: 56.0

ean: . AR

70-79 miles Median: 50 70-79 miles Median: 40
60-69 miles 60-69 miles
50-59 miles 50-59 miles
40-49 miles 40-49 miles
30-39 miles 30-39 miles
20-29 miles 20-29 miles
10-19 miles 10-19 miles
1-9 miles 1-9 miles
Zero miles Zero miles
Don't know how Don't know how

many miles many miles
0O 20 40 60 80 100 0 20 40 60 80 100
Percent (n=1113) Percent (n=1545)

Figure 5.2.7. Miles Residents Travel Figure 5.2.8. Miles Residents Travel

to Hunt to Fish

Table 5.2.3. Miles Residents Travel to Hunt, Regionally

Q33. How far, in miles, do you typically travel one-way to go hunting in Wyoming? (Asked of those who
hunted in past 5 years in Wyoming.) (Residents)
Jackson Cody Lander | Pinedale ('gi\e/gp Sheridan | Casper | Laramie

100 miles or more 4% 19% 29% 10% 33% 23% 38% 44%
90-99 miles 2% 2% 1% 1% 3% 2% 0% 2%
80-89 miles 0% 4% 1% 0% 3% 5% 2% 1%
70-79 miles 2% 5% 4% 0% 1% 7% 4% 4%
60-69 miles 6% 5% 6% 2% 9% 9% 10% 2%
50-59 miles 8% 16% 8% 5% 12% 10% 6% 7%
40-49 miles 5% 6% 5% 9% 1% 5% 6% 5%
30-39 miles 9% 11% 14% 18% 3% 8% 7% 2%
20-29 miles 16% 6% 9% 18% 10% 7% 4% 11%
10-19 miles 26% 11% 6% 22% 8% 8% 4% 9%
1-9 miles 17% 10% 9% 12% 7% 9% 12% 4%
Zero miles 1% 2% 0% 1% 0% 1% 1% 2%
aﬁgé know how many 5% 2% 4% 3% 6% 4% 6% 5%




64

Responsive Management

Table 5.2.4. Miles Residents Travel to Fish, Regionally

Q39. How far, in miles, do you typically travel one-way to go fishing in Wyoming? (Asked of those who
fished in past 5 years in Wyoming.) (Residents)
Jackson Cody Lander | Pinedale %risg? Sheridan | Casper | Laramie

100 miles or more 8% 14% 13% 5% 19% 14% 15% 29%
90-99 miles 1% 2% 1% 1% 1% 1% 1% 2%
80-89 miles 0% 1% 2% 0% 1% 5% 0% 0%
70-79 miles 5% 8% 2% 1% 2% 4% 1% 3%
60-69 miles 4% 5% 3% 1% 7% 2% 9% 8%
50-59 miles 8% 14% 9% 4% 15% 10% 11% 13%
40-49 miles 5% 4% 5% 3% 5% 10% 13% 8%
30-39 miles 10% 14% 21% 4% 11% 19% 26% 13%
20-29 miles 11% 5% 15% 19% 13% 11% 11% 6%
10-19 miles 20% 13% 16% 31% 10% 8% 6% 7%
1-9 miles 21% 14% 8% 26% 11% 10% 4% 6%
Zero miles 5% 3% 3% 2% 0% 1% 0% 1%
aﬁgé know how many 1% 3% 1% 3% 4% 5% 2% 4%

The results among hunters and anglers are shown in Figures 5.2.9 through 5.2.12. Hunters

generally travel farther than anglers.

Q33. How far, in miles, do you
typically travel one-way to go
hunting in Wyoming? (Asked of
those who hunted in past 5 years
in Wyoming.) (Hunters)

100 miles or more _Ja_‘_‘j 83

90-99 miles
Means
; Res: 79.6
80-89 miles Non: 1,010.4
70-79 miles Medians
: Res: 60
60-69 miles Non: 1,000
50-59 miles
40-49 miles
30-39 miles
20-29 miles
10-19 miles BResident hunters
(n=1046)
1-9 miles
z i ONonresident hunters
ero miles (n=182)
Don't know | ‘ | |
40 60 80 100
Percent

Q39. How far, in miles, do you
typically travel one-way to go
fishing in Wyoming? (Asked of
those who fished in past 5 years
in Wyoming.) (Hunters)

100 miles or more _—L‘—A 62

90-99 miles
Means
80-89 miles Res: 57.5
Non: 707.1
70-79 miles )
Medians
60-69 miles Res: 40
Non: 462.5
50-59 miles
40-49 miles
30-39 miles
20-29 miles
10-19 miles mResident hunters
(n=899)
1-9 miles
Zero miles ONonresident hunters
(n=42)
Don't know | | | |
0 20 40 60 80 100
Percent

Figure 5.2.9. Miles Residents Travel
to Hunt, Hunters

Figure 5.2.10. Miles Residents Travel
to Fish, Hunters
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Q33. How far, in miles, do you
typically travel one-way to go
hunting in Wyoming? (Asked of
those who hunted in past 5 years
in Wyoming.) (Anglers)

100 miles or more

76

90-99 miles

80-89 miles

70-79 miles

60-69 miles

50-59 miles

40-49 miles

30-39 miles

20-29 miles

10-19 miles

1-9 miles

Zero miles

Don't know

Means
Res: 84.4
Non: 580.1

Medians
Res: 60
Non: 300

@Resident anglers
(n=820)

2 Nonresident anglers
(n=41)

]
40 60 80 100
Percent

Q39. How far, in miles, do you
typically travel one-way to go
fishing in Wyoming? (Asked of
those who fished in past 5 years
in Wyoming.) (Anglers)

100 miles or more

90-99 miles

80-89 miles

70-79 miles

60-69 miles

50-59 miles

40-49 miles

30-39 miles

20-29 miles

10-19 miles

1-9 miles

Zero miles

Don't know

61

Means
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Non: 540.9
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Non: 200

BResident anglers
(n=1322)

@ Nonresident anglers
(n=197)

I N —
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Figure 5.2.11. Miles Residents Travel

to Hunt, Anglers

Figure 5.2.12. Miles Residents Travel

to Fish, Anglers
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5.3. ISSUES OF CONCERN

The biggest concerns among residents regarding Wyoming’s fish and wildlife are the viability of
wildlife populations, poaching, and the management of wolves (Figure 5.3.1). Also shown are
results regionally (Table 5.3.1), results among hunters (Figure 5.3.2) and anglers (Figure 5.3.3),
results among hunters/trappers/anglers collectively (Figure 5.3.4), and results among non-
consumptive wildlife viewers (Figure 5.3.5).

Regarding issues pertaining to hunting, residents most commonly name access (Figure 5.3.6).
Also shown are results regionally (Table 5.3.2), results among hunters (Figure 5.3.7) and anglers
(Figure 5.3.8), results among hunters/trappers/anglers collectively (Figure 5.3.9), and results
among non-consumptive wildlife viewers (Figure 5.3.10).

Invasive species as an issue is the most commonly named fishing issue, according to residents
(Figure 5.3.11). Also shown are results regionally (Table 5.3.3), results among hunters

(Figure 5.3.12) and anglers (Figure 5.3.13), results among hunters/trappers/anglers collectively
(Figure 5.3.14), and results among non-consumptive wildlife viewers (Figure 5.3.15).

As with fishing issues, the most commonly named boating issue is invasive species

(Figure 5.3.16). Also shown are results regionally (Table 5.3.4), results among hunters

(Figure 5.3.17) and anglers (Figure 5.3.18), results among hunters/trappers/anglers collectively
(Figure 5.3.19), and results among non-consumptive wildlife viewers (Figure 5.3.20). Also
shown are boaters’ results on this question, who most commonly name invasive species and
access (Figure 5.3.21).

Residents’ top concern regarding educational programs of the Game and Fish Department is that
more are needed in schools (Figure 5.3.22). Also shown are results regionally (Table 5.3.5),
results among hunters (Figure 5.3.23) and anglers (Figure 5.3.24), results among
hunters/trappers/anglers collectively (Figure 5.3.25), and results among non-consumptive
wildlife viewers (Figure 5.3.26).

Finally, the top issues confronting wildlife enthusiasts who do not hunt, fish, or trap, as
perceived by residents, are dissemination of information and access (Figure 5.3.27). Also shown
are results regionally (Table 5.3.6), results among hunters (Figure 5.3.28) and anglers

(Figure 5.3.29), results among hunters/trappers/anglers collectively (Figure 5.3.30), and results
among non-consumptive wildlife viewers (Figure 5.3.31).

Only the statewide residents’ graphs show values of more than 0 but less than 0.5 (which would
round to 0) as “Less than 0.5”; on all other graphs, values such as these are rounded to 0.
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Multiple Responses Allowed

Q71. What would you say are the most
important issues facing Wyoming's fish and
wildlife? (Residents)

Wildlife populations / availability of wildlife
Nothing / there are no important issues
Poaching
Management of WOLVES / concern about wolves
Invasive species
Access in general
Funding / lack of funding for fish and wildlife management
Access to PUBLIC land
Management of BEARS / concern about bears
Chronic Wasting Disease
Other wildlife disease
Loss of habitat / need for conservation
Federal government interference / mandates
Issue related to nonresidents
Costs of hunting / fishing licenses or tags
Energy development / extraction / drilling
Access to PRIVATE land
Can't get hunting license / difficult to draw tag
Loss of public lands
Climate change / global warming
Water quality
Litter / trash
Winters / cold weather
Drought
Other

Don't know

5
5
5
5
4
3
3
3
3
2
2
2
1
1
1
1
1
1

Less th
Less th

an 0.5
an 0.5

40

60

Percent (n=1437)

80

100

Figure 5.3.1. Fish and Wildlife Issues, Residents
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Table 5.3.1. Fish and Wildlife Issues, Regionally

Q71. What would you say are the most important issues facing Wyoming's fish and wildlife? (Residents)

Jackson | Cody Lander | Pinedale %ri\e,gf Sheridan| Casper | Laramie
Wildlife populations /
availability of wildlife 21% 11% 16% 17% 10% 9% 8% 15%
::‘n";g'rrt‘g | there are no 7% 8%|  16%|  14% 7%|  18%|  12% 7%
Poaching 3% 5% 8% 4% 15% 10% 9% 9%
Management of WOLVES /
concern about wolves 14% 14% 12% 19% 9% 9% 6% 3%
Invasive species 17% 7% 5% 8% 3% 6% 4% 4%
Access in general 5% 3% 1% 3% 5% 7% 7% 4%
Funding / lack of funding for
fish and wildlife management 3% 8% o% 3% 7% 6% 3% 3%
Access to PUBLIC land 3% 0% 1% 1% 1% 6% 3% 8%
Management of BEARS /
concern about bears 7% 12% 10% 10% 2% 5% 4% 1%
Chronic wasting disease 4% 3% 5% 7% 1% 6% 5% 2%
Other wildlife disease 3% 5% 4% 6% 1% 5% 6% 1%
Loss of habitat / need for 14% 1%| 7% 2%| 4% 2% 1%| 3%
Federal government
interference / mandates 1% 3% 2% 4% 0% 7% 4% 3%
Issue related to nonresidents 2% 2% 2% 6% 3% 2% 1% 4%
costs of g‘f{‘gg‘f fishing 1% 0% 206 1% 206 1% 3% 1%
Energy development /
extraction / drilling 3% 1% 5% 3% 1% 1% 1% 1%
Access to PRIVATE land 3% 1% 0% 1% 1% 4% 1% 1%
Can't get hunting license /
difficult to draw tag 0% 1% 2% 2% 1% 2% 2% 1%
Loss of public lands 1% 2% 2% 0% 0% 0% 1% 2%
Vig"r“n?ifg"ha”ge / global 5% 0% 4% 1% 0% 0% 1% 1%
Water quality 0% 4% 0% 0% 1% 1% 0% 1%
Litter / trash 0% 0% 2% 0% 4% 1% 0% 0%
Winters / cold weather 0% 0% 1% 2% 0% 0% 0% 0%
Drought 0% 0% 0% 0% 0% 0% 0% 0%
Other 10% 15% 12% 10% 14% 8% 12% 11%
Don't know 18% 16% 15% 17% 24% 22% 25% 26%




Forging the Future of Wyoming’s Wildlife

69

Multiple Responses Allowed

Q71. What would you say are the most
important issues facing Wyoming's fish and
wildlife? (Hunters)

Nothing / there are no important issues
Poaching

Wildlife populations / availability of wildlife
Management of WOLVES / concern about wolves
Issue related to nonresidents

Invasive species

Management of BEARS / concern about bears
Access in general

Funding / lack of funding for fish and wildlife management
Loss of habitat / need for conservation

Access to PUBLIC land

Chronic Wasting Disease

Access to PRIVATE land

Costs of hunting / fishing licenses or tags
Energy development / extraction / drilling
Other wildlife disease

Federal government interference / mandates
Water quality

Litter / trash

Can't get hunting license / difficult to draw tag
Climate change / global warming

Loss of public lands

Drought

Winters / cold weather

Other

Don't know

12

ONonresident hunters
(n=105)

m Resident hunters (n=454)

40 60 80
Percent

100

Figure 5.3.2. Fish and Wildlife Issues, Hunters
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Q71. What would you say are the most
important issues facing Wyoming's fish and
wildlife? (Anglers)

Nothing / there are no important issues

Poaching

Wildlife populations / availability of wildlife
Management of WOLVES / concern about wolves
Issue related to nonresidents

Invasive species

Management of BEARS / concern about bears
Access in general

Funding / lack of funding for fish and wildlife management
Loss of habitat / need for conservation

Access to PUBLIC land

Chronic Wasting Disease

Access to PRIVATE land

Costs of hunting / fishing licenses or tags

Energy development / extraction / drilling

Other wildlife disease

Federal government interference / mandates

Water quality

Litter / trash E Resident anglers (n=574)

Multiple Responses Allowed

Can't get hunting license / difficult to draw tag

Climate change / global warming
@ Nonresident anglers
(n=100)

Loss of public lands

Drought

Winters / cold weather
Other

Don't know

40 60 80 100
Percent

Figure 5.3.3. Fish and Wildlife Issues, Anglers
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Multiple Responses Allowed

Q71. What would you say are the most
important issues facing Wyoming's fish and

wildlife? (Consumptives vs. non-consumptives)

Wildlife populations / availability of wildlife
Nothing / there are no important issues
Poaching

Management of WOLVES / concern about wolves
Invasive species

Access in general

Funding / lack of funding for fish and wildlife management
Access to PUBLIC land

Management of BEARS / concern about bears
Chronic Wasting Disease

Other wildlife disease

Loss of habitat / need for conservation
Federal government interference / mandates
Issue related to nonresidents

Costs of hunting / fishing licenses or tags
Energy development / extraction / drilling
Access to PRIVATE land

Can't get hunting license / difficult to draw tag
Loss of public lands

Climate change / global warming

Water quality

Litter / trash

Winters / cold weather

Drought

Other

Don't know

®m Hunters/trappers/anglers

(n=933)
ONon hunters/trappers/anglers
(n=504)
27
20 40 60 80 100
Percent

Figure 5.3.4. Fish and Wildlife Issues, Hunters/Trappers/Anglers




72

Responsive Management

Multiple Responses Allowed

Q71. What would you say are the most
important issues facing Wyoming's fish and
wildlife? (Non-consumptive wildlife viewers)

Wildlife populations / availability of wildlife
Poaching

Management of WOLVES / concern about wolves
Funding / lack of funding for fish and wildlife management
Access to PUBLIC land

Invasive species

Federal government interference / mandates
Access in general

Management of BEARS / concern about bears
Other wildlife disease

Nothing / there are no important issues

Chronic Wasting Disease

Loss of habitat / need for conservation

Loss of public lands

Climate change / global warming

Can't get hunting license / difficult to draw tag

Energy development / extraction / drilling

Issue related to nonresidents

Litter / trash

Water quality

Access to PRIVATE land

Costs of hunting / fishing licenses or tags

Winters / cold weather

Drought
Other

Don't know

1 11
22

0 20 40 60
Percent (n=347)

80

100

Figure 5.3.5. Fish and Wildlife Issues, Non-Consumptive Wildlife Viewers
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Q75. What would you say are the most
important issues facing Wyoming's hunting
opportunities? (Residents)

Nothing / there are no important issues
Access to public land

Access in general

Management of wolves / concern about wolves
Wildlife populations / availability of wildlife
Too many licenses given to nonresidents
Poaching

Access to private land

Management of bears / concern about bears
Can't get hunting license / difficult to draw tag
Costs of hunting / fishing licenses or tags
Habitat management

Chronic Wasting Disease

Crowding / too many hunters

Issue related to nonresidents

Other wildlife disease

Invasive species

Energy development

Multiple Responses Allowed

Winters / cold weather
Cost of licenses
Drought

Loss of public lands
Other

Don't know

Climate change / global warming

Loss of habitat / need for conservation

Anti-hunters

ATV damage / people harassing wildlife with ATVs

9

8

8
7
7
6
6
5

4
4
3
3
2
2
1
1
1

Less than 0.5
Less than 0.5
Less than 0.5
Less than 0.5
Less than 0.5
Less than 0.5
1 Less than 0.5
1 Less than 0.5
1 Less than 0.5

= 10
34

0 20

40 60 80
Percent (n=1472)

100

Figure 5.3.6. Hunting Issues, Residents
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Table 5.3.2. Hunting Issues, Regionally

Q75. What would you say are the most important issues facin

Wyoming's hunting opportunities? (Residents)

Jackson Cody Lander | Pinedale GRri\e/gp Sheridan | Casper | Laramie
:\r‘n";g'rrt‘gn’tti*;‘;;eegre no 12  10% 7%|  14%|  14% 8%|  13% 6%
Access to public land 4% 6% 6% 5% 4% 9% 9% 11%
Access in general 7% 9% 5% 7% 5% 12% 9% 7%
Management of wolves /
concern about Wolves 10% 11% 14% 17% 7% 5% 4% 5%
Wildlife populations /
availability of wildlife 7% 7% 6% 9% 9% 3% 6% %
Iggrg“s?ggr:'tge”ses given to 3% 7% 8% 6% 9% 4% 5% 5%
Poaching 3% 6% 16% 8% 7% 6% 4% 4%
Access to private land 1% 7% 2% 2% 2% 8% 6% 6%
Management of bears /
concern about bears 6% 7% 8% 12% 1% 4% 2% 3%
Can't get hunting license /
difficult to draw tag 2% 7% 4% 5% 4% 5% 4% 2%
Costs of Qf{‘;gf [ fishing 1% 3% 9% 3% 3% 3% 3% 3%
Habitat management 3% 2% 4% 3% 3% 2% 1% 4%
Chronic wasting disease 1% 2% 1% 5% 0% 1% 4% 3%
ﬁl:cr’]‘t’gg‘g / too many 1% 4% 1% 3% 4% 1% 1% 1%
issue reiated 1o 1% 1% 1% 0% 1% 1% 1% 1%
Other wildlife disease 0% 0% 0% 1% 1% 1% 2% 1%
Invasive species 2% 1% 1% 1% 0% 0% 0% 1%
chgrr*‘n?ifgc“a”ge / global 1% 0% 0% 1% 1% 2% 0% 0%
Loss of habitat /need for 0% 1% 4% 0% 0% 0% 1% 0%
Energy development 0% 0% 3% 0% 0% 1% 0% 0%
Anti-hunters 1% 0% 1% 0% 0% 0% 1% 0%
ATV damage / people
harassing wildlife with ATVs 0% 0% 0% 0% 0% 0% 0% 1%
Winters / cold weather 0% 0% 1% 1% 1% 0% 0% 0%
Cost of licenses 0% 0% 1% 0% 0% 0% 0% 0%
Drought 0% 0% 0% 0% 0% 0% 0% 0%
Loss of public lands 0% 0% 0% 0% 0% 0% 0% 0%
Other 10% 9% 7% 9% 14% 15% 7% 8%
Don't know 42% 24% 25% 25% 28% 33% 31% 41%
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Multiple Responses Allowed

Q75. What would you say are the most
important issues facing Wyoming's hunting

opportunities? (Hunters)

Access to public land s

Nothing / there are no important issues 15
Access in general gt0
Poaching 10

Access to private land

Wildlife populations / availability of wildlife
Management of wolves / concern about wolves
Too many licenses given to nonresidents
Can't get hunting license / difficult to draw tag
Management of bears / concern about bears

Habitat management

Costs of hunting / fishing licenses or tags 11
Issue related to nonresidents
Crowding / too many hunters

Chronic Wasting Disease

Loss of habitat / need for conservation

Energy development

Invasive species

Other wildlife disease

ATV damage / people harassing wildlife with ATVs
Climate change / global warming

Anti-hunters

Winters / cold weather

Cost of licenses

Drought |

PO D@ G D = O W Ny g

Loss of public lands

m Resident hunters (n=494)

ONonresident hunters (n=99)

Other 14
Don't know 14
I

0 2

0

40

60
Percent

80

100

Figure 5.3.7. Hunting Issues, Hunters
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Q75. What would you say are the most
important issues facing Wyoming's hunting
opportunities? (Anglers)

Access to public land

Nothing / there are no important issues
Access in general

Poaching

Access to private land

Wildlife populations / availability of wildlife
Management of wolves / concern about wolves
Too many licenses given to nonresidents
Can't get hunting license / difficult to draw tag
Management of bears / concern about bears
Habitat management

Costs of hunting / fishing licenses or tags
Issue related to nonresidents

Crowding / too many hunters

Chronic Wasting Disease

Loss of habitat / need for conservation
Energy development

Invasive species

Other wildlife disease
ATV damage / people harassing wildlife with ATVs B Resident anglers (n=608)

Climate change / global warming

Multiple Responses Allowed

Anti-hunters
Winters / cold weather @ Nonresident anglers
(n=109)

Cost of licenses

Drought

Loss of public lands

Other

Don't know

40 60 80 100
Percent

Figure 5.3.8. Hunting Issues, Anglers
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Q75. What would you say are the most
important issues facing Wyoming's hunting
opportunities? (Consumptives vs. non-
consumptives)

Nothing / there are no important issues
Access to public land

Access in general

Management of wolves / concern about wolves
Wildlife populations / availability of wildlife
Too many licenses given to nonresidents
Poaching

Access to private land

Management of bears / concern about bears
Can't get hunting license / difficult to draw tag
Costs of hunting / fishing licenses or tags
Habitat management

Chronic Wasting Disease

Crowding / t hunt
rowding oo many hunters m Hunters/trappers/anglers
Issue related to nonresidents (n:987)
Other wildlife disease | ONon hunters/trappers/anglers
Invasive species (n=485)

Climate change / global warming
Loss of habitat / need for conservation

Energy development

Multiple Responses Allowed

Anti-hunters

ATV damage / people harassing wildlife with ATVs |
Winters / cold weather 1

Cost of licenses 1

Drought

Loss of public lands

Other E ol
Don't know . T 43
0 20 40 60 80 100

Percent

Figure 5.3.9. Hunting Issues, Hunters/Trappers/Anglers
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Q75. What would you say are the most
important issues facing Wyoming's hunting
opportunities? (Non-consumptive wildlife
viewers)

Nothing / there are no important issues
Poaching

Access in general

Management of wolves / concern about wolves
Too many licenses given to nonresidents
Wildlife populations / availability of wildlife
Costs of hunting / fishing licenses or tags
Access to public land

Chronic Wasting Disease

Access to private land

Management of bears / concern about bears

Habitat management

Crowding / too many hunters
Other wildlife disease
Climate change / global warming _l
Issue related to nonresidents 1
Energy development |
Invasive species |

Winters / cold weather

Multiple Responses Allowed

Anti-hunters

Loss of habitat / need for conservation |

ATV damage / people harassing wildlife with ATVs |
Drought |

Cost of licenses |

8
6
6
6
5
4
4
4
4
3
3
3
Can't get hunting license / difficult to draw tag 2
2
2
1
1
0
0
0
0
0
0
0
0
0

Loss of public lands

Other 8
Don't know 42
J ! !

0 20 40 60 80 100
Percent (n=332)

Figure 5.3.10. Hunting Issues, Non-Consumptive Wildlife Viewers
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Q79. What would you say are the most
important issues facing Wyoming's fishing
opportunities? (Residents)

Nothing / there are no important issues 21
Invasive species / aquatic invasive species 10
Access in general
Water quality
Ensuring healthy fish populations / availability of fish
Stocking / stocking of fish in lakes, streams, etc.

Enforcement of fishing regulations

7
6
6
5
4
Access to public land 4
Protecting native fish species 3
Access to private land 2
Too many licenses given to nonresidents 2
1

Overfishing

=

Cost of fishing licenses

Drought / water quantity / not enough stream flow |

Disagrees with some aspect of current fishing regulations / | 1
fisheries management

Multiple Responses Allowed

Access for handicapped / disabled / elderly people | Less than 0.5
Fish disease | Less than 0.5

Loss of public lands | Less than 0.5

Loss of native fish | Less than 0.5

Fishing guides / outfitters | Less than 0.5

Other 5

Don't know B7

0 20 40 60
Percent (n=1435)

80

100

Figure 5.3.11. Fishing Issues, Residents
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Table 5.3.3. Fishing Issues, Regionally

Q79. What would you say are the most important issues facing Wyoming's fishing opportunities? (Residents)

Jackson | Cody Lander | Pinedale %ri‘\s/gp Sheridan| Casper | Laramie
Nothing/there arenoimportant | po06 2196  23%|  229%| 20%| 20%| 28%| 17%
Invasive species / aquatic
invasive species 9% 12% 12% 16% 9% 14% 7% 9%
Access in general 5% 9% 5% 9% 6% 9% 4% 8%
Water quality 6% 8% 4% 8% 5% 7% 4% 7%
Ensuring healthy fish populations
/ availability of fish 4% 8% 5% 0% 5% 9% 4% 5%
g | stocking ot fish n 3%| 7% 4%| 4%  T%| 6% 4% 3%
'fergﬁlrgtfg:g“t of fishing 3%| 3%  1%| 1%  6%| 2%| 3% 6%
Access to public land 8% 4% 1% 2% 2% 1% 5% 5%
Protecting native fish species 7% 4% 3% 2% 6% 2% 2% 2%
Access to private land 3% 1% 0% 3% 1% 1% 3% 3%
Igr?rrens?ggn“tgenses given to 1% 2% 2% 3% 1% 1% 6% 1%
Overfishing 2% 0% 0% 2% 0% 1% 1% 1%
Cost of fishing licenses 1% 2% 1% 1% 0% 1% 1% 1%
eDrrlg‘dgEt Jwater quanity /not 0%|  1%| 3% 2%  1%| 0%| 1% 1%
Disagrees with some aspect of
current fishing regulations / 1% 2% 0% 2% 0% 1% 0% 0%
fisheries management
Access for handicapped /
disabled / elderly people 0% 1% 0% 2% 0% 0% 0% 1%
Fish disease 1% 0% 2% 1% 0% 0% 0% 0%
Loss of public lands 0% 0% 0% 0% 1% 0% 0% 0%
Loss of native fish 0% 0% 0% 0% 0% 1% 0% 0%
Fishing guides / outfitters 0% 0% 0% 1% 0% 0% 0% 0%
Other 6% 5% 6% 5% 6% 3% 5% 5%
Don't know 40% 28% 35% 27% 40% 32% 34% 41%
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Multiple Responses Allowed

Q79. What would you say are the most
important issues facing Wyoming's fishing
opportunities? (Hunters)

Nothing / there are no important issues

Invasive species / aquatic invasive species
Access in general

Ensuring healthy fish populations / availability of fish
Water quality

Access to public land

Protecting native fish species

Stocking / stocking of fish in lakes, streams, etc.
Enforcement of fishing regulations

Access to private land

Too many licenses given to nonresidents
Drought / water quantity / not enough stream flow

Overfishing

Disagrees with some aspect of current fishing regulations /
fisheries management

Cost of fishing licenses

Loss of native fish

Loss of public lands

Access for handicapped / disabled / elderly people
Fish disease

Fishing guides / outfitters

Other

Don't know

o

oo 0o OO ©O Ok

24

m Resident hunters (n=479)

O Nonresident hunters (n=97)

] 73

20 40

60 80 100
Percent

Figure 5.3.12. Fishing Issues, Hunters
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opportunities? (Anglers)

Q79. What would you say are the most
important issues facing Wyoming's fishing

Nothing / there are no important issues

Invasive species / aquatic invasive species
Access in general

Ensuring healthy fish populations / availability of fish
Water quality

Access to public land

Protecting native fish species

Stocking / stocking of fish in lakes, streams, etc.
Enforcement of fishing regulations

Access to private land

Too many licenses given to nonresidents
Drought / water quantity / not enough stream flow

Overfishing

Disagrees with some aspect of current fishing regulations /
fisheries management

Cost of fishing licenses

Loss of native fish

Multiple Responses Allowed

Loss of public lands

Access for handicapped / disabled / elderly people
Fish disease

Fishing guides / outfitters

Other

Don't know

= Resident anglers (n=601)

& Nonresident anglers (n=97)

60
Percent

80

100

Figure 5.3.13. Fishing Issues, Anglers
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Multiple Responses Allowed

Q79. What would you say are the most
important issues facing Wyoming's fishing
opportunities? (Consumptives vs. non-
consumptives)

Nothing / there are no important issues

Invasive species / aquatic invasive species

Access in general

Water quality

Ensuring healthy fish populations / availability of fish
Stocking / stocking of fish in lakes, streams, etc.
Enforcement of fishing regulations

Access to public land

Protecting native fish species

Access to private land

Too many licenses given to nonresidents

Overfishing

Cost of fishing licenses

Drought / water quantity / not enough stream flow

Disagrees with some aspect of current fishing regulations /
fisheries management

Access for handicapped / disabled / elderly people

Fish disease

Loss of public lands
Loss of native fish
Fishing guides / outfitters
Other

Don't know

m Hunters/trappers/anglers
(n=976)

ONon hunters/trappers/anglers
(n=459)

] .

;ﬂ;ﬁ 49

6 2IO 4‘0 60 80 100
Percent

Figure 5.3.14. Fishing Issues, Hunters/Trappers/Anglers
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Multiple Responses Allowed

Q79. What would you say are the most
important issues facing Wyoming's fishing
opportunities? (Non-consumptive wildlife

viewers)

Invasive species / aquatic invasive species

Nothing / there are no important issues

Water quality

Access in general

Enforcement of fishing regulations

Ensuring healthy fish populations / availability of fish
Stocking / stocking of fish in lakes, streams, etc.
Protecting native fish species

Overfishing

Cost of fishing licenses

Too many licenses given to nonresidents

Access to public land

Drought / water quantity / not enough stream flow

Access to private land

Disagrees with some aspect of current fishing regulations / |

fisheries management

Fish disease

Access for handicapped / disabled / elderly people
Fishing guides / outfitters

Loss of public lands

Loss of native fish

Other

Don't know

o O O O o o o

46

20

40 60
Percent (n=306)

80

100

Figure 5.3.15. Fishing Issues, Non-Consumptive Wildlife Viewers
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Multiple Responses Allowed

Q83. What would you say are the most
important issues facing Wyoming's boating
opportunities? (Residents)

Nothing / there are no important issues

Invasive species / aquatic invasive species / zebra
mussel

Access in general

Overcrowding on water / too many boaters

Enforcement of boating laws / intoxicated boaters

Poor behavior from other boaters / recreationists
on the water

Access to public ramps / availability of public
ramps

Drought / low water

Costs

Access to water through private land / water
surrounded by private land

Access for handicapped / disabled / elderly people

Other

Don't know

Less

Less t

B

han 0.5

han 0.5

—

0 2
P

0 40 60
ercent (n=1410)

80

100

Figure 5.3.16. Boating Issues, Residents
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Table 5.3.4. Boating Issues, Regionally

Q83. What would you say are the most important issues facing Wyoming's boating opportunities? (Residents)

Jackson | Cody | Lander |Pinedale %ri\e/gr Sheridan | Casper | Laramie
nothing / there are no important 21%| 26%| 25%| 27%| 21%|  25%| 29%| 16%
g;)‘gslg’: /Szpeekﬁgsn{uasi‘;?t'c invasive 17% 8%| 12%| 11%| 12% 11%| 7% 9%
Access in general 9% 8% 5% 3% 4% 8% 4% 5%
E))(;/aetrecrrsowdlng on water / too many 3% 4% 204 3% 1% 506 6% 50
Enforcement of boating laws /
intoxicated boaters 3% 2% 4% 4% 3% 4% 3% o%
Poor behavior from other boaters /
recreationists on the water 1% 3% 1% 4% 5% 4% 5% 2%
chgﬁgﬁ Ct(; aprﬁglslc ramps / availability 204 3% 204 8% 1% 304 4% 4%
Drought / low water 0% 3% 1% 1% 0% 2% 0% 1%
Costs 0% 0% 0% 0% 1% 0% 2% 0%
Access to water through private
land / water surrounded by private 6% 0% 0% 1% 0% 0% 0% 0%
land
:\Izceerils ggg Iglaendlcapped / disabled / 0% 204 0% 30 0% 0% 0% 0%
Other 5% 4% 3% 3% 5% 4% 6% 4%
Don't know 41% 43% 49% 39% 51% 43%| 41% 54%
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Nothing / there are no important issues

Invasive species / aquatic invasive species / zebra
mussel

Overcrowding on water / too many boaters

Access in general

Enforcement of boating laws / intoxicated boaters

Poor behavior from other boaters / recreationists
on the water

Access to public ramps / availability of public
ramps

Drought / low water

Costs

Multiple Responses Allowed

Access for handicapped / disabled / elderly people

Access to water through private land / water
surrounded by private land

Other

Don't know

Q83. What would you say are the most
important issues facing Wyoming's boating
opportunities? (Hunters)

m Resident hunters (n=495)

ONonresident hunters
(n=102)

43

| 85

20

40 60 80 100
Percent

Figure 5.3.17. Boating Issues, Hunters
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Nothing / there are no important issues

Invasive species / aquatic invasive species / zebra
mussel

Overcrowding on water / too many boaters

Access in general

Enforcement of boating laws / intoxicated boaters

Poor behavior from other boaters / recreationists
on the water

Access to public ramps / availability of public
ramps

Drought / low water

Costs

Multiple Responses Allowed

Access for handicapped / disabled / elderly people

Access to water through private land / water
surrounded by private land

Other

Don't know

Q83. What would you say are the most
important issues facing Wyoming's boating
opportunities? (Anglers)

® Resident anglers (n=617)

@ Nonresident anglers
(n=101)

= 55

40 60 80 100
Percent

Figure 5.3.18. Boating Issues, Anglers
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Q83. What would you say are the most
important issues facing Wyoming's boating
opportunities? (Consumptives vs. non-
consumptives)

Nothing / there are no important issues

Invasive species / aquatic invasive species / zebra
mussel

Access in general

Overcrowding on water / too many boaters

Enforcement of boating laws / intoxicated boaters

5]
3
o Poor behavior from other boaters / recreationists
< on the water
0
3 Access to public ramps / availability of public m Hunters/trappers/anglers
g ramps (n=983)
% i 1 ONon hunters/trappers/anglers
&: Drought / low water 1 (n=427)
3 |
o 1
= Costs 0
= ,
= Access to water through private land / water | 0
surrounded by private land 1
Access for handicapped / disabled / elderly people 8
Other ‘,15
. 42
Don't know 55

0 20 40 60 80 100

Percent

Figure 5.3.19. Boating Issues, Hunters/Trappers/Anglers
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Multiple Responses Allowed

Q83. What would you say are the most
important issues facing Wyoming's boating
opportunities? (Non-consumptive wildlife

viewers)

Nothing / there are no important issues

Invasive species / aquatic invasive species / zebra
mussel

Overcrowding on water / too many boaters

Access in general

Access to public ramps / availability of public
ramps

Enforcement of boating laws / intoxicated boaters

Poor behavior from other boaters / recreationists
on the water

Access to water through private land / water
surrounded by private land

Access for handicapped / disabled / elderly people
Costs

Drought / low water

Other

Don't know

0 20 40 60
Percent (n=283)

80

100

Figure 5.3.20. Boating Issues, Non-Consumptive Wildlife Viewers
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Q83. What would you say are the most
important issues facing Wyoming's boating
opportunities? (Among those who went
boating.)

Nothing / there are no important issues i 31

Invasive species / aquatic invasive -
1

species / zebra mussel 4

Access to public ramps / availability of . 8
public ramps

Access in general JJj 7

Overcrowding on water / too many . 7
boaters

] i
q;’ Enforcement of boating laws / intoxicated . 5
2 boaters
< .
0 Poor behavior from other boaters /
o . . 5
@ recreationists on the water
g i
§ Drought / low water | 2
(174 i
%_ Access to water through private land / I 1
= water surrounded by private land
= i
= Costs |1

Access for handicapped / disabled / 1

elderly people
other |} 7

Don't know H 21
0 20 40 60

Percent (n=484)

80

100

Figure 5.3.21. Boating Issues, Among Boaters
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Q87. What would you say are the most
important issues facing the Wyoming Game and
Fish Department's educational programs,
including hunter education? (Residents)

Nothing / there are no important issues i 31

Need more programs through schools - 10

Need more hunter safety / more opportunities for . 9
hunter safety

Outreach / advertising / availability of information . 8
on programs

Budget cuts / lack of funding . 6

Getting people involved / interested . 6

Limited staff / volunteers / personnel for l 4
educational programs

Crowding / cannot meet demand I 1

Multiple Responses Allowed

Encouraging participation | Less than 0.5

Educating out-of-staters / those unfamiliar with

wildlife Less than 0.5

Other . 8

Don't know F 32

0 20 40 60 80 100
Percent (n=1376)

Figure 5.3.22. Issues With Educational Programs, Residents
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Table 5.3.5. Issues With Educational Programs, Regionally
Q87. What would you say are the most important issues facing the Wyoming Game and Fish Department's
educational programs, including hunter education? (Residents)

Jackson | Cody Lander | Pinedale %ﬁig? Sheridan| Casper | Laramie

Nothing/there arenoimportant | yg05| 2996  319%| 22%| 31%| 42%| 34%| 27%

Need more programs through

schools 10% 11% 5% 9% 12% 15% 9% 9%

Need more hunter safety / more
opportunities for hunter safety 13% 11% 13% 8% 6% 9% 13% 7%

Outreach / advertising /

availability of information on 13% 7% 7% 6% 7% 2% 7% 11%
programs

Budget cuts / lack of funding 10% 5% 6% 6% 7% 5% 9% 4%
Getting people involved / 3%|  5%|  4%| 11%|  4%| 4%  5%| 9%
Limited staff / volunteers /

personnel for educational 2% 5% 4% 6% 4% % 6% 1%
programs

Crowding / cannot meet demand 0% 1% 0% 0% 5% 0% 1% 1%
Encouraging participation 1% 1% 2% 1% 0% 1% 0% 0%

Educating out-of-staters / those
unfamiliar with wildlife 0% 1%~ 0% 1% 0% 0% 0% 0%

Other 19% 5% 8% 12% 9% 5% 8% 9%

Don't know 31% 34% 32% 32% 35% 28% 28% 35%
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Q87. What would you say are the most
important issues facing the Wyoming Game and
Fish Department's educational programs,
including hunter education? (Hunters)

Nothing / there are no important issues H 32

Crowding / cannot meet demand 0

m Resident hunters (n=455)

Need more hunter safety / more opportunities for 14
hunter safety 5
Need more programs through schools 6 15
Outreach / advertising / availability of information 8

on programs 7

2 me

“;’ Getting people involved / interested 5

o |

< , 7

8 Budget cuts / lack of funding 1

2 i

8_ Limited staff / volunteers / personnel for 7

) educational programs 2

4] ,

(174

o 4

2

=

S

=

Encouraging participation 0

Educating out-of-staters / those unfamiliar with | 0 ,
ONonresident hunters

wildlife | 0 (n=108)
12
Other 11
Don't know | 21 ‘_| 52
0 20 40 60 80 100
Percent

Figure 5.3.23. Issues With Educational Programs, Hunters
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Q87. What would you say are the most
important issues facing the Wyoming Game and
Fish Department's educational programs,
including hunter education? (Anglers)

Nothing / there are no important issues

Need more hunter safety / more opportunities for
hunter safety

Need more programs through schools [

Outreach / advertising / availability of information
on programs

§-]
q;’ Getting people involved / interested 1 9
o |
< . 7
8 Budget cuts / lack of funding 1
2 i
8_ Limited staff / volunteers / personnel for 5
) educational programs 0
4] ,
(174
%_ Crowding / cannot meet demand (:)L
= ]
= m Resident anglers (n=583
= Encouraging participation (% glers ( )
Educating out-of-staters / those unfamiliar with | 0
wildlife 0 & Nonresident anglers (n=92)

Other

Don't know ==

0 20 40 60 80 100
Percent

Figure 5.3.24. Issues With Educational Programs, Anglers
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Q87. What would you say are the most
important issues facing the Wyoming Game and
Fish Department's educational programs,
including hunter education? (Consumptives vs.

non-consumptives)
Nothing / there are no important issues *2834
Need more programs through schools 110]
Need more hunter safety / more opportunities for 10
hunter safety 8
Outreach / advertising / availability of information 8
S on programs 8
()
2 - 7
Ke) Budget cuts / lack of funding 5
<
a . . . 7
b Getting people involved / interested 4 m Hunters/trappers/anglers
g (n=931)
% Limited staff / V(_)Iunteers / personnel for 6 ONon hunters/trappers/anglers
é educational programs 2 (n=445)
2 12
o Crowding / cannot meet demand 0
)
E i
= Encouraging participation %
Educating out-of-staters / those unfamiliar with | 0
wildlife 0
Other 79
Don't know 27 39
\

0 20 40 60 80 100

Percent

Figure 5.3.25. Issues With Educational Programs, Hunters/Trappers/Anglers
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Q87. What would you say are the most
important issues facing the Wyoming Game and
Fish Department's educational programs,
including hunter education? (Non-consumptive
wildlife viewers)

Nothing / there are no important issues H 29

Need more programs through schools - 11

Need more hunter safety / more opportunities for - 10
hunter safety

Outreach / advertising / availability of information - 10
on programs

Budget cuts / lack of funding . 6

Getting people involved / interested I 4

Limited staff / volunteers / personnel for l 3
educational programs

Educating out-of-staters / those unfamiliar with
wildlife

Multiple Responses Allowed

Crowding / cannot meet demand | O

Encouraging participation | 0

Other . 9

Don't know F 3B

0 200 40 60 80 100
Percent (n=296)

Figure 5.3.26. Issues With Educational Programs, Non-Consumptive Wildlife Viewers
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Q91. What would you say are the most
important issues facing Wyoming's
opportunities for wildlife enthusiasts who don't
hunt, fish, or trap? (Residents)

Nothing / there are no important issues

Education / awareness / information of opportunities for
recreation

Access in general

Access to public areas in general

Access / opportunities to view wildlife / take photos
Safety in general

Maintenance of roads / trails / paths

Access / opportunities to hike

Availability of roads / trails / paths

Access / opportunities to camp

Management of bears / concern about bears

Management of wolves / concern about wolves

Crowding

Invasive species | Less than 0.5

Multiple Responses Allowed

wildlife population declines | Less than 0.5
Loss of habitat | Less than 0.5
ATV use / disruption by ATVs | Less than 0.5

Wildlife disease and health | Less than 0.5

Other 11

Don't know 32

0 20 40 60 80 100
Percent (n=1407)

Figure 5.3.27. Issues for Wildlife Enthusiasts Who Do Not Hunt, Fish, or Trap, Among
Residents
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Table 5.3.6. Issues for Wildlife Enthusiasts Who Do Not Hunt, Fish, or Trap, Regionally

Q91. What would you say are the most important issues facing Wyoming's opportunities for wildlife enthusiasts who
don't hunt, fish, or trap? (Residents)

Jackson | Cody Lander |Pinedale %risg? Sheridan| Casper | Laramie
Nothing / there are no important 17%|  26%| 27%| 27%| 20%| 33%| 22%| 26%
Education / awareness /
information of opportunities for 12% 9% 9% 8% 10% 11% 8% 11%
recreation
Access in general 13% 9% 9% 10% 10% 9% 10% 6%
Access to public areas in general 8% 3% 3% 6% 8% 5% 4% 4%
s opontes 0uew | ow|  ow| e 9w 4w sw| 4% %
Safety in general 8% 4% 4% 2% 3% 2% 4% 4%
gﬂ;wstenance of roads / trails / 1% 6% 204 506 506 4% 204 3%
Access / opportunities to hike 10% 5% 3% 1% 3% 6% 1% 2%
Availability of roads / trails / paths 2% 2% 6% 5% 5% 5% 1% 0%
Access / opportunities to camp 6% 3% 1% 0% 4% 5% 1% 1%

Management of bears / concern

about bears 3% 4% 4% 2% 1% 1% 2% 0%

gﬂbfi)nua;gv(\jg?\(/egst of wolves / concern 3% 204 3% 6% 206 1% 206 0%
Crowding 5% 1% 2% 3% 0% 1% 1% 2%
Invasive species 1% 0% 0% 0% 0% 0% 0% 1%
Wildlife population declines 0% 0% 0% 0% 0% 0% 0% 1%
Loss of habitat 1% 0% 0% 0% 0% 0% 0% 0%
ATV use / disruption by ATVs 0% 1% 0% 0% 0% 0% 0% 0%
Wildlife disease and health 0% 0% 0% 0% 0% 0% 0% 0%
Other 16% 13% 11% 5% 10% 6% 13% 11%

Don't know 26% 27% 28% 33% 37% 23% 36% 35%
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Q91. What would you say are the most
important issues facing Wyoming's
opportunities for wildlife enthusiasts who don't
hunt, fish, or trap? (Hunters)

Nothing / there are no important issues

Access in general

Education / awareness / information of opportunities for
recreation

Access to public areas in general

Maintenance of roads / trails / paths

Safety in general

Availability of roads / trails / paths

Access / opportunities to view wildlife / take photos
Access / opportunities to hike

Management of bears / concern about bears

Management of wolves / concern about wolves

Access / opportunities to camp

Crowding

Wildlife population declines mResident hunters (n:470)

Multiple Responses Allowed

Loss of habitat

ATV use / disruption by ATVs ONonresident hunters

e (n=110)
Wildlife disease and health

Invasive species

! L ! L
OO OO OO oo O|_‘ oF ON

Other 10

Don't know — 44

0 20 40 60 80 100
Percent

Figure 5.3.28. Issues for Wildlife Enthusiasts Who Do Not Hunt, Fish, or Trap, Among
Hunters
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Q91. What would you say are the most
important issues facing Wyoming's
opportunities for wildlife enthusiasts who don't
hunt, fish, or trap? (Anglers)

Nothing / there are no important issues e 27 32

Access in general 8 12

Education / awareness / information of opportunities for
recreation

Maintenance of roads / trails / paths

Safety in general

Availability of roads / trails / paths

Access / opportunities to view wildlife / take photos

Access / opportunities to hike

N Ny ww

Management of bears / concern about bears
Management of wolves / concern about wolves

Access / opportunities to camp |

oF Py Po P

Crowding

T .

Multiple Responses Allowed

Wildlife population declines C} mResident anglers (n:590)

Loss of habitat 8
ATV use / disruption by ATVs 8 @ Nonresident anglers
o 1o (n=104)
Wildlife disease and health 0
Invasive species 8
Other
Don't know [== 37
0 20 40 60 80 100
Percent

Figure 5.3.29. Issues for Wildlife Enthusiasts Who Do Not Hunt, Fish, or Trap, Among
Anglers
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Q91. What would you say are the most
important issues facing Wyoming's
opportunities for wildlife enthusiasts who don't
hunt, fish, or trap? (Consumptives vs. non-
consumptives)

Nothing / there are no important issues 29

Education / awareness / information of opportunities for
recreation

Access in general

Access to public areas in general

Access / opportunities to view wildlife / take photos
Safety in general

Maintenance of roads / trails / paths

Access / opportunities to hike

Availability of roads / trails / paths

® Hunters/trappers/anglers
(n=938)

ONon hunters/trappers/anglers
(n=469)

Access / opportunities to camp

Management of bears / concern about bears

Management of wolves / concern about wolves

NTONE NN N Ny

Crowding
Invasive species

Wildlife population declines

Multiple Responses Allowed

Loss of habitat

ATV use / disruption by ATVs

OO OO OO Op RO

Wildlife disease and health

10
Other 12

Don't know 58

0 20 40 60 80 100

Percent

Figure 5.3.30. Issues for Wildlife Enthusiasts Who Do Not Hunt, Fish, or Trap, Among
Hunters/Trappers/Anglers
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Q91. What would you say are the most
important issues facing Wyoming's
opportunities for wildlife enthusiasts who don't
hunt, fish, or trap? (Non-consumptive wildlife
viewers)

Nothing / there are no important issues

Education / awareness / information of opportunities for
recreation

Access in general

Access / opportunities to view wildlife / take photos
Safety in general

Access to public areas in general

Access / opportunities to hike

Maintenance of roads / trails / paths

Crowding

Access / opportunities to camp

Management of wolves / concern about wolves
Management of bears / concern about bears

Availability of roads / trails / paths

Invasive species

Multiple Responses Allowed

Wildlife population declines
Wildlife disease and health
ATV use / disruption by ATVs

Loss of habitat

Other 15

Don't know 27

0 20 40 60 80 100
Percent (n=325)

Figure 5.3.31. Issues for Wildlife Enthusiasts Who Do Not Hunt, Fish, or Trap, Among
Non-Consumptive Wildlife Viewers
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5.4. ACCESS

Access for viewing wildlife and hiking get highly positive ratings, with a majority rating each as
excellent, and more than 90% rating each as either excellent or good (Figure 5.4.1). Both types of
boating, camping, and fishing make up a middle tier—all with from 41% to 49% giving a rating
of excellent. Hunting access has the highest percentage giving a rating in the lower end of the
scale (fair or poor). Regional ratings are shown in Tables 5.4.1 through 5.4.8. Note that only
those who participated in the activity were asked about access for that activity, which is why the
n-value has a range of 56 to 1803.

Q45-Q52. Percent of those who participated in
each of the following activities who rated
access to the areas they typically go to for the
activity as shown. (Residents)

. Values for “don’t
m Excellent = Good O Fair OPoor & Don't know Know” not shown

to improve
legibility of graph

Q50. Viewing or
photographing wildlife

ol
> g
g =

Q51. Hiking

Q48. Motorboating

N
©
H

Q52. Camping

D
(o)

Q49. Canoeing or

N
SN

[N
o] |2
H= |

kayaking
Q46. Fishing 41 ﬂ
Qes. Honing 26 6
Q47. Trapping 10 || 16 |
6 2IO 4‘0 6IO 8IO 100
Percent (56=<n<1803)

Figure 5.4.1. Ratings of Access Among Recreationists, Resident Survey
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Table 5.4.1. Ratings of Access for Hunting, Regionally

Q45. How would you rate access to the areas where you typically hunt in Wyoming? (Asked of those who
hunted in Wyoming in the past 5 years.) (Residents)

Jackson Cody Lander Pinedale %risgp Sheridan Casper Laramie
Excellent 39% 24% 31% 29% 24% 24% 31% 27%
Good 47% 44% 52% 40% 38% 41% 34% 40%
Fair 10% 25% 11% 25% 32% 28% 26% 28%
Poor 3% 6% 6% 5% 6% 6% 9% 5%
Don't know 0% 1% 1% 1% 0% 0% 0% 0%

Table 5.4.2. Ratings of Access for Fishing, Regionally

Q46. How would you rate access to the areas where you typically fish in Wyoming? (Asked of those who
fished in Wyoming in the past 5 years.) (Residents)

Jackson Cody Lander Pinedale %riszp Sheridan Casper Laramie
Excellent 46% 41% 45% 47% 35% 36% 44% 43%
Good 41% 40% 44% 38% 50% 47% 45% 44%
Fair 12% 12% 9% 13% 14% 15% 9% 10%
Poor 0% 4% 2% 2% 0% 1% 1% 2%
Don't know 1% 3% 0% 1% 1% 0% 1% 0%

Table 5.4.3. Ratings of Access for Trapping, Regionally

Q47. How would you rate access to the areas where you typically go trapping in Wyoming? (Asked of those
who went trapping in Wyoming in the past 5 years.) (Residents)

Green

Jackson Cody Lander Pinedale River Sheridan Casper Laramie
Excellent 8% 47% 25% 10% 13% 0% 37% 0%
Good 61% 9% 59% 67% 87% 70% 28% 64%
Fair 0% 16% 16% 0% 0% 0% 26% 6%
Poor 32% 19% 0% 13% 0% 0% 9% 30%
Don't know 0% 9% 0% 10% 0% 30% 0% 0%

Table 5.4.4. Ratings of Access for Motorboating, Regionally

Q48. How would you rate access to the areas where you typically go motorboating in Wyoming? (Asked of
those who went motorboating in Wyoming in the past 5 years.) (Residents)

Green

Jackson Cody Lander Pinedale River Sheridan Casper Laramie
Excellent 54% 64% 55% 43% 47% 40% 53% 45%
Good 41% 33% 37% 42% 42% 55% 39% 43%
Fair A% 3% 8% 10% 9% 4% 7% 11%
Poor 0% 0% 0% 4% 1% 0% 1% 2%
Don't know 2% 0% 0% 1% 1% 1% 0% 0%

Table 5.4.5. Ratings of Access for Canoeing or Kayaking, Regionally

Q49. How would you rate access to the areas where you typically go canoeing or kayaking in Wyoming?
(Asked of those who canoed or kayaked in Wyoming in the past 5 years.) (Residents)

Jackson Cody Lander Pinedale %risgp Sheridan Casper Laramie
Excellent 55% 53% 56% 52% 34% 40% 37% 45%
Good 37% 42% 41% 33% 59% 54% 50% 46%
Fair 7% 3% 1% 15% 2% 6% 4% 10%
Poor 1% 2% 1% 0% 4% 0% 2% 0%
Don't know 0% 0% 0% 0% 0% 0% 7% 0%
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Table 5.4.6. Ratings of Access for Viewing or Photographing Wildlife, Regionally

Q50. How would you rate access to the areas where you typically view or photograph wildlife in Wyoming?
(Asked of those who viewed/photographed wildlife in Wyoming in the past 5 years.) (Residents)

Green

Jackson Cody Lander Pinedale River Sheridan Casper Laramie
Excellent 75% 58% 57% 64% 49% 55% 55% 58%
Good 22% 31% 34% 32% 39% 39% 35% 36%
Fair 2% 7% 6% 4% 10% 5% 7% 4%
Poor 0% 3% 2% 0% 2% 0% 2% 1%
Don't know 1% 1% 0% 0% 0% 0% 1% 1%

Table 5.4.7. Ratings of Access for Hiking, Regionally

Q51. How would you rate access to the areas where you typically go hiking in Wyoming? (Asked of those
who hiked in Wyoming in the past 5 years.) (Residents)

Jackson Cody Lander Pinedale %riszp Sheridan Casper Laramie
Excellent 72% 52% 65% 63% 47% 57% 56% 55%
Good 26% 36% 31% 31% 42% 39% 33% 39%
Fair 2% 8% 4% 6% 10% 4% 9% 4%
Poor 0% 3% 1% 0% 1% 0% 1% 2%
Don't know 0% 1% 0% 0% 0% 0% 2% 0%

Table 5.4.8. Ratings of Access for Camping, Regionally

Q52. How would you rate access to the areas where you typically go camping in Wyoming? (Asked of those
who camped in Wyoming in the past 5 years.) (Residents)

Jackson Cody Lander Pinedale %risgp Sheridan Casper Laramie
Excellent 62% 44% 55% 50% 46% 48% 45% 47%
Good 29% 42% 34% 36% 39% 41% 43% 39%
Fair 7% 11% 9% 11% 11% 11% 11% 10%
Poor 2% 3% 2% 2% 3% 0% 1% 3%
Don't know 0% 0% 0% 1% 1% 0% 1% 0%

The ratings among the hunter and angler samples are shown in Figures 5.4.2 through 5.4.5.
When looking at the results, keep in mind that nonresidents have small sample sizes for some
activities (because only those who did the activity were asked). Trapping was dropped from the

nonresident graphs because no nonresidents had done it.
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Q45-Q52. Percent of those who participated in
each of the following activities who rated
access to areas for the activity as [rating]:

(Resident hunters)

m Excellent m Good O Fair O Poor @ Don't know

Values for “don’t
know” not shown
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legibility of graph
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Figure 5.4.2. Ratings of Access Among Recreationists, Resident Hunters
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Q45-Q52. Percent of those who participated in
each of the following activities who rated
access to areas for the activity as [rating]:

(Nonresident hunters)

m Excellent

m Good O Fair OPoor @ Don't know

Q46. Fishing

Q50. Viewing or
photographing wildlife

Q49. Canoeing or
kayaking

Q52. Camping

Q45. Hunting

Q51. Hiking

Q48. Motorboating
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Percent (7=sn<203)

Figure 5.4.3. Ratings of Access Among Recreationists, Nonresident Hunters
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Q45-Q52. Percent of those who participated in
each of the following activities who rated
access to areas for the activity as [rating]:

(Resident anglers)

m Excellent m Good O Fair O Poor @ Don't know

Values for “don’t
know” not shown
to improve
legibility of graph
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Figure 5.4.4. Ratings of Access Among Recreationists, Resident Anglers
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Q45-Q52. Percent of those who participated in
each of the following activities who rated
access to areas for the activity as [rating]:

(Nonresident anglers)

m Excellent m Good O Fair OPoor @ Don't know

Values for “don’t
know” not shown
to improve
legibility of graph
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Figure 5.4.5. Ratings of Access Among Recreationists, Nonresident Anglers
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Hunters/trappers/anglers give positive ratings to access for wildlife viewing and hiking

(Figure 5.4.6). Those who did not participate in hunting, trapping, or fishing give positive ratings
to access to all of the remaining activities, particularly canoeing/kayaking, hiking, and wildlife
viewing (Figure 5.4.7). The results among wildlife viewers who did not hunt, trap, or fish are
shown in Figure 5.4.8.

Q45-Q52. Percent of those who participated in
each of the following activities who rated
access to areas for the activity as [rating]:

(Hunters/trappers/anglers)
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Figure 5.4.6. Ratings of Access Among Recreationists, Hunters/Trappers/Anglers
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Q45-Q52. Percent of those who participated in
each of the following activities who rated
access to areas for the activity as [rating]: (Non
hunters/trappers/anglers)

m Excellent m Good O Fair OPoor Don't know

Values for “don’t
know” not shown
to improve
legibility of graph

Q49. Canoeing or 0 5 l
kayaking 0
Q51. Hiking 0 51

Q50. Viewing or

Q52. Camping 8

Q48. Motorboating 0 8
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Figure 5.4.7. Ratings of Access Among Recreationists, Those Who Do Not Hunt, Trap,
or Fish
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Q45-Q52. Percent of those who participated in
each of the following activities who rated
access to the areas they typically go to for the
activity as [rating]: (Non-consumptive wildlife
viewers)

m Excellent m Good O Fair OPoor B Don't know

Values for “don’t
know” not shown
to improve
legibility of graph

Q49. Canoeing or " 5 ]

kayaking :

Q50. Viewing or ° 5 I
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Figure 5.4.8. Ratings of Access Among Recreationists, Non-Consumptive Wildlife Viewers
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Maintenance of existing roads, keeping roads open, and providing more access to public land are
the three ways that residents say would improve access in Wyoming, in an open-ended question
(Figure 5.4.9). Also worth noting are the provision of roads through areas landlocked by private
land, the provision of more access to federal land, and the provision of more disabled access.

Q55. What should the Wyoming Game and Fish
Department do to improve access to your
preferred wildlife-related outdoor activity?

(Residents)
Nothing / no access needs / access is good right now 43
Maintain roads / trails better 8

Keep roads open / open roads that have been closed 6

Provide more access to public state land 5

Provide more roads / paths through landlocked areas 4

Provide more access to public federal land 4

Provide maps / more information / markings on access 4

Provide more access for handicapped / disabled / elderly 4
people

Work with landowners more 3

Provide more access to private land for hunting 3

Provide more trails for hiking / camping 3

Provide more rights-of-way / easements 2

Provide more trails for ATVs / four-wheelers 2

Access for camping _I 1

Limit nonresidents / fewer nonresident tags 7| 1

Better or more boat ramps _I 1

Provide restrooms / amenities 1 Less than 0.5

Fishing access | Less than 0.5

Multiple Responses Allowed

Make some areas off-limits for ATVs | Less than 0.5
Parking 1 Less than 0.5
Hunting access 1 Less than 0.5
Other 1 6
Don't know L 16
1

0 20 40 60 80 100
Percent (n=2558)

Figure 5.4.9. Things the Game and Fish Department Could Do To Improve Access, Among
Residents
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Table 5.4.9 shows the regional results regarding things that could be done to improve access.
Maintenance of existing roads is particularly an issue among Pinedale and Green River residents.
Figures 5.4.10 and 5.4.11 show results among hunters and anglers. The rest of the results for this
question are shown in Figure 5.4.12 (consumptives vs. non-consumptives) and Figure 5.4.13
(non-consumptive wildlife viewers).

Table 5.4.9. Things the Game and Fish Department Could Do To Improve Access,

Regionally

outdoor activity? (Residents)

Q55. What should the Wyoming Game and Fish Department do to improve access to your preferred wildlife-related

Green

Jackson | Cody Lander |Pinedale River Sheridan| Casper | Laramie
nothing / provimny needs/ 500%| 45%| 51%| 43%| 40%| 43%| 42%|  42%
Maintain roads / trails better 9% 7% 6% 16% 15% 6% 5% 8%
freep roads oper | open roads 7% 8%|  6%| 11%| 11%| 2%| 3% 5%
;;ci\élcliaenr(;lore access to public 30 506 4% 4% 8% 6% 4% 4%
Provide more roads / paths
through landlocked areas 1% 3% 4% 6% 4% 6% 6% 3%
provide more access to public 4%|  3%|  3%|  4%| 4%  4%|  4m| 3%
Provide maps / more information
/ markings on access 3% 5% 3% 3% 4% 7% 5% 1%
Provide more access for
handicapped / disabled / elderly 0% 7% 4% 2% 4% 2% 3% 4%
people
Work with landowners more 2% 2% 3% 2% 2% 6% 4% 3%
Prov 'f‘l‘i m[t?nf;ccess to private 1% 4% 2% 4% 2% 6% 3% 3%
(I?;cr)];/é?r?gmore trails for hiking / 20 4% 204 1% 3% 204 3% 3%
provide more rights-of-way / 20|  2m| 3w  2%|  3%| 3% 3% 1%
provide more trails for ATVs / 206 3%  2%|  1%|  2%| 1% 2%| 2%
Access for camping 1% 1% 0% 0% 1% 1% 1% 1%
hgﬂ'}eg‘l’é‘gﬁfg‘;gts [ fewer 0%|  1%|  2%| 1% 0% 0%|  1%| 1%
Better or more boat ramps 1% 0% 0% 2% 1% 0% 1% 1%
Provide restrooms / amenities 0% 0% 1% 0% 0% 1% 0% 0%
Fishing access 1% 1% 1% 0% 1% 0% 0% 0%
X‘?\li some areas off-limits for 1% 1% 204 1% 0% 0% 0% 0%
Parking 2% 0% 0% 0% 0% 0% 1% 0%
Hunting access 0% 1% 0% 0% 0% 0% 0% 0%
Other 12% 5% 5% 5% 7% 5% 6% 5%
Don't know 9% 10% 13% 11% 12% 15% 20% 21%
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Q55. What should the Wyoming Game and Fish
Department do to improve access to your
preferred wildlife-related outdoor activity?

(Hunters)

Nothing / no access needs / access is good right now —Jﬁﬁj 49

Maintain roads / trails better

Provide more access to public state land

Provide more roads / paths through landlocked areas
Keep roads open / open roads that have been closed
Provide maps / more information / markings on access
Work with landowners more

Provide more access to private land for hunting
Provide more access to public federal land

Provide more rights-of-way / easements

Provide more trails for hiking / camping

Provide more access for handicapped / disabled / elderly
people

N

Provide more trails for ATVs / four-wheelers

o

Limit nonresidents / fewer nonresident tags

Access for camping ]

Better or more boat ramps )
B Resident hunters (n=949)
Fishing access

Multiple Responses Allowed

Make some areas off-limits for ATVs

ONonresident hunters
(n=207)

Provide restrooms / amenities

Hunting access H

‘
RO RO OO O ©O On O O

Parking ]

Other 9

Don't know 12

20 40 60 80 100
Percent

o

Figure 5.4.10. Things the Game and Fish Department Could Do To Improve Access,
Among Hunters
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Multiple Responses Allowed

Q55. What should the Wyoming Game and Fish
Department do to improve access to your
preferred wildlife-related outdoor activity?

(Anglers)

Nothing / no access needs / access is good right now

Maintain roads / trails better ==

Provide more access to public state land |73

[o2 B« (2]

Provide more roads / paths through landlocked areas
Keep roads open / open roads that have been closed [ 36
Provide maps / more information / markings on access [==3 %

Work with landowners more =] 10

Provide more access for handicapped / disabled / elderly
people

Provide more trails for ATVs / four-wheelers }
Limit nonresidents / fewer nonresident tags
Access for camping 02

Better or more boat ramps f &

Fishing access 5 5

Make some areas off-limits for ATVs |

Provide restrooms / amenities 8

Hunting access 8
0
1

Parking {

Other [ 7

Don't know |75 g

@ Resident anglers

(n=1191)

= Nonresident anglers

(n=201)
10
0 20 40 60 80 100
Percent

Figure 5.4.11. Things the Game and Fish Department Could Do To Improve Access,

Among Anglers
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Maintain roads / trails better

Keep roads open / open roads that have been closed
Provide more access to public state land

Provide more roads / paths through landlocked areas
Provide more access to public federal land

Provide maps / more information / markings on access

Provide more access for handicapped / disabled / elderly
people

Work with landowners more

Provide more access to private land for hunting
Provide more trails for hiking / camping
Provide more rights-of-way / easements
Provide more trails for ATVs / four-wheelers

Access for camping

Better or more boat ramps
Provide restrooms / amenities
Fishing access

Make some areas off-limits for ATVs

Multiple Responses Allowed

Parking
Hunting access
Other

Don't know

Q55. What should the Wyoming Game and Fish
Department do to improve access to your
preferred wildlife-related outdoor activity?

(Consumptives vs. non-consumptives)

Nothing / no access needs / access is good right now _—‘}146

Limit nonresidents / fewer nonresident tags

OO Oo© 0O OO RO = O. PR

o

21

B Hunters/trappers/anglers
(n=1735)

ONon
hunters/trappers/anglers
(n=823)

20

40 60 80 100

Percent

Figure 5.4.12. Things the Game and Fish Department Could Do To Improve Access,

Consumptives Vs. Non-Consumptives
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Q55. What should the Wyoming Game and Fish
Department do to improve access to your
preferred wildlife-related outdoor activity?

(Non-consumptive wildlife viewers)

Nothing / no access needs / access is good right now 42

Maintain roads / trails better 9

Provide more access for handicapped / disabled / elderly 6
people

Keep roads open / open roads that have been closed 6
Provide more access to public state land 3
Provide more roads / paths through landlocked areas 3
Provide maps / more information / markings on access 3
Provide more access to public federal land 3
Provide more trails for hiking / camping 2
Work with landowners more 2
Better or more boatramps J 1

Provide more rights-of-way / easements | 1

Access for camping _I 1

Provide restrooms / amenities _I 1

Provide more access to private land for hunting | 1

Provide more trails for ATVs / four-wheelers 1

Multiple Responses Allowed

Parking | 1

Make some areas off-limits for ATVs | 1

Limit nonresidents / fewer nonresident tags | 0
Fishing access | 0

| 0

Hunting access

Other 1 7
Don't know L 16
0 20 40 60 80 100
Percent (n=559)

Figure 5.4.13. Things the Game and Fish Department Could Do To Improve Access,
Among Non-Consumptive Wildlife Viewers
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5.5. KNOWLEDGE OF THE WYOMING GAME AND
FISH DEPARTMENT

About three quarters of residents (73%) say that they know a great deal or a moderate amount
about the Wyoming Game and Fish Department (Figure 5.5.1). Pinedale Region residents have
the highest percentage who say that they know a great deal; otherwise, the regions are not
largely different when looking at a great deal or a moderate amount combined (Table 5.5.1). Not
surprisingly, resident hunters and anglers are more knowledgeable than nonresidents;
nonetheless, a majority of nonresident hunters and anglers know at least a moderate amount
(Figures 5.5.2 and 5.5.3).

Q57. Before this survey, would you say you
knew a great deal, a moderate amount, a
little, or nothing about the Wyoming Game
and Fish Department? (Residents)

A great deal H 28
=— 73%
A moderate amount _ 45
" E
Nothing I 3
Don't know | Less than 0.5
0 20 40 60 80 100

Percent (n=2558)

Figure 5.5.1. Knowledge Level Regarding the Game and Fish
Department Among Residents

Table 5.5.1. Regional Knowledge Level Regarding the Game and Fish Department Among
Residents

Q57. Before this survey, would you say you knew a great deal, a moderate amount, a little, or nothing about
the Wyoming Game and Fish Department? (Residents)

Jackson Cody Lander | Pinedale Clizrit\e/g:] Sheridan | Casper | Laramie
A great deal 25% 34% 32% 42% 26% 28% 28% 26%
A moderate amount 47% 38% 37% 35% 45% 46% 46% 48%
A little 27% 25% 28% 22% 27% 23% 22% 24%
Nothing 2% 3% 3% 1% 2% 3% 4% 3%
Don't know 0% 1% 0% 0% 0% 0% 0% 0%
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Q57. Before this survey, would you say
you knew a great deal, a moderate
amount, a little, or nothing about the
Wyoming Game and Fish Department?
(Hunters)
A great 39
deal 20
A 49
moderate
amount o1
W Resident hunters
1 (n=1097)
11
A little - .
25 ONonresident hunters
(n=207)
Nothi 9
otnin
g :I 4
0
Don't know
0
0 20 40 60 80 100
Percent

Figure 5.5.2. Knowledge Level Regarding the Game and Fish Department Among Hunters
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Q57. Before this survey, would you say
you knew a great deal, a moderate
amount, a little, or nothing about the
Wyoming Game and Fish Department?

(Anglers)
A great
deal
A
moderate
amount
BEResident anglers
1 (n=1371)
A little _
Nonresident anglers
(n=201)
Nothing
0
Don't know
0
0 20 40 60 80 100

Percent

Figure 5.5.3. Knowledge Level Regarding the Game and Fish Department Among Anglers

Knowledge levels are shown among the hunter/trapper/angler group and among those who did
not do any of those three activities (Figure 5.5.4). Not surprisingly, the former group has a higher
level of knowledge of the Game and Fish Department. Figure 5.5.5 shows knowledge among
wildlife viewers who did not hunt, trap, or fish.
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Q57. Before this survey, would you say you knew a great deal, a
moderate amount, a little, or nothing about the Wyoming Game
and Fish Department? (Consumptives vs. non-consumptives)

34
A greatdeat
19

A moderate amount q 50

Alittle T 1°

| 87
B Hunters/trappers/anglers (n=1735)
Nothing Iil 6
| ONon hunters/trappers/anglers (n=823)
Don't know 0
0
0 20 40 60 80 100
Percent

Figure 5.5.4. Knowledge Level Regarding the Game and Fish Department Among
Hunters/Trappers/Anglers

Q57. Before this survey, would you say you knew a great deal, a
moderate amount, a little, or nothing about the Wyoming Game
and Fish Department? (Non-consumptive wildlife viewers)

A great deal H 22

Nothing F 3
0
Percent (n=559)

Figure 5.5.5. Knowledge Level Regarding the Game and Fish Department Among
Non-Consumptive Wildlife Viewers

20 40 60 80 100
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5.6. SATISFACTION WITH THE WYOMING GAME AND FISH
DEPARTMENT

Satisfaction levels are high among residents: 90% are very or somewhat satisfied with the
Wyoming Game and Fish Department (Figure 5.6.1). Although all regions have satisfaction
levels of 85% or more, it is worth noting that residents of the Cody, Lander, and Pinedale
Regions have relatively more, compared to the other regions, giving the somewhat satisfied
response at the expense of very satisfied (Table 5.6.1). Resident and nonresident hunters and
anglers are also highly satisfied, although hunters have slightly more in the somewhat satisfied
response rather than the very satisfied response, compared to anglers (Figures 5.6.2 and 5.6.3).
The last satisfaction results are shown in Figures 5.6.4 and 5.6.5.

Q58. Overall, are you satisfied or
dissatisfied with the Wyoming Game and
Fish Department? (Residents)

Somewhat satisfied - 28

Neither satisfied nor I4
dissatisfied

~— 90%

Somewhat dissatisfied I 3

— 5%

Very dissatisfied I 2

Don't know 2

0 20 40 60 80 100
Percent (n=2558)
Figure 5.6.1. Satisfaction With the Game and Fish
Department Among Residents
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Table 5.6.1. Satisfaction With the Game and Fish Department Among Residents Regionally

Q58. Overall, are you satisfied or dissatisfied with the Wyoming Game and Fish Department? (Residents)
Jackson Cody Lander | Pinedale (;ri\e;:? Sheridan | Casper | Laramie
Very satisfied 64% 56% 55% 55% 63% 64% 60% 66%
Somewhat satisfied 21% 32% 35% 34% 26% 29% 29% 25%
Neither satisfied nor 10% 4% 4% 4% 3% 4% 3% 3%
dissatisfied
Somewhat dissatisfied 1% 3% 3% 4% 3% 2% 4% 3%
Very dissatisfied 2% 3% 1% 3% 3% 1% 1% 1%
Don't know 2% 2% 2% 0% 2% 0% 2% 2%
Q58. Overall, are you satisfied or Q58. Overall, are you satisfied or
dissatisfied with the Wyoming dissatisfied with the Wyoming
Game and Fish Department? Game and Fish Department?
(Hunters) (Anglers)
isfi 59 v isfied
Very satisfied 60 ery satisfie
Somewhat 3R Som_ev_vhat
satisfied 35 satisfied
Neither 2 Neither 2
satisfied nor , satisfied nor
dissatisfied || 1 dissatisfied [ 2
Somewhat 3 Somewhat mResident anglers
dissatisfied 2 dissatisfied (n=1371)
] mResident hunters
Very 3 (n=1097) Very = Nonresident anglers
dissatisfied | 1 dissatisfied (n=201)
ONonresident hunters .
(n=207) 0
Don't know Don't know 0
0 20 40 60 80 100 0 20 40 60 80 100
Percent Percent

Figure 5.6.2. Satisfaction With the Game
and Fish Department Among Hunters

Figure 5.6.3. Satisfaction With the Game
and Fish Department Among Anglers
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Q58. Overall, are you satisfied or
dissatisfied with the Wyoming
Game and Fish Department?
(Consumptives vs. non-
consumptives)

—"—
Somewhat 26
satisfied 3(

Neither 2
satisfied nor I—-I
dissatisfied | °
S_ome_w hat 3 B Hunters/trappers/anglers
dissatisfied 4 (n=1735)
ONon
Very 2
) I hunters/trappers/anglers
dissatisfied 1 (n=823)
0
Don't know
4

0 20 40 60 80 100
Percent

Q58. Overall, are you satisfied or
dissatisfied with the Wyoming
Game and Fish Department?
(Non-consumptive wildlife
viewers)

Somewhat
satisfied - 29

Neither
satisfied nor I 5
dissatisfied

Somewhat I 4
dissatisfied

Very
dissatisfied

Don't know 2

0 20 40 60 80 100
Percent (n=559)

Figure 5.6.4. Satisfaction With the Game
and Fish Department Among Hunters/
Trappers/Anglers

Figure 5.6.5. Satisfaction With the Game
and Fish Department Among
Non-Consumptive Wildlife Viewers

Those who were dissatisfied were asked, in an open-ended question, to give the reasons for their
dissatisfaction. Note that the sample sizes are low because only those who were dissatisfied were
asked the question, so relatively small amounts of the sample got the question. Figure 5.6.6
shows residents’ reasons for being dissatisfied; common reasons include the perception that there
is not enough enforcement or the perception that the agency does a poor job with conserving
state lands. Table 5.6.2 shows regional results, and Figures 5.6.7 and 5.6.8 show results among
the hunters and anglers who were dissatisfied. Finally in this section, Figure 5.6.9 shows
hunters/trappers/anglers compared to those who did not hunt/trap/fish, and Figure 5.6.10 shows

non-consumptive wildlife viewers.
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Q61. Why are you dissatisfied with the Wyoming
Game and Fish Department? (Asked of those
who were dissatisfied.) (Residents)

They do a poor job enforcing laws / not enough - 18
law enforcement /

They do a poor job in general - 14

They do a poor job with conservation / managing
state lands - 10

They do a poor job providing hunting access - 9

They are overly restrictive / aggressive with law . 9
enforcement

I have had bad experiences / contacts in general . 7
with WY Game and Fish

Hunting / fishing licenses too costly . 6
They have room for improvement in general . 4
They are influenced by politics I 3

They are understaffed in general I 2

Multiple Responses Allowed

They do a poor job providing fishing access j 2
Lack of funding | 1
Other 30

Don't know 2

0 20 40 60 80 100
Percent (n=154)

Figure 5.6.6. Reasons for Dissatisfaction With the Game and Fish Department Among
Residents
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Table 5.6.2. Reasons for Dissatisfaction With the Game and Fish Department Regionally

Q61. Why are you dissatisfied with the Wyoming Game and Fish Department? (Asked of those who were
dissatisfied.) (Residents)

Jackson| Cody | Lander |Pinedale %ri\e/::] Sheridan | Casper | Laramie
They do a poor job enforcing laws /
not enough law enforcement / 0% 6% 19% 24% 18% 0%| 22% 28%
They do a poor job in general 2% 11% 9% 4% 3% 16%| 19% 19%
They do a poor job with conservation
/ managing state lands 15% 8% 13% 28% 5% 0%| 25% 4%
;’22/520 a poor job providing hunting 0% 9% 3% 14% 19% 4% 16% 0%
They are overly restrictive /
aggressive with law enforcement 0% 22% 7% 4% 0% 0%| 10% 11%
| have had bad experiences /
contacts in general with WY Game 29% 11% 5% 9% 2% 4% 8% 8%
and Fish
Hunting / fishing licenses too costly 8% 1% 13% 1% 9% 7% 6% 5%
'gll'gre]grglave room for improvement in 0% 3% 0% 50 18% 0% 4% 0%
They are influenced by politics 22% 2% 10% 7% 2% 0% 3% 4%
They are understaffed in general 20% 0% 10% 3% 0% 11% 0% 0%
;22/820 a poor job providing fishing 0% 1% 506 1% 8% 0% 0% 0%
Lack of funding 0% 1% 0% 6% 0% 0% 4% 0%
understaffed in field positions 0% 0% 0% 0% 0% 0% 0% 0%
| don’t hear much about them 0% 0% 0% 0% 0% 0% 0% 0%
Heard / read bad things about
Wyoming Game and Fish 0% 0% 0% 0% 0% 0% 0% 0%
Other 40% 26% 13% 21% 48% 57%| 33% 8%
Don't know 4% 0% 0% 4% 8% 0% 0% 0%
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Q61. Why are you dissatisfied with the Wyoming
Game and Fish Department? (Asked of those
who were dissatisfied.) (Hunters)

They do a poor job enforcing laws / not - 13
enough law enforcement /
They do a poor job providing hunting access 0- o
They do a poor job with conservation / | 11
managing state lands
They are overly restrictive / aggressive with ] 8
law enforcement 0
| have had bad experiences / contacts in ] 7
general with WY Game and Fish 0
Hunting / fishing licenses too costly -_—gl m
g il
L 7
g They do a poor job in general -o m Resident hunters (n=75)
< . - L . 4 .
3 They do a poor job providing fishing access 0 ONonresident hunters
] 1 (n=7)
8_ They are influenced by politics .03
0
w .
(1’ ) _ K Note that very few
o They have room for improvement in general 0 nonresident hunters
° were dissatisfied and
- ’. received the question.
=] ; 3
— Lack of funding 0
They are understaffed in general 8
Other N 23 .
1, 0
Don't know 0

0 20 40 60 80 100

Percent

Figure 5.6.7. Reasons for Dissatisfaction With the Game and Fish Department Among
Hunters
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Q61. Why are you dissatisfied with the Wyoming
Game and Fish Department? (Asked of those
who were dissatisfied.) (Anglers)

They do a poor job enforcing laws / not _ 22
enough law enforcement / 0

They do a poor job providing hunting access 0- 10

They do a poor job with conservation /
managing state lands

They are overly restrictive / aggressive with
law enforcement

| have had bad experiences / contacts in
general with WY Game and Fish

Hunting / fishing licenses too costly

They do a poor job in general ==
| mResident anglers (n=81)
They do a poor job providing fishing access ::::::::i::::: 1l
I B Nonresident anglers
2 (n=7)

They are influenced by politics 0

They have room for improvement in general

Note that very few
nonresident anglers
were dissatisfied and

Lack of funding 0 received the question.

Multiple Responses Allowed

They are understaffed in general 0

Other

Don't know 0

0 20 40 60 80 100

Percent

Figure 5.6.8. Reasons for Dissatisfaction With the Game and Fish Department Among
Anglers
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They do a poor job enforcing laws / not enough
law enforcement /

They do a poor job in general

They do a poor job with conservation / managing
state lands

They do a poor job providing hunting access

They are overly restrictive / aggressive with law
enforcement

I have had bad experiences / contacts in general
with WY Game and Fish

Hunting / fishing licenses too costly

They have room for improvement in general

They are influenced by politics

They are understaffed in general

Multiple Responses Allowed

They do a poor job providing fishing access

Lack of funding

Other

Don't know

Q61. Why are you dissatisfied with the Wyoming
Game and Fish Department? (Asked of those
who were dissatisfied.) (Consumptives vs. non-

consumptives)

o

—,

12

.
7

1

19

20

r 8 B Hunters/trappers/anglers
| 8 (n=109)
2
e ONon
4 hunters/trappers/anglers
3 (n=45)
1
4
3
0
2
0
Wi
] 43
EIO
4
0 20 40 60 80
Percent

100

Figure 5.6.9. Reasons for Dissatisfaction With the Game and Fish Department Among

Hunters/Trappers/Anglers
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Q61. Why are you dissatisfied with the Wyoming
Game and Fish Department? (Asked of those
who were dissatisfied.) (Non-consumptive
wildlife viewers)

They do a poor job in general H 29

They do a poor job enforcing laws / not enough
law enforcement / - 24

They have room for improvement in general - 11
They do a poor job providing hunting access . 7
They are understaffed in general . 6

Hunting / fishing licenses too costly . 5

They are influenced by politics l 4

They do a poor job with conservation / managing I 3
state lands

Multiple Responses Allowed

They are overly restrictive / aggressive with law I )
enforcement

| have had bad experiences / contacts in general
with WY Game and Fish

Lack of funding | O

ove [N

0 200 40 60 80 100
Percent (n=31)

Figure 5.6.10. Reasons for Dissatisfaction With the Game and Fish Department Among
Non-Consumptive Wildlife Viewers
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5.7. OPINIONS ON THE WYOMING GAME AND FISH

DEPARTMENT

Figure 5.7.1 shows that the Game and Fish Department has high credibility among residents
overall (79% say very credible, and 95% say very or somewhat credible) and in all of the regions
(Table 5.7.1). Note that the Green River and Laramie Regions have particularly high percentages
giving ratings of very credible. Among hunters and anglers, credibility ratings are high, as well
(Figures 5.7.2 and 5.7.3). Both the groups in the hunter/trapper/angler graph (Figure 5.7.4) and
the single group in the non-consumptive wildlife viewer graph (Figure 5.7.5) also give positive
ratings of credibility.

Q63. Overall, do you think the Wyoming
Game and Fish Department is very
credible, somewhat credible, or not at
all credible as a source of information
about current fish and wildlife issues in
Wyoming? (Residents)

Somewhat credible - 16

Not at all credible 1

Don't know F 4

0 20 40 60 80 100
Percent (n=2558)

Figure 5.7.1. Perceived Credibility of the Game and Fish
Department Among Residents

~T 95%

Table 5.7.1. Perceived Credibility of the Game and Fish Department Among Residents
Regionally

Q63. Overall, do you think the Wyoming Game and Fish Department is very credible, somewhat credible, or
not at all credible as a source of information about current fish and wildlife issues in Wyoming? (Residents)

Jackson Cody Lander Pinedale C;eri\elgr Sheridan | Casper Laramie
Very credible 75% 73% 76% 74% 82% 73% 79% 85%
Somewhat credible 20% 19% 18% 23% 11% 24% 17% 12%
Not at all credible 1% 4% 1% 1% 0% 0% 0% 1%
Don't know 5% 4% 6% 2% 7% 3% 4% 3%
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Q63. Overall, do you think the Wyoming Game and
Fish Department is very credible, somewhat
credible, or not at all credible as a source of

information about current fish and wildlife issues
in Wyoming? (Hunters)

. 78
ey e I

Somewhat credible 5150

Not at all credible 1 ®Resident hunters (n=1097)

. ONonresident hunters (n=207)

Don't know I:|l 5

0 20 40 60 80 100
Percent
Figure 5.7.2. Perceived Credibility of the Game and Fish Department
Among Hunters

Q63. Overall, do you think the Wyoming Game and
Fish Department is very credible, somewhat
credible, or not at all credible as a source of

information about current fish and wildlife issues
in Wyoming? (Anglers)

Very credible

Somewhat credible

Not at all credible 0 B Resident anglers (n=1371)
_ &= Nonresident anglers (n=201)
. 1
Don't know F==
s 6
0 20 40 60 80 100

Percent

Figure 5.7.3. Perceived Credibility of the Game and Fish Department
Among Anglers
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Q63. Overall, do you think the Wyoming Game and
Fish Department is very credible, somewhat
credible, or not at all credible as a source of

information about current fish and wildlife issues
in Wyoming? (Consumptives vs.
non-consumptives)

Very credible 681
. 17
Somewhat credible 5 15
® Hunters/trappers/anglers (n=1735)
Not at all credible I 1 ONon hunters/trappers/anglers
1 (n=823)
. 1
Don't know I:l
8

0 20 40 60 80 100

Percent

Figure 5.7.4. Perceived Credibility of the Game and Fish Department
Among Hunters/Trappers/Anglers

Q63. Overall, do you think the Wyoming Game and
Fish Department is very credible, somewhat
credible, or not at all credible as a source of

information about current fish and wildlife issues
in Wyoming? (Non-consumptive wildlife viewers)

Somewhat credible - 13

Not at all credible |0

Don't know F 6

0 20 40 60 80 100
Percent (n=559)

Figure 5.7.5. Perceived Credibility of the Game and Fish Department
Among Non-Consumptive Wildlife Viewers
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The survey explored the benefits of Game and Fish, and the top perceived benefit among
residents is the conservation and protection of natural resources (29% say this is a benefit),
followed by the opportunity to fish (19%) and the opportunity to hunt (16%) (Figure 5.7.6).
Regional results from the survey of residents is shown in Table 5.7.2.

Q66. What do you see as the benefits the
Wyoming Game and Fish Department provides
you with? (Residents)

Conserving / protecting wildlife, habitat, or natural
resources

Opportunity to fish

Opportunity to hunt

Providing information / education
Opportunity to view wildlife
Protecting threatened and endangered species
Enforcing hunting laws

Providing access

There are no benefits
Opportunity to boat

Enforcing boating laws

Making hunting safer

Providing help / being responsive

Making boating safer

Multiple Responses Allowed

Stocking fish | 1
Enforcing fishing laws | Less than 0.5

Enforcing ATV laws | Less than 0.5

Other | 4
Don't know L 16
0 20 40 60 80 100
Percent (n=2558)

Figure 5.7.6. Perceived Benefits of the Game and Fish Department Among Residents
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Table 5.7.2. Perceived Benefits of the Game and Fish Department Among Residents

Regionally
Q66. What do you see as the benefits the Wyoming Game and Fish Department provides you with? (Residents)
Jackson | Cody Lander | Pinedale %:3:? Sheridan| Casper | Laramie

consewving/ protecting widlife, | 3795 2506  34%|  20%| 27%| 35%| 28%| 27%
Opportunity to fish 16% 23% 18% 23% 14% 22% 22% 17%
Opportunity to hunt 12% 19% 21% 20% 15% 16% 13% 16%
providing information / 17%|  12%|  9%| 12%| 19%| 17%| 11%|  13%
Opportunity to view wildlife 17% 9% 10% 13% 10% 7% 12% 11%
Erdmooebd spociee. o 12%|  9%| 11%| 12%|  7%| 10%| 11%| 8%
Enforcing hunting laws 5% 8% 11% 8% 8% 11% 11% 7%
Providing access 11% 8% 12% 4% 4% 9% 4% 10%
There are no benefits 4% 8% 4% 7% 6% 4% 8% 6%
Opportunity to boat 8% 3% 5% 7% 6% 6% 5% 4%
Enforcing boating laws 4% 2% 4% 2% 4% 4% 8% 4%
Making hunting safer 3% 4% 4% 4% 3% 5% 6% 4%
fer;m:g.‘(\], frelp / being 1%|  2%| 3% 5% 2%  2%| 3% 3%
Making boating safer 2% 1% 2% 1% 1% 3% 5% 2%
Stocking fish 1% 2% 0% 1% 1% 0% 1% 0%
Enforcing fishing laws 0% 0% 0% 0% 0% 0% 1% 0%
Enforcing ATV laws 0% 0% 0% 0% 0% 0% 0% 0%
Other 1% 4% 6% 5% 1% 5% 5% 3%
Don't know 14% 14% 14% 14% 22% 14% 12% 19%

The results among hunters and anglers are presented in Figures 5.7.7 and 5.7.8. Then the results
of hunters/trappers/anglers versus those who do not do those activities are shown in Figure 5.7.9,
and the results among non-consumptive wildlife viewers are included in Figure 5.7.10.
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Q66. What do you see as the benefits the
Wyoming Game and Fish Department provides
you with? (Hunters)

Conserving / protecting wildlife, habitat, or natural 29
resources
Opportunity to fish 25
Opportunity to hunt r'—| 51

Providing information / education

o ou

Enforcing hunting laws

Protecting threatened and endangered species
Opportunity to view wildlife

Providing access

Enforcing boating laws

Making hunting safer

Opportunity to boat

Making boating safer

Providing help / being responsive

m Resident hunters
(n=1097)

Multiple Responses Allowed

There are no benefits

Stocking fish

ONonresident hunters

Enforcing fishing laws
g fishing (n=207)

oo OO oo

Enforcing ATV laws

3
Other 2

Ia%

Don't know 11

\S)

0 20 40 60 80 100

Percent

Figure 5.7.7. Perceived Benefits of the Game and Fish Department Among Hunters
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Q66. What do you see as the benefits the
Wyoming Game and Fish Department provides
you with? (Anglers)

Conserving / protecting wildlife, habitat, or natural
resources

Opportunity to fish

Opportunity to hunt

Providing information / education

Enforcing hunting laws

Protecting threatened and endangered species
Opportunity to view wildlife

Providing access

Enforcing boating laws

Making hunting safer

Opportunity to boat

Making boating safer

Providing help / being responsive

Multiple Responses Allowed

@ Resident anglers
(n=1371)

There are no benefits
Stocking fish

Enforcing fishing laws
g fishing (n=201)

& Nonresident anglers

Enforcing ATV laws

4
Other T o

' 13
Don't know o]

0 20 40 60 80

Percent

100

Figure 5.7.8. Perceived Benefits of the Game and Fish Department Among Anglers
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Conserving / protecting wildlife, habitat, or natural
resources

Opportunity to fish

Opportunity to hunt

Providing information / education
Opportunity to view wildlife
Protecting threatened and endangered species
Enforcing hunting laws

Providing access

There are no benefits
Opportunity to boat

Enforcing boating laws

Making hunting safer

Providing help / being responsive

Making boating safer

Multiple Responses Allowed

Stocking fish
Enforcing fishing laws

Enforcing ATV laws

Don't know

Q66. What do you see as the benefits the
Wyoming Game and Fish Department provides
you with? (Consumptives vs. non-

consumptives)

Other

(1N

B Hunters/trappers/anglers
(n=1735)

ONon
hunters/trappers/anglers
(n=823)

21

20

40 60 80 100

Percent

Figure 5.7.9. Perceived Benefits of the Game and Fish Department Among

Hunters/Trappers/Anglers
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Q66. What do you see as the benefits the
Wyoming Game and Fish Department provides
you with? (Non-consumptive wildlife viewers)

Conserving / protecting wildlife, habitat, or natural
resources

Opportunity to view wildlife
Providing information / education
Protecting threatened and endangered species
Opportunity to fish

Opportunity to hunt

Providing access

There are no benefits

Enforcing hunting laws
Opportunity to boat

Enforcing boating laws

Making hunting safer

Providing help / being responsive

Making boating safer

Multiple Responses Allowed

Stocking fish | 1
Enforcing fishing laws | 0

Enforcing ATV laws | 0

Other 1 5
Don't know 18
0 20 40 60 80 100
Percent (n=559)

Figure 5.7.10. Perceived Benefits of the Game and Fish Department Among
Non-Consumptive Wildlife Viewers

Next in this section, a series of statements were made to respondents, who indicated if they
agreed or disagreed with each of them. The statements pertained to how well the Game and Fish
Department does its work, particularly regarding how well it balances all of the various interests
with which it must contend. Figure 5.7.11 shows that agreement is high that Game and Fish
effectively balances fish and wildlife management with providing hunting and fishing
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opportunities. While agreement is high that Game and Fish should be given more resources, it is
also high that the Game and Fish Department is doing enough to conserve the states fish and
wildlife populations. Tables 5.7.3 through 5.7.7 show regional results on these questions. (To
help eliminate respondent fatigue, each respondent was asked a randomly chosen three of the
five questions, which is why the n-value shows a range.)

Q95-Q99. Percent of respondents who [agree /
disagree] with each of the following statements.
(Residents)

mStrongly agree OModerately agree ONeither agree nor disagree @Moderately disagree B Strongly disagree EDon't know

opportunities.

Q99. The Wyoming Game and Fish Department
should be given more resources to conserve
Wyoming's fish and wildlife populations.

28 7

Q97. The Wyoming Game and Fish Department
effectively balances fish and wildlife management 34
with providing quality hunting and fishing

Q98. The Wyoming Game and Fish Department is
doing enough to conserve Wyoming's fish and
wildlife populations.

Q96. The Wyoming Game and Fish Department
effectively balances the interests of all the people
and groups it serves.

Q95. The Wyoming Game and Fish Department
does a good job listening to members of the public
and incorporating the feedback into agency
decision-making.

o

20 40 60 80 100
Percent (1555<n<1584)

Figure 5.7.11. Residents’ Opinions on Statements About the Game and Fish Department
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Table 5.7.3. Opinion Among Residents Regarding Game and Fish Department’s
Responsiveness, Regionally

Q95. The Wyoming Game and Fish Department does a good job listening to members of the public and
incorporating the feedback into agency decision-making. (Residents)
Jackson Cody Lander | Pinedale C;risgp Sheridan | Casper | Laramie
Strongly agree 34% 31% 33% 32% 32% 34% 40% 34%
Moderately agree 28% 35% 42% 39% 33% 34% 29% 38%
g.e'ther agree nor 15% 11% 6% 7% 8% 12% 10% 8%
isagree

Moderately disagree 4% 8% 4% 5% 8% 4% 4% 1%
Strongly disagree 1% 8% 4% 6% 6% 3% 2% 1%
Don't know 16% 8% 11% 10% 13% 12% 14% 17%

Table 5.7.4. Opinion Among Residents Regarding Balancing Interests of Groups Served,
Regionally

Q96. The Wyoming Game and Fish Department effectively balances the interests of all the people and
|groups it serves. (Residents)

Jackson Cody Lander | Pinedale %risg? Sheridan | Casper | Laramie
Strongly agree 35% 30% 35% 30% 40% 40% 37% 33%
Moderately agree 40% 49% 44% 49% 36% 47% 40% 43%
Neither agree nor 9% 5% 4% 4% 2% 4% 7% 8%
disagree
Moderately disagree 4% 6% 6% 6% 9% 3% 5% 3%
Strongly disagree 3% 1% 3% 5% 8% 3% 3% 4%
Don't know 8% 7% 8% 7% 5% 3% 8% 9%

Table 5.7.5. Opinion Among Residents Regarding Balancing Interests of Wildlife and
Hunting/Fishing, Regionally

Q97. The Wyoming Game and Fish Department effectively balances fish and wildlife management with
providing quality hunting and fishing opportunities. (Residents)
Jackson Cody Lander | Pinedale C;risgr Sheridan | Casper | Laramie
Strongly agree 58% 49% 47% 53% 56% 58% 55% 51%
Moderately agree 31% 43% 44% 39% 30% 33% 28% 35%
g.e'ther agree nor 1% 2% 3% 1% 4% 3% 5% 3%
isagree

Moderately disagree 1% 2% 1% 1% 3% 2% 4% 2%
Strongly disagree 2% 2% 1% 3% 2% 2% 3% 1%
Don't know 7% 2% 4% 3% 5% 2% 5% 7%

Table 5.7.6. Opinion Among Residents Regarding Conserving Fish and Wildlife
Populations, Regionally

Q98. The Wyoming Game and Fish Department is doing enough to conserve Wyoming's fish and wildlife
populations. (Residents)
Jackson Cody Lander | Pinedale %ri\e;gp Sheridan | Casper | Laramie
Strongly agree 37% 34% 47% 48% 43% 59% 53% 51%
Moderately agree 40% 43% 37% 32% 37% 29% 33% 33%
y.e'ther agree nor 6% 11% 3% 3% 2% 6% 3% 1%
isagree

Moderately disagree 7% 5% 7% 6% 8% 3% 5% 2%
Strongly disagree 4% 3% 1% 5% 2% 1% 3% 3%
Don't know 6% 4% 4% 5% 8% 2% 3% 9%
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Table 5.7.7. Opinion Among Residents Regarding the Game and Fish Department’s Being
Given More Resources, Regionally

Q99. The Wyoming Game and Fish Department should be given more resources to conserve Wyoming's fish
and wildlife populations. (Residents)

Jackson

Cody

Lander

Pinedale

Green
River

Sheridan

Casper

Laramie

Strongly agree

57%

42%

54%

52%

55%

43%

57%

51%

Moderately agree

24%

29%

22%

23%

32%

28%

22%

31%

Neither agree nor
disagree

3%

7%

9%

5%

4%

7%

7%

9%

Moderately disagree

9%

11%

7%

8%

3%

15%

3%

2%

Strongly disagree

2%

8%

4%

4%

3%

4%

6%

3%

Don't know

6%

2%

4%

9%

3%

3%

5%

4%

Figures 5.7.12 through 5.7.21 show results among hunters and anglers. In general, resident
hunters and anglers have higher percentages agreeing than do nonresident hunters and anglers.
Figures 5.7.22 through 5.7.26 show the comparison of consumptives and non-consumptives, and
Figure 5.7.27 presents the results among non-consumptive wildlife viewers.

Q95. The Wyoming Game and Fish Department does a good job
listening to members of the public and incorporating the

feedback into agency decision-making. (Hunters)

Strongly agree

Moderately agree

Neither agree nor
disagree

Moderately disagree

Strongly disagree

Don't know

mResident hunters (n=682)

ONonresident hunters (n=123)

33
23
40
37
—
14
m
2
uk
2
7
21
0 20 40 60 80
Percent

100

Figure 5.7.12. Opinion Regarding Game and Fish Department’s Responsiveness, Hunters
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Q96. The Wyoming Game and Fish Department effectively
balances the interests of all the people and groups it serves.

(Hunters)
Strongly agree *133%
49
Moderately agree 34
Neither agree nor 51
disagree 8 mResident hunters (n=664)
Moderately disagree 546 ONonresident hunters (n=114)
Strongly disagree 5 6
Don't know b
16
0 20 40 60 80 100
Percent

Figure 5.7.13. Opinion Regarding Balancing Interests of Groups Served, Hunters

Q97. The Wyoming Game and Fish Department effectively
balances fish and wildlife management with providing quality
hunting and fishing opportunities. (Hunters)

Strongly agree I <;
Moderately agree *3;6

Neither agree nor | 1
disagree 7 mResident hunters (n=665)
Moderately disagree ._—:I3 7 ONonresident hunters (n=116)
Strongly disagree , 23
Don't know LI13
0 20 40 60 80 100
Percent

Figure 5.7.14. Opinion Regarding Balancing Interests of Wildlife and Hunting/Fishing,
Hunters
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Q98. The Wyoming Game and Fish Department is doing enough
to conserve Wyoming's fish and wildlife populations. (Hunters)

Strongly agree #f?s
36
Moderately agree 34
Neither agree nor 4
4
6
5
3
3

disagree mResident hunters (n=683)

Moderately disagree ONonresident hunters (n=131)

Strongly disagree

Don't know E’ 6

0 20 40 60 80 100
Percent

Figure 5.7.15. Opinion Regarding Conserving Fish and Wildlife Populations, Hunters

Q99. The Wyoming Game and Fish Department should be given
more resources to conserve Wyoming's fish and wildlife
populations. (Hunters)

Strong|y agree h.l 55435
Moderately agree ﬁz?)%

Neither agree nor El
disagree 12 mResident hunters (n=661)

Moderately disagree 546 ONonresident hunters (n=137)

Strongly disagree 53 6

1. 2
Don't know t‘ 4

0 20 40 60 80 100
Percent

Figure 5.7.16. Opinion Regarding the Game and Fish Department’s Being Given More
Resources, Hunters
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Q95. The Wyoming Game and Fish Department does a good job
listening to members of the public and incorporating the
feedback into agency decision-making. (Anglers)

Strongly agree

Moderately agree [

Neither agree nor

disagree B Resident anglers (n=842)

Moderately disagree = Nonresident anglers (n=120)

Strongly disagree

Don't know ==

0 20 40 60 80 100
Percent

Figure 5.7.17. Opinion Regarding Game and Fish Department’s Responsiveness, Anglers

Q96. The Wyoming Game and Fish Department effectively
balances the interests of all the people and groups it serves.
(Anglers)

Strongly agree

Moderately agree

Neither agree nor

disagree B Resident anglers (n=821)

Moderately disagree = Nonresident anglers (n=105)

Strongly disagree

Don't know

0 20 40 60 80 100
Percent

Figure 5.7.18. Opinion Regarding Balancing Interests of Groups Served, Anglers
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Q97. The Wyoming Game and Fish Department effectively
balances fish and wildlife management with providing quality
hunting and fishing opportunities. (Anglers)

Strongly agree

Moderately agree

Neither agree nor

disagree B Resident anglers (n=836)

Moderately disagree = Nonresident anglers (n=121)

Strongly disagree

Don't know

0 20 40 60 80 100
Percent

Figure 5.7.19. Opinion Regarding Balancing Interests of Wildlife and Hunting/Fishing,
Anglers

Q98. The Wyoming Game and Fish Department is doing enough
to conserve Wyoming's fish and wildlife populations. (Anglers)

Strongly agree

Moderately agree

Neither agree nor
disagree B Resident anglers (n=852)
Moderately disagree B & Nonresident anglers (n=128)

Don't know

0 20 40 60 80 100
Percent

Figure 5.7.20. Opinion Regarding Conserving Fish and Wildlife Populations, Anglers
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Q99. The Wyoming Game and Fish Department should be given
more resources to conserve Wyoming's fish and wildlife
populations. (Anglers)

Strongly agree

Moderately agree

Neither agree nor

disagree B Resident anglers (n=830)

Moderately disagree B Nonresident anglers (n=129)

Strongly disagree

Don't know

0 20 40 60 80 100
Percent

Figure 5.7.21. Opinion Regarding the Game and Fish Department’s Being Given More
Resources, Anglers

Q95. The Wyoming Game and Fish Department does a good job
listening to members of the public and incorporating the
feedback into agency decision-making. (Consumptives vs. non-
consumptives)

Strongly agree NN ;
Moderately agree ﬂ 38

Neither agree nor -_8I
disagree 12

Moderately disagree !35 ONon hunters/trappers/anglers (n=515)

B Hunters/trappers/anglers (n=1064)

Strongly disagree ! 3?’

. 8
Don't know h’] 21

0 20 40 60 80 100
Percent

Figure 5.7.22. Opinion Regarding Game and Fish Department’s Responsiveness,
Consumptives
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Q96. The Wyoming Game and Fish Department effectively
balances the interests of all the people and groups it serves.
(Consumptives vs. non-consumptives)

Strongly agree NN 0
Moderately agree *4:?4

Neither agree nor 55
disagree 7

B Hunters/trappers/anglers (n=1038)

Moderately disagree 5 g
| ONon hunters/trappers/anglers (n=526)

Strongly disagree 535

. 4
Don't know b 11
0

20 40 60 80 100
Percent

Figure 5.7.23. Opinion Regarding Balancing Interests of Groups Served, Consumptives

Q97. The Wyoming Game and Fish Department effectively
balances fish and wildlife management with providing quality
hunting and fishing opportunities. (Consumptives vs. non-
consumptives)

59
Strongly agree I

Neither agree nor disagree

® Hunters/trappers/anglers (n=1054)

Moderately disagree ONon hunters/trappers/anglers (n=501)

Strongly disagree

Don't know

33
Moderately agree *_‘ N
1
6
3

2
2
1
2
9

0 20 40 60 80 100
Percent

Figure 5.7.24. Opinion Regarding Balancing Interests of Wildlife and Hunting/Fishing,
Consumptives
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Q98. The Wyoming Game and Fish Department is doing enough
to conserve Wyoming's fish and wildlife populations.
(Consumptives vs. non-consumptives)

Strongly agree Mfl
Moderately agree *335

Neither agree nor disagree ._-,35
. ® Hunters/trappers/anglers (n=1090)

; 6
Moderately disagree TZ ONon hunters/trappers/anglers (n=494)

Strongly disagree Tl?)

1. 2
Don't know b 12
0

20 40 60 80 100
Percent

Figure 5.7.25. Opinion Regarding Conserving Fish and Wildlife Populations, Consumptives

Q99. The Wyoming Game and Fish Department should be given
more resources to conserve Wyoming's fish and wildlife
populations. (Consumptives vs. non-consumptives)

Strongly agree * o1
Moderately agree *2%9

Neither agree nor disagree 56 9
] m Hunters/trappers/anglers (n=1065)
Moderately disagree 54 7

ONon hunters/trappers/anglers (n=497)

Strongly disagree ! 3f1

Don't know hs 6

0 20 40 60 80 100
Percent

Figure 5.7.26. Opinion Regarding the Game and Fish Department’s Being Given More
Resources, Consumptives
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Q95-Q99. Percent of respondents who [agree /
disagree] with each of the following statements.
(Non-consumptive wildlife viewers)

mStrongly agree OModerately agree ENeither agree nor disagree @ Moderately disagree B Strongly disagree EDon't know

Q99. The Wyoming Game and Fish Department
should be given more resources to conserve
Wyoming's fish and wildlife populations.

Q98. The Wyoming Game and Fish Department is
doing enough to conserve Wyoming's fish and
wildlife populations.

Q97. The Wyoming Game and Fish Department
effectively balances fish and wildlife management
with providing quality hunting and fishing
opportunities.

Q95. The Wyoming Game and Fish Department
does a good job listening to members of the public
and incorporating the feedback into agency
decision-making.

Q96. The Wyoming Game and Fish Department
effectively balances the interests of all the people
and groups it serves.

20 40 60 80 100
Percent (328<n<365)

o

Figure 5.7.27. Residents’ Opinions on Statements About the Game and Fish Department

The last part of this section looks at the series of questions about entities that may influence the
work of the Game and Fish Department. As shown in Figure 5.7.28, politics is, unfortunately,
perceived to be one of the top influences. Also high on the list are landowners, resident hunters,
scientific fish and wildlife methods, and resident anglers. Note that the graph is ranked by the
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percentage saying a great deal. The ranking would be different if done on a combination of a
great deal and a moderate amount; in that ranking, the top influences are perceived to be
resident hunters and landowners. (To help eliminate respondent fatigue, each respondent was
asked a randomly chosen six of the eleven questions, which is why the n-value shows a range.)

Q102-Q112. Percent of respondents who think
each of the following influences the work of
Game and Fish as shown. (Residents)

B A great deal B A moderate amount  OA little ONot at all B Don't know

Q109. Politics

Q112. Landowners

Q103. Resident hunters

Q108. Scientific fish and wildlife methods 60 18

Q104. Resident anglers 40 8 12

Q107. Environmental and conservation groups 10 B} 12

Q. he eneray sy IECHNNEER I i 15175

Q110. Outfitters and guides 1041z

Q102. The general public _ 12 HG

(gioes. Outdoor r_ec_reationists other thz?n hun_ters/ 16 BES
glers, e.g., wildlife watchers, photo'ers, hikers

Q105. Nonresidents

Percent (1384<n<1485)

Figure 5.7.28. Residents’ Perceptions of Influences on the Game and Fish Department
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Results are presented regionally for each of the questions individually in this series (Tables 5.7.8

through 5.7.18). Among the interesting findings, Cody Region residents have the highest

percentage saying that nonresidents influence Game and Fish a great deal, and they also have the
highest percentage saying that politics have a great deal of influence. Jackson Region residents
have the highest percentage who say that scientific fish and wildlife methods influence Game

and Fish a great deal.

Table 5.7.8. Regional Perceptions Among Residents Regarding the Influence of the General

Public

Q102. The general public. (How much of an influence does this have on the work of the Wyoming Game and
Fish Department?) (Residents)

Jackson Cody Lander | Pinedale %risgr Sheridan | Casper | Laramie
A great deal 28% 29% 38% 28% 33% 27% 33% 33%
A moderate amount 54% 48% 42% 51% 43% 57% 47% 46%
A little 10% 17% 13% 11% 15% 8% 10% 11%
Not at all 1% 3% 2% 3% 3% 2% 4% 3%
Don't know 6% 3% 5% 6% 7% 7% 6% 7%

Table 5.7.9. Regional Perceptions Among Residents Regarding the Influence of Resident

Hunters

Q103. Resident hunters. (How much of an influence does this have on the work of the Wyoming Game and
Fish Department?) (Residents)

Jackson Cody Lander | Pinedale %ﬁsz? Sheridan | Casper | Laramie
A great deal 49% 46% 50% 40% 45% 44% 48% 42%
A moderate amount 34% 39% 37% 42% 37% 42% 34% 37%
A little 5% 8% 8% 6% 6% 8% 9% 7%
Not at all 0% 3% 2% 4% 5% 2% 3% 2%
Don't know 12% 4% 3% 8% 7% 3% 6% 12%

Table 5.7.10. Regional Perceptions Among Residents Regarding the Influence of Resident

Anglers

Q104. Resident anglers. (How much of an influence does this have on the work of the Wyoming Game and
Fish Department?) (Residents)

Jackson Cody Lander | Pinedale C;ris:? Sheridan | Casper | Laramie
A great deal 45% 31% 47% 32% 35% 38% 46% 40%
A moderate amount 35% 43% 33% 47% 40% 40% 35% 39%
A little 7% 8% 10% 10% 10% 9% 6% 6%
Not at all 1% 3% 2% 1% 4% 1% 2% 2%
Don't know 13% 15% 7% 9% 11% 11% 11% 14%

Table 5.7.11. Regional Perceptions Among Residents Regarding the Influence of

Nonresidents

Q105. Nonresidents. (How much of an influence does this have on the work of the Wyoming Game and Fish
Department?) (Residents)

Jackson Cody Lander | Pinedale %risg? Sheridan | Casper | Laramie
A great deal 18% 39% 29% 20% 31% 27% 29% 30%
A moderate amount 35% 29% 33% 29% 35% 40% 40% 30%
A little 23% 13% 14% 26% 12% 9% 11% 15%

Not at all

6%

3%

9%

7%

6%

6%

6%

6%

Don't know

17%

16%

15%

18%

16%

17%

15%

20%
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Table 5.7.12. Regional Perceptions Among Residents Regarding the Influence of Other
Outdoor Recreationists

Q106. Outdoor recreationists other than hunters / anglers, e.g., wildlife watchers, photographers, hikers.
(How much of an influence does this have on the work of the Wyoming Game and Fish Department?)
(Residents)
. Green . .

Jackson Cody Lander | Pinedale River Sheridan | Casper Laramie
A great deal 32% 29% 32% 26% 25% 26% 31% 33%
A moderate amount 35% 41% 35% 51% 46% 43% 50% 42%
A little 19% 20% 21% 14% 17% 18% 7% 16%
Not at all 4% 4% 4% 3% 5% 2% 1% 3%
Don't know 11% 5% 8% 6% 6% 11% 11% 7%

Table 5.7.13. Regional Perceptions Among Residents Regarding the Influence of
Environmental and Conservation Groups

Q107. Environmental and conservation groups. (How much of an influence does this have on the work of
the Wyoming Game and Fish Department?) (Residents
Jackson Cody Lander | Pinedale %ri\e/gr Sheridan | Casper | Laramie

A great deal 40% 44% 45% 36% 42% 39% 43% 33%
A moderate amount 33% 38% 31% 43% 31% 37% 38% 38%
A little 13% 4% 12% 6% 11% 15% 6% 9%
Not at all 3% 3% 2% 4% 6% 1% 2% 2%
Don't know 11% 11% 10% 11% 10% 8% 10% 18%

Table 5.7.14. Regional Perceptions Among Residents Regarding the Influence of Scientific
Fish and Wildlife Methods

Q108. Scientific fish and wildlife methods. (How much of an influence does this have on the work of the
Wyoming Game and Fish Department?) (Residents)

Jackson Cody Lander | Pinedale C;risg? Sheridan | Casper | Laramie
A great deal 51% 45% 41% 39% 42% 45% 38% 40%
A moderate amount 30% 26% 31% 32% 33% 31% 36% 30%
A little 7% 8% 6% 4% 7% 7% 2% 7%
Not at all 1% 2% 3% 4% 3% 0% 3% 1%
Don't know 11% 19% 18% 21% 15% 17% 21% 22%

Table 5.7.15. Regional Perceptions Among Residents Regarding the Influence of Politics

Q109. Politics. (How much of an influence does this have on the work of the Wyoming Game and Fish
Department?) (Residents)

Jackson Cody Lander | Pinedale %ri\e/gr Sheridan | Casper | Laramie
A great deal 47% 58% 47% 48% 51% 50% 51% 48%
A moderate amount 37% 23% 28% 26% 31% 27% 31% 29%
A little 6% 10% 9% 7% 8% 10% 4% 5%
Not at all 3% 1% 2% 4% 4% 3% 5% 5%
Don't know 6% 8% 14% 14% 6% 10% 9% 13%
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Table 5.7.16. Regional Perceptions Among Residents Regarding the Influence of Outfitters

and Guides

Q110. Outfitters and guides. (How much of an influence does this have on the work of the Wyoming Game
and Fish Department?) (Residents)

Green

Jackson Cody Lander | Pinedale River Sheridan | Casper | Laramie
A great deal 40% 39% 27% 32% 35% 31% 32% 31%
A moderate amount 45% 39% 44% 36% 42% 42% 42% 43%
A little 6% 7% 9% 13% 9% 11% 13% 8%
Not at all 4% 4% 5% 4% 3% 5% 3% 4%
Don't know 6% 11% 15% 16% 11% 11% 11% 14%

Table 5.7.17. Regional Perceptions Among Residents Regarding the Influence of the

Energy Industry

Q111. The energy industry. (How much of an influence does this have on the work of the Wyoming Game
and Fish Department?) (Residents)

Green

Jackson Cody Lander | Pinedale River Sheridan | Casper | Laramie
A great deal 32% 37% 25% 35% 38% 33% 36% 35%
A moderate amount 33% 38% 35% 33% 30% 30% 41% 39%
A little 14% 10% 15% 12% 14% 17% 11% 5%
Not at all 3% 4% 9% 9% 5% 7% 4% 5%
Don't know 18% 10% 15% 11% 13% 13% 9% 16%

Table 5.7.18. Regional Perceptions Among Residents Regarding the Influence of

Landowners

Q112. Landowners. (How much of an influence does this have on the work of the Wyoming Game and Fish
Department?) (Residents)

Jackson Cody Lander | Pinedale %32? Sheridan | Casper | Laramie
A great deal 35% 55% 42% 44% 50% 43% 53% 51%
A moderate amount 45% 27% 44% 34% 27% 44% 32% 30%
A little 8% 10% 6% 8% 11% 10% 6% 5%
Not at all 2% 4% 1% 7% 2% 1% 3% 3%
Don't know 11% 4% 7% 7% 10% 2% 7% 12%

The results are also shown among resident and nonresident hunters (Figures 5.7.29
through 5.7.39) and resident and nonresident anglers (Figures 5.7.40 through 5.7.50), among
consumptives and non-consumptives (Figures 5.7.51 through 5.7.61), and among

non-consumptive wildlife viewers (Figure 5.7.62).
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Q102. The general public. (How much of an influence does this have
on the work of the Wyoming Game and Fish Department?) (Hunters)

38
A great deal
A moderate *go
amount 45
A little 3216 m Resident hunters (n=618)
1 ONonresident hunters
Not at all !’i (n=115)
Don't know .3:’
17
0 20 40 60 80 100

Percent
Figure 5.7.29. Perceptions Among Hunters Regarding the Influence of the General Public

Q103. Resident hunters. (How much of an influence does this have on
the work of the Wyoming Game and Fish Department?) (Hunters)

46
A great deol I 45
A moderate 40
amount 30
m Resident hunters (n=633
Alittle - 12 ( )
. ONonresident hunters
=113
Not at all il (n )
Don't know Il:l
19
0 20 40 60 80 100
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Figure 5.7.30. Perceptions Among Hunters Regarding the Influence of Resident Hunters
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Q104. Resident anglers. (How much of an influence does this have on
the work of the Wyoming Game and Fish Department?) (Hunters)

41
A great deol I
A moderate *41
amount 25
. 10 B Resident hunters (n=643)
A little 5
. ONonresident hunters
Not at all 12 (n=109)
Don't know il 6 )
| | 37
0 20 40 60 80 100
Percent

Figure 5.7.31. Perceptions Among Hunters Regarding the Influence of Resident Anglers

Q105. Nonresidents. (How much of an influence does this have on the
work of the Wyoming Game and Fish Department?) (Hunters)

33
A great doct I

A moderate
amount

A little

53 B Resident hunters (n=625)
18

ONonresident hunters

6 (n=114)
Not at all 5 11

11
13

Don't know

0 20 40 60 80 100
Percent

Figure 5.7.32. Perceptions Among Hunters Regarding the Influence of Nonresidents
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Q106. Outdoor recreationists other than hunters / anglers, e.g.,
wildlife watchers, photo’ers, hikers. (How much of an influence does
this have on the work of the Wyoming Game and Fish Department?)

(Hunters)
A great deal 7 25
A moderate 46
amount 40
1 B Resident hunters (n=619)
A little - 20
| ONonresident hunters
4 (n=103)
Not at all 5 4
' Il 6
Don't know |—| 26
0 20 40 60 80 100

Percent

Figure 5.7.33. Perceptions Among Hunters Regarding the Influence of Other Outdoor
Recreationists

Q107. Environmental and conservation groups. (How much of an
influence does this have on the work of the Wyoming Game and Fish
Department?) (Hunters)

42
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Amoderate *38
amount 37

| 10 mResident hunters (n=611)
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| ONonresident hunters
(n=112)
Not at all 52
Don't know e
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Figure 5.7.34. Perceptions Among Hunters Regarding the Influence of Environmental and
Conservation Groups
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Q108. Scientific fish and wildlife methods. (How much of an influence
does this have on the work of the Wyoming Game and Fish
Department?) (Hunters)

50

Agreat ceol I
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amount 34

. 4 B Resident hunters (n=606)
A little ! 3
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Figure 5.7.35. Perceptions Among Hunters Regarding the Influence of Scientific Fish and
Wildlife Methods

Q109. Politics. (How much of an influence does this have on the work
of the Wyoming Game and Fish Department?) (Hunters)
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Figure 5.7.36. Perceptions Among Hunters Regarding the Influence of Politics
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Q110. Outfitters and guides. (How much of an influence does this
have on the work of the Wyoming Game and Fish Department?)
(Hunters)

40
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Figure 5.7.37. Perceptions Among Hunters Regarding the Influence of Outfitters and
Guides

Q111. The energy industry. (How much of an influence does this have
on the work of the Wyoming Game and Fish Department?) (Hunters)
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Figure 5.7.38. Perceptions Among Hunters Regarding the Influence of the Energy Industry
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Q112. Landowners. (How much of an influence does this have on the
work of the Wyoming Game and Fish Department?) (Hunters)
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Figure 5.7.39. Perceptions Among Hunters Regarding the Influence of Landowners

Q102. The general public. (How much of an influence does this have
on the work of the Wyoming Game and Fish Department?) (Anglers)
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A little B Resident anglers (n=747)
B Nonresident anglers
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Figure 5.7.40. Perceptions Among Anglers Regarding the Influence of the General Public
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Q103. Resident hunters. (How much of an influence does this have on
the work of the Wyoming Game and Fish Department?) (Anglers)
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Figure 5.7.41. Perceptions Among Anglers Regarding the Influence of Resident Hunters

Q104. Resident anglers. (How much of an influence does this have on
the work of the Wyoming Game and Fish Department?) (Anglers)
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Figure 5.7.42. Perceptions Among Anglers Regarding the Influence of Resident Anglers
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Q105. Nonresidents. (How much of an influence does this have on the
work of the Wyoming Game and Fish Department?) (Anglers)

A great deal
A moderate
amount
. @ Resident anglers (n=793)
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Figure 5.7.43. Perceptions Among Anglers Regarding the Influence of Nonresidents

Q106. Outdoor recreationists other than hunters / anglers, e.g.,
wildlife watchers, photo’ers, hikers. (How much of an influence does
this have on the work of the Wyoming Game and Fish Department?)

(Anglers)
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Figure 5.7.44. Perceptions Among Anglers Regarding the Influence of Other Outdoor
Recreationists
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Q107. Environmental and conservation groups. (How much of an
influence does this have on the work of the Wyoming Game and Fish
Department?) (Anglers)
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Figure 5.7.45. Perceptions Among Anglers Regarding the Influence of Environmental and
Conservation Groups

Q108. Scientific fish and wildlife methods. (How much of an influence
does this have on the work of the Wyoming Game and Fish
Department?) (Anglers)

A great deal

A moderate 36

amount [ HE
A little BEResident anglers (n=771)
B Nonresident anglers
Not at all (n=111)
Don't know 19
0 20 40 60 80 100
Percent

Figure 5.7.46. Perceptions Among Anglers Regarding the Influence of Scientific Fish and
Wildlife Methods
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Q109. Politics. (How much of an influence does this have on the work
of the Wyoming Game and Fish Department?) (Anglers)

A great deal
A moderate 32
amount :
A little — 45 @ Resident anglers (n=739)
i B Nonresident anglers
Not atall == 56 (n=118)
Don't know
0 20 40 60 80 100
Percent

Figure 5.7.47. Perceptions Among Anglers Regarding the Influence of Politics

Q110. Outfitters and guides. (How much of an influence does this
have on the work of the Wyoming Game and Fish Department?)

(Anglers)
A great deal
A moderate i ] 40
amount 3 2
) | @ Resident anglers (n=719)
A little
B Nonresident anglers
(n=118)
Not at all
Don't know 1
0 20 40 60 80 100

Percent

Figure 5.7.48. Perceptions Among Anglers Regarding the Influence of Outfitters and
Guides
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Q111. The energy industry. (How much of an influence does this have
on the work of the Wyoming Game and Fish Department?) (Anglers)

A great deal

A moderate 40
amount B o

A little 11 @ Resident anglers (n=730)

B Nonresident anglers
(n=114)

Not at all

Don't know

0 20 40 60 80 100
Percent

Figure 5.7.49. Perceptions Among Anglers Regarding the Influence of the Energy Industry

Q112. Landowners. (How much of an influence does this have on the
work of the Wyoming Game and Fish Department?) (Anglers)

A great deal
A moderate 34
amount [ B
Alittle == 46 @ Resident anglers (n=748)
i B Nonresident anglers
Not at all .0 3 (n=115)
Don't know
0 20 40 60 80 100
Percent

Figure 5.7.50. Perceptions Among Anglers Regarding the Influence of Landowners
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Q102. The general public. (How much of an influence does this have
on the work of the Wyoming Game and Fish Department?)
(Consumptives vs. non-consumptives)

3
A great deal
A moderate 46
amount 49
. 11
A little 12
| m Hunters/trappers/anglers (n=966
Not at all ,23 PP J ( )
1 ONon hunters/trappers/anglers
Don't know -_—5, 9 (n=462)
0 20 40 60 80 100
Percent

Figure 5.7.51. Perceptions Among Hunters/Trappers/Anglers Regarding the Influence of
the General Public

Q103. Resident hunters. (How much of an influence does this have on
the work of the Wyoming Game and Fish Department?)
(Consumptives vs. non-consumptives)

A great deol N 12
A moderate #43
amount 30

; 9
A little 55
B Hunters/trappers/anglers

Not at all ! 5’ (n=989)
] ONon hunters/trappers/anglers

. 4 (n=463)
Don't know -:| 12
0

20 40 60 80 100

Percent

Figure 5.7.52. Perceptions Among Hunters/Trappers/Anglers Regarding the Influence of
Resident Hunters
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Q104. Resident anglers. (How much of an influence does this have on
the work of the Wyoming Game and Fish Department?)
(Consumptives vs. non-consumptives)

8

A great deal I G

Amoderate #47
amount 27

- 8
A little 57

| 5 mHunters/trappers/anglers
Not at all !2 (n=1013)
] ONon hunters/trappers/anglers
s (n=471)
Don't know 121
0 20 40 60 80 100
Percent

Figure 5.7.53. Perceptions Among Hunters/Trappers/Anglers Regarding the Influence of
Resident Anglers

Q105. Nonresidents. (How much of an influence does this have on the
work of the Wyoming Game and Fish Department?) (Consumptives
VS. hon-consumptives)

31
A great deal I
A moderate 36
amount 32
; 13
A little 13
1 B Hunters/trappers/anglers
Not at all 54 7 (n=1000)
] ONon hunters/trappers/anglers
___BH (n=485)
Don't know ] 24
0 20 40 60 80 100
Percent

Figure 5.7.54. Perceptions Among Hunters/Trappers/Anglers Regarding the Influence of
Nonresidents
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Q106. Outdoor recreationists other than hunters / anglers, e.g.,
wildlife watchers, photo’ers, hikers. (How much of an influence does
this have on the work of the Wyoming Game and Fish Department?)

(Consumptives vs. non-consumptives)

A great deal N 26
A moderate * 46

amount 39

A little 5 17 B Hunters/trappers/anglers
14 (n=991)
3 ONon hunters/trappers/anglers

Not at all !l A (n=467)

Don't know 5
10
0 20 40 60 80 100
Percent

Figure 5.7.55. Perceptions Among Hunters/Trappers/Anglers Regarding the Influence of
Other Outdoor Recreationists

Q107. Environmental and conservation groups. (How much of an
influence does this have on the work of the Wyoming Game and Fish
Department?) (Consumptives vs. non-consumptives)

39
A great deal I <

A moderate * 42
amount 28
A little 8
12 B Hunters/trappers/anglers
i (n=971)
Not at all 5 2 ONon hunters/trappers/anglers
3 (n=460)
Don't know -48—|
18
0 20 40 60 80 100
Percent

Figure 5.7.56. Perceptions Among Hunters/Trappers/Anglers Regarding the Influence of
Environmental and Conservation Groups
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Q108. Scientific fish and wildlife methods. (How much of an influence
does this have on the work of the Wyoming Game and Fish
Department?) (Consumptives vs. non-consumptives)

A great deol I i
Amoderate #34
amount 29

; 4

A litle 5 8 ® Hunters/trappers/anglers

] (n=971)
Not at all ! 2 ONon hunters/trappers/anglers
2 (n=475)
: I 1/
Don't know ‘—l 26

0 20 40 60 80 100

Percent

Figure 5.7.57. Perceptions Among Hunters/Trappers/Anglers Regarding the Influence of
Scientific Fish and Wildlife Methods

Q109. Politics. (How much of an influence does this have on the work
of the Wyoming Game and Fish Department?) (Consumptives vs. non-
consumptives)

50
A great deol I 50

A moderate # 32
amount 26
A little !—,68 B Hunters/trappers/anglers
1 (n=936)
5 ONon hunters/trappers/anglers
Not at all ,3 (n=465)
Don't know El
13
0 20 40 60 80 100
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Figure 5.7.58. Perceptions Among Hunters/Trappers/Anglers Regarding the
Influence of Politics
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Q110. Outfitters and guides. (How much of an influence does this
have on the work of the Wyoming Game and Fish Department?)
(Consumptives vs. non-consumptives)

7
A great deol I

A moderate 41
amount 44
. B Hunters/trappers/anglers (n=931)
A little T 12
7 ONon hunters/trappers/anglers
1 (n=453)
3
Not at all !—I 5
Don't know -i|
18
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Figure 5.7.59. Perceptions Among Hunters/Trappers/Anglers Regarding the Influence of
Outfitters and Guides

Q111. The energy industry. (How much of an influence does this have
on the work of the Wyoming Game and Fish Department?)
(Consumptives vs. non-consumptives)

33
A great deal I 3
A moderate * 41
amount 30
A little 1% B Hunters/trappers/anglers (n=947)
Not at all 546 ONon hunters/trappers/anglers
| (n=440)
' 9
Don't know tl 18
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Percent

Figure 5.7.60. Perceptions Among Hunters/Trappers/Anglers Regarding the Influence of
the Energy Industry




Forging the Future of Wyoming’s Wildlife 173

Q112. Landowners. (How much of an influence does this have on the
work of the Wyoming Game and Fish Department?) (Consumptives
Vvs. hon-consumptives)

52
A great deol I

A moderate * 33

amount 32

A little 6
9 B Hunters/trappers/anglers (n=960)
Not at all Tls ONon hunters/trappers/anglers
| (n=457)
Don't know -i|
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Percent

Figure 5.7.61. Perceptions Among Hunters/Trappers/Anglers Regarding the
Influence of Landowners
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Q102-Q112. Percent of respondents who think
each of the following influences the work of
Game and Fish as shown. (Non-consumptive
wildlife viewers)

BA great deal BA moderate amount OAlittle ONotatall =Don't know

Q109. Politics

Q103. Resident hunters

Q112. Landowners

Q104. Resident anglers

Q111. The energy industry

Q107. Environmental and conservation groups

Q108. Scientific fish and wildlife methods
Q106. Outdoor recreationists other than hunters / 14 |4|5
anglers, e.g., wildlife watchers, photo'ers, hikers R}

Q105. Nonresidents

Q110. Ouitfitters and guides

Q102. The general public 13 p5

I 1 1 1 1

0 20 40 60 80 100
Percent (299<n<328)

Figure 5.7.62. Non-Consumptive Wildlife Viewers’ Perceptions of Influences on the Game
and Fish Department
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5.8. PRIORITIES OF THE WYOMING GAME AND
FISH DEPARTMENT

This section looks at two series of questions. Each series asked about 27 efforts of the Wyoming
Game and Fish Department. In the first series, the survey asked how important each effort
should be for Game and Fish; in the second series, the survey asked how well Game and Fish
performed at each effort.

The questions used a 0 to 10 rating scale, with 0 being not at all important and 10 being
extremely important for the importance questions, and 0 being a poor job and 10 being an
excellent job for the performance questions. Each effort in the importance series is meant to be
looked at relative to its counterpart in the performance series.

Ideally, each effort would be rated a 10 in importance and a 10 in performance, but such a result
would ignore real world opinions on the efforts (residents might not realize that an effort is
important, for instance) as well as real world constraints on resources that the Game and Fish
Department has at its disposal to carry out all its efforts. In other words, the series prompts
people to prioritize the efforts.

There are several ways to look at the data, based on the discussion above. The first way is to
calculate the mean score of importance for each effort and then rank the efforts. This shows
exactly what the public’s priorities are—what is important to them and what they want Game
and Fish to do.

The second way to look at the data mirrors the first one, but it looks at the performance of Game
and Fish at the efforts: a ranking is made of the mean performance ratings. This shows which
efforts Game and Fish are perceived to be performing better than others.

The third way of analyzing the data is to compare the ratings of importance and performance.
Given real world constraints, some efforts are simply going to have a higher priority than others,
so the performance of some are going to be better than the performance of others. However, the
ideal situation is that the efforts that are not performed as well as others are those that are not
considered as important. In other words, an agency would hope to do particularly well at those
efforts considered most important by the public. Therefore, the comparison uses a scatterplot,
which will be explained in more detail shortly.

This section looks at the results of all three ways to analyze the data among residents overall. It
then looks at the results regionally, among hunters and anglers, among consumptives
collectively, and then among non-consumptive wildlife viewers.

In the graphs, the following item is truncated because of space limitations:
Maintaining continuous development / assessment of technologies for law enforcement, including wildlife
forensics / computer forensic laboratory.
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RESIDENTS OVERALL

Figure 5.8.1 shows the mean ratings of importance of the efforts among residents overall. Their
top efforts are ecological—protecting fish and wildlife by enforcing laws and regulations, and
protecting the state’s waters from aquatic invasive species. Both of these have mean ratings of
more than 9.0. Fortunately for Game and Fish, both of these efforts that are considered highly
important are also in the top of the performance ratings (Figure 5.8.2). Also note that all items
have a mean importance rating well above the midpoint (5), so Game and Fish are not engaged in
efforts deemed useless by the public.

Q115-Q141. Mean ratings of how important respondents think each of
the following should be to the Wyoming Game and Fish Department.
(Residents)

Q117. Protecting fish and wildlife by enforcing wildlife and fishing laws
and regulations

Q129. Protecting Wyoming waters from aquatic invasive species
Q134. Managing / maintaining Wildlife Habitat Management Areas
Q115. Managing species that are hunted

Q141. Providing hunter education

Q120. Improving and maintaining quality fish and wildlife habitats

Q123. Responding to, investigating, and mitigating wildlife/human
conflicts, including through educational programs

Q133. Monitoring the health of fish that are stocked into lakes / streams

Q130. Issuing hunting and fishing licenses, permits, stamps, tags,
preference points
Q122. Conducting fish and wildlife research through field studies and by
maintaining wildlife research facilities
Q121. Ensuring public safety on watercraft through education and by
enforcing boating laws and regulations

Q118. Maintaining and increasing access to hunting and fishing

Q116. Managing species that are not hunted or fished, including species
that are threatened, endangered, or sensitive

Q128. Raising and stocking fish

Q139. Providing news, updates, and info. on wildlife, hunting, fishing
Q137. Providing fish and wildlife education programs for the public
Q140. Evaluating projects on federal land to minimize impacts to wildlife
Q131. Issuing watercraft registrations

Q125. Investigating and handling nuisance wildlife situations

Q132. Maintaining continuous development / assessment of
technologies for law enforcement, incl. wildlife forensics / computer..

Q126. Providing opportunities to fish for trout

Q136. Developing online / other technology tools for wildlife mngmnt. /
public use
Q127. Providing opportunities to fish for species like walleye, bass,
crappie, catfish

Q135. Acquiring new land and access through private lands
Q119. Raising and releasing pheasants for hunting

Q138. Recruiting new hunters and anglers

Q124. Compensating property owners for livestock and crop losses due
to wildlife

0 2 4 Mean © 8 10

Figure 5.8.1. Ratings of Importance of Game and Fish Department Efforts
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Q144-Q170. Mean ratings of the current performance of Game and
Fish in each of the following areas. (Residents)

Q155. Providing opportunities to fish for trout

Q146. Protecting fish and wildlife by enforcing wildlife and fishing laws
and regulations

Q159. Issuing hunting and fishing licenses, permits, stamps, tags,
preference points

Q158. Protecting Wyoming waters from aquatic invasive species
Q160. Issuing watercraft registrations

Q162. Monitoring the health of fish that are stocked into lakes and
streams

Q157. Raising and stocking fish

Q170. Providing hunter education

Q150. Ensuring public safety on watercraft through ed. and by enforcing
boating laws / regulations

Q149. Improving and maintaining quality fish and wildlife habitats
Q163. Managing and maintaining Wildlife Habitat Management Areas

Q144. Managing species that are hunted

Q151. Conducting fish / wildlife research through field studies and by
maintaining wildlife research facilities

Q152. Responding to, investigating, mitigating wildlife/human conflicts,
incl. through educational programs

Q154. Investigating and handling nuisance wildlife situations

Q156. Providing opportunities to fish for species like walleye, bass,
crappie, catfish

Q147. Maintaining and increasing access to hunting and fishing

Q166. Providing fish and wildlife education programs for the public

Q168. Providing news, updates and information on wildlife, hunting, and
fishing
Q145. Managing species that are not hunted / fished, incl. species that
are threatened, endangered, or sensitive

Q161. Maintaining continuous development and assessment of
technologies for law enforcement, incl. wildlife forensics / computer..

Q169. Evaluating projects on federal land to minimize impacts to wildlife

Q165. Developing online / other technology tools for wildlife
management / public use

Q148. Raising and releasing pheasants for hunting

Q153. Compensating property owners for livestock and crop losses due
to wildlife

Q167. Recruiting new hunters and anglers

Q164. Acquiring new land and access through private lands

8.5
8.5
8.5
8.4
8.3
8.3

8.2

7.9
7.9

7.7

4
Mean

10

Figure 5.8.2. Ratings of Performance of Game and Fish Department Efforts



178 Responsive Management

The results of the two rankings above were tabulated, and the difference was calculated for each
effort (Table 5.8.1). The difference is the importance rating minus the performance rating, so that
a positive difference means that the Game and Fish Department is performing the effort at a
lower level than the effort’s importance rating, which is generally not good to do. A negative
difference means that the effort is being given a performance rating that exceeds its importance
rating, which generally is desirable for an agency. Regardless, as long as the difference, positive
or negative, is not great, efforts are being performed commensurate with their importance. In this
regard, the Game and Fish Department is doing fairly well, as no effort is being given an
importance rating that greatly exceeds its performance rating.

Table 5.8.1. Difference in Ratings of Importance and Performance Among Residents

Statewide Importance |Performance| Difference
Managing and maintaining Wildlife Habitat Management Areas 9.0 8.0 1.0
Managing species that are hunted 8.9 8.0 0.9
Managing species that are not hunted / fished, incl. threatened,
" 8.4 7.5 0.9
endangered, sensitive
Improving and maintaining quality fish and wildlife habitats 8.9 8.1 0.9
Acquiring new land and access through private lands 7.3 6.5 0.9
Protecting fish and wildlife by enforcing wildlife and fishing laws
. 9.3 8.5 0.8
and regulations
Maintaining and increasing access to hunting and fishing 8.5 7.7 0.8
Responding to, investigating, mitigating WL/human conflicts,
. 8.7 7.9 0.8
incl. thru ed. programs
Eya[uatmg projects on federal land to minimize impacts to 8.1 73 0.8
wildlife
Providing hunter education 8.9 8.2 0.8
Protecting Wyoming waters from aquatic invasive species 9.1 8.4 0.7
Conducting fish / wildlife research thru field studies / maintaining
e 8.6 8.0 0.6
WL research facilities
Prov[dln_g news, updates and information on wildlife, hunting, 8.2 76 0.6
and fishing
Ensuring public safety on watercraft through ed. and by
. ) . 8.6 8.1 0.5
enforcing boating laws / regulations
Maintain. continuous development / assessment of techs for LE,
. : | 8.0 7.5 0.5
incl. WL forensics / computer forensic lab
Providing fish and wildlife education programs for the public 8.2 7.7 0.5
Monitoring the health of fish that are stocked into lakes and 8.7 8.3 0.4
streams
Investigating and handling nuisance wildlife situations 8.0 7.9 0.2
Issuing hunting and fishing licenses, permits, stamps, tags,
> 8.7 8.5 0.2
preference points
Raising and stocking fish 8.3 8.2 0.1
Developing online / other technology tools for wildlife
. 7.4 7.2 0.1
management / public use
Recruiting new hunters and anglers 6.6 6.8 -0.2
Raising and releasing pheasants for hunting 6.7 7.1 -0.3
Issuing watercraft registrations 8.1 8.3 -0.3
Compensating property owners for livestock and crop losses
oo 6.6 7.0 -0.5
due to wildlife
Providing opportunities to fish for species like walleye, bass,
. ! 7.4 7.9 -0.5
crappie, catfish
Providing opportunities to fish for trout 7.9 8.5 -0.6

Tables show values rounded to one decimal place; note that differences were calculated on unrounded numbers.
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A way to visually look at the data from Table 5.8.1 is in a scatterplot (Figure 5.8.3). One axis
shows the mean importance rating, and the other axis shows the performance rating (similar to a
Cartesian Plane in geometry). A line shows where the importance and performance ratings are
equal. Each effort is represented by a dot. The first observation about this analysis is that all the
efforts are in quadrant I, which is high importance and high performance, as one would
presumably want. It would not be good to have efforts in quadrant 11 (because their importance
would be rated higher than their performance) or quadrant IV (because, although being
performed well, they would not be considered important) or quadrant 111 (because, worst of all,
no efforts would be considered important, and the agency would be considered to be doing a bad
job at them regardless of how unimportant they were). Therefore, it is noted that all efforts are in
quadrant 1.

Secondly, those items rated the highest in importance are generally those being performed the
best—no item is very far from the diagonal line. This second observation again, presumably, is
what one would want. In other words, the efforts are generally being performed commensurate
with their importance.

Comparison of ratings of importance
and performance of programs/efforts.
16.0 (Residents)
..0’
00““
oo,
* ® L 4
(24
3
55.0
t
o
Q.
E
0.0
0.0 5.0 10.0
Performance

Figure 5.8.3. Scatterplot of Importance and Performance Ratings of Game and Fish
Department Efforts, Among Residents
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REGIONAL DATA

A table shows each region’s ratings of importance and performance, as well as the difference
between the two, for each effort (Tables 5.8.2 through 5.8.9). Each table is ranked from those
efforts with the greatest positive difference (where importance exceeds performance—in other
words, where performance has to catch up to the importance rating) to the greatest negative
difference (where performance is rated higher than the importance).

Table 5.8.2. Difference in Ratings of Importance and Performance, Jackson Region

Jackson Importance |Performance| Difference
Evaluating projects on federal land to minimize impacts to wildlife 8.3 6.5 1.8
Managing species that are not hunted / fished, incl. species that are
" 8.6 6.9 1.7
threatened, endangered, or sensitive
Managing species that are hunted 8.9 7.3 1.6
Protecting Wyoming waters from aquatic invasive species 9.5 8.2 1.3
Providing hunter education 8.7 7.4 13
Protecting fish and wildlife by enforcing wildlife and fishing laws and 91 79 12
regulations ) ) '
Acquiring new land and access through private lands 7.8 6.7 1.2
Managing and maintaining Wildlife Habitat Management Areas 8.8 7.9 1.0
Improving and maintaining quality fish and wildlife habitats 8.7 7.8 0.9
Responding to, investigating, mitigating wildlife/human conflicts, incl.
. 9.0 8.2 0.9
through educational programs
Providing fish and wildlife education programs for the public 8.5 7.6 0.9
Monitoring the health of fish that are stocked into lakes and streams 8.6 7.9 0.7
Conducting fish / wildlife research through field studies and by
L o s 8.7 8.3 0.4
maintaining wildlife research facilities
Providing news, updates and information on wildlife, hunting, and
fishing 9 P 9 8.0 7.7 0.3
Investigating and handling nuisance wildlife situations 8.1 8.0 0.1
Developing online / other technology tools for wildlife management /
; 7.4 7.3 0.1
public use
Maintaining continuous development and assessment of technologies
for law enforcement, incl. wildlife forensics / computer forensic 7.7 7.7 0.0
laboratory
Ensuring public safety on watercraft through ed. and by enforcing
. d 8.0 8.1 -0.1
boating laws / regulations
Issuing hunting and fishing licenses, permits, stamps, tags, preference
points 8.6 8.7 -0.1
Issuing watercraft registrations 8.2 8.5 -0.3
Maintaining and increasing access to hunting and fishing 7.5 8.1 -0.6
Raising and stocking fish 7.4 7.9 -0.6
Raising and releasing pheasants for hunting 4.8 54 -0.7
Providing opportunities to fish for trout 7.5 8.6 -1.2
Compensating property owners for livestock and crop losses due to
S 6.1 7.5 -1.4
wildlife
Recruiting new hunters and anglers 4.9 6.4 -1.4
Providing opportunities to fish for species like walleye, bass, crappie,
catfish 5.8 7.2 -1.5

Tables show values rounded to one decimal place; note that differences were calculated on unrounded numbers.
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Table 5.8.3. Difference in Ratings of Importance and Performance, Cody Region
Cody Importance |Performance| Difference
Responding to, investigating, mitigating wildlife/human conflicts, incl.
. 8.8 7.3 15
through educational programs
Providing hunter education 8.9 7.5 14
Managing species that are hunted 9.0 7.8 1.2
Protecting fish and wildlife by enforcing wildlife and fishing laws and
: 9.2 8.1 11
regulations
Improving and maintaining quality fish and wildlife habitats 8.8 7.8 1.0
Protecting Wyoming waters from aquatic invasive species 9.3 8.3 1.0
Managing species that are not hunted / fished, incl. species that are
" 8.1 7.2 0.9
threatened, endangered, or sensitive
Evaluating projects on federal land to minimize impacts to wildlife 7.9 7.0 0.9
Providing fish and wildlife education programs for the public 7.9 7.2 0.8
Conducting fish / wildlife research through field studies and by
L o s 8.2 7.5 0.7
maintaining wildlife research facilities
Ilos;lrjlltrslg hunting and fishing licenses, permits, stamps, tags, preference 8.7 8.0 0.7
Managing and maintaining Wildlife Habitat Management Areas 8.6 7.9 0.7
Maintaining and increasing access to hunting and fishing 8.1 7.5 0.6
Raising and stocking fish 8.8 8.2 0.6
Acquiring new land and access through private lands 6.8 6.3 0.5
E’Srﬁ;/r:gmg news, updates and information on wildlife, hunting, and 8.0 75 05
Ensuring public safety on watercraft through ed. and by enforcing
- d 8.1 7.8 0.3
boating laws / regulations
Investigating and handling nuisance wildlife situations 8.1 7.8 0.3
Developing online / other technology tools for wildlife management /
; 7.5 7.3 0.3
public use
Maintaining continuous development and assessment of technologies
for law enforcement, incl. wildlife forensics / computer forensic 7.5 7.3 0.2
laboratory
Raising and releasing pheasants for hunting 6.0 5.9 0.1
Issuing watercraft registrations 7.9 7.9 0.0
Monitoring the health of fish that are stocked into lakes and streams 8.4 8.4 0.0
Recruiting new hunters and anglers 6.6 6.6 0.0
Providing opportunities to fish for species like walleye, bass, crappie,
catfish 7.5 7.8 -0.3
Providing opportunities to fish for trout 8.3 8.8 -0.5
Compensating property owners for livestock and crop losses due to 6.5 71 06

wildlife

Tables show values rounded to one decimal place; note that differences were calculated on unrounded numbers.
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Table 5.8.4. Difference in Ratings of Importance and Performance, Lander Region

Lander Importance |Performance| Difference
Managing and maintaining Wildlife Habitat Management Areas 9.0 8.1 0.9
Managing species that are hunted 8.8 8.1 0.8
Protecting Wyoming waters from aquatic invasive species 8.9 8.2 0.8
I?royldlng news, updates and information on wildlife, hunting, and 8.4 76 08
fishing
Providing hunter education 8.9 8.0 0.8
Protecting fish and wildlife by enforcing wildlife and fishing laws and
- 9.3 8.6 0.7
regulations
Conducting fish / wildlife research through field studies and by
L o 8.1 7.4 0.7
maintaining wildlife research facilities
Responding to, investigating, mitigating wildlife/human conflicts, incl.
: 8.6 7.9 0.7
through educational programs
Monitoring the health of fish that are stocked into lakes and streams 8.7 8.1 0.7
Providing fish and wildlife education programs for the public 8.2 7.6 0.7
Evaluating projects on federal land to minimize impacts to wildlife 8.1 7.3 0.7
Maintaining and increasing access to hunting and fishing 8.6 8.1 0.4
Improving and maintaining quality fish and wildlife habitats 8.8 8.4 0.4
Investigating and handling nuisance wildlife situations 8.1 7.7 0.4
Issuing hunting and fishing licenses, permits, stamps, tags, preference
points 8.5 8.2 0.4
Maintaining continuous development and assessment of technologies
for law enforcement, incl. wildlife forensics / computer forensic 8.1 7.8 0.4
laboratory
Managing species that are not hunted / fished, incl. species that are
" 8.2 7.8 0.3
threatened, endangered, or sensitive
Ensuring public safety on watercraft through ed. and by enforcing
- d 8.1 8.0 0.2
boating laws / regulations
Acquiring new land and access through private lands 6.9 6.7 0.2
Developing online / other technology tools for wildlife management /
; 7.4 7.2 0.2
public use
Raising and stocking fish 8.1 8.0 0.1
Compensating property owners for livestock and crop losses due to 6.3 6.5 0.3
wildlife ) ) e
Providing opportunities to fish for trout 7.7 8.0 -0.3
Recruiting new hunters and anglers 7.0 7.3 -0.3
Raising and releasing pheasants for hunting 6.8 7.2 -0.4
Issuing watercraft registrations 8.0 8.4 -0.4
Providing opportunities to fish for species like walleye, bass, crappie, 73 79 0.6
catfish ) ) e

Tables show values rounded to one decimal place; note that differences were calculated on unrounded numbers.
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Table 5.8.5. Difference in Ratings of Importance and Performance, Pinedale Region
Pinedale Importance |Performance| Difference
Responding to, investigating, mitigating wildlife/human conflicts, incl.
. 8.5 7.0 15
through educational programs
Managing species that are hunted 9.1 7.9 1.2
Managing and maintaining Wildlife Habitat Management Areas 8.9 7.7 1.1
Improving and maintaining quality fish and wildlife habitats 8.6 7.6 1.0
Protecting Wyoming waters from aquatic invasive species 9.0 8.0 1.0
Protecting fish and wildlife by enforcing wildlife and fishing laws and
- 9.2 8.3 0.9
regulations
Investigating and handling nuisance wildlife situations 7.9 7.0 0.9
Acquiring new land and access through private lands 6.8 6.0 0.9
Maintaining and increasing access to hunting and fishing 8.0 7.2 0.8
Managing species that are not hunted / fished, incl. species that are
" 8.2 7.5 0.7
threatened, endangered, or sensitive
Ensuring public safety on watercraft through ed. and by enforcing
- d 7.7 7.0 0.7
boating laws / regulations
Monitoring the health of fish that are stocked into lakes and streams 8.6 7.9 0.7
Maintaining continuous development and assessment of technologies
for law enforcement, incl. wildlife forensics / computer forensic 8.0 7.4 0.6
laboratory
Providing hunter education 8.8 8.2 0.6
Providing fish and wildlife education programs for the public 7.8 7.4 0.4
Evaluating projects on federal land to minimize impacts to wildlife 7.5 7.1 0.4
Conducting fish / wildlife research through field studies and by
L o s 8.0 7.8 0.2
maintaining wildlife research facilities
Developing online / other technology tools for wildlife management /
; 6.9 6.7 0.2
public use
E’Srﬁ;/r:gmg news, updates and information on wildlife, hunting, and 74 79 0.2
lpSoS|Lrj1ltr;g hunting and fishing licenses, permits, stamps, tags, preference 8.9 8.7 0.1
Raising and stocking fish 7.9 8.0 0.0
Raising and releasing pheasants for hunting 5.5 5.6 -0.1
Providing opportunities to fish for species like walleye, bass, crappie, 6.9 71 0.2
catfish ) ) e
Compensating property owners for livestock and crop losses due to 6 6.8 0.3
wildlife ° : 0.
Providing opportunities to fish for trout 7.9 8.2 -0.3
Issuing watercraft registrations 7.8 8.3 -0.4
Recruiting new hunters and anglers 5.7 6.5 -0.8

Tables show values rounded to one decimal place; note that differences were calculated on unrounded numbers.
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Table 5.8.6. Difference in Ratings of Importance and Performance, Green River Region

Green River Importance |Performance| Difference
Managing and maintaining Wildlife Habitat Management Areas 8.9 7.6 1.3
Acquiring new land and access through private lands 74 6.0 1.3
Responding to, investigating, mitigating wildlife/human conflicts, incl.
. 9.0 7.8 1.2
through educational programs
Managing species that are hunted 9.2 8.2 1.0
Maintaining and increasing access to hunting and fishing 8.6 7.6 1.0
Improving and maintaining quality fish and wildlife habitats 9.0 8.0 0.9
Managing species that are not hunted / fished, incl. species that are
" 8.7 7.9 0.8
threatened, endangered, or sensitive
I?royldlng news, updates and information on wildlife, hunting, and 8.1 73 08
fishing
Providing hunter education 9.1 8.3 0.8
Protecting fish and wildlife by enforcing wildlife and fishing laws and
- 9.3 8.6 0.7
regulations
Protecting Wyoming waters from aquatic invasive species 9.1 8.4 0.7
Monitoring the health of fish that are stocked into lakes and streams 8.5 7.8 0.7
Evaluating projects on federal land to minimize impacts to wildlife 8.2 7.6 0.6
Conducting fish / wildlife research through field studies and by
L o s 8.5 8.0 0.5
maintaining wildlife research facilities
Raising and stocking fish 8.2 7.6 0.5
Issuing hunting and fishing licenses, permits, stamps, tags, preference
points 8.7 8.3 0.5
Providing fish and wildlife education programs for the public 8.2 7.8 0.5
Investigating and handling nuisance wildlife situations 8.2 7.8 0.4
Recruiting new hunters and anglers 7.0 6.6 04
Ensuring public safety on watercraft through ed. and by enforcing
- d 8.6 8.3 0.3
boating laws / regulations
Maintaining continuous development and assessment of technologies
for law enforcement, incl. wildlife forensics / computer forensic 7.7 7.4 0.3
laboratory
Raising and releasing pheasants for hunting 6.9 6.9 0.0
Developing online / other technology tools for wildlife management /
; 7.3 7.5 -0.2
public use
Providing opportunities to fish for trout 8.1 8.4 -0.3
Providing opportunities to fish for species like walleye, bass, crappie,
) 6.9 7.5 -0.6
catfish
Issuing watercraft registrations 7.6 8.4 -0.9
Compensating property owners for livestock and crop losses due to 6.1 79 12
wildlife ) ) -

Tables show values rounded to one decimal place; note that differences were calculated on unrounded numbers.
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Table 5.8.7. Difference in Ratings of Importance and Performance, Sheridan Region
Sheridan Importance |Performance| Difference
Maintaining and increasing access to hunting and fishing 8.8 7.3 15
Providing hunter education 8.9 7.7 1.3
Managing species that are hunted 9.1 8.2 1.0
Improving and maintaining quality fish and wildlife habitats 8.9 7.9 1.0
Ensuring public safety on watercraft through ed. and by enforcing
- d 8.7 7.7 1.0
boating laws / regulations
Managing and maintaining Wildlife Habitat Management Areas 9.0 8.2 0.8
Acquiring new land and access through private lands 7.1 6.3 0.8
Managing species that are not hunted / fished, incl. species that are
" 8.0 7.4 0.7
threatened, endangered, or sensitive
Ipsosltrjlltr;g hunting and fishing licenses, permits, stamps, tags, preference 8.7 8.0 0.7
Monitoring the health of fish that are stocked into lakes and streams 8.8 8.0 0.7
Providing fish and wildlife education programs for the public 8.1 7.4 0.7
Evaluating projects on federal land to minimize impacts to wildlife 7.9 7.1 0.7
Protecting fish and wildlife by enforcing wildlife and fishing laws and
- 9.0 8.4 0.6
regulations
Protecting Wyoming waters from aquatic invasive species 9.0 8.4 0.6
Recruiting new hunters and anglers 6.8 6.2 0.6
Investigating and handling nuisance wildlife situations 8.5 8.0 0.5
;’Srﬁ;/r:célng news, updates and information on wildlife, hunting, and 79 74 05
Responding to, investigating, mitigating wildlife/human conflicts, incl.
. 8.6 8.2 0.4
through educational programs
Maintaining continuous development and assessment of technologies
for law enforcement, incl. wildlife forensics / computer forensic 8.1 7.7 0.4
laboratory
Conducting fish / wildlife research through field studies and by
L o s 8.4 8.1 0.3
maintaining wildlife research facilities
Compensating property owners for livestock and crop losses due to 0 0
wildlife 1 7 1
Issuing watercraft registrations 8.2 8.2 0.0
Developing online / other technology tools for wildlife management /
; 7.2 7.3 0.0
public use
Raising and releasing pheasants for hunting 6.9 7.2 -0.3
Providing opportunities to fish for species like walleye, bass, crappie, 6 0.3
catfish 74 /- s
Providing opportunities to fish for trout 8.0 8.3 -0.4
Raising and stocking fish 8.2 8.5 -0.4

Tables show values rounded to one decimal place; note that differences were calculated on unrounded numbers.
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Table 5.8.8. Difference in Ratings of Importance and Performance, Casper Region

Casper Importance |Performance| Difference
Acquiring new land and access through private lands 7.9 7.0 1.0
Managing species that are hunted 8.6 7.7 0.9
Maintaining and increasing access to hunting and fishing 8.3 7.4 0.9
Improving and maintaining quality fish and wildlife habitats 8.9 8.1 0.9
Managing species that are not hunted / fished, incl. species that are
i 8.3 7.5 0.8
threatened, endangered, or sensitive
Protecting Wyoming waters from aquatic invasive species 9.5 8.7 0.8
Evaluating projects on federal land to minimize impacts to wildlife 7.9 7.2 0.7
Providing hunter education 9.0 8.3 0.7
Conducting fish / wildlife research through field studies and by
L o s 8.8 8.3 0.5
maintaining wildlife research facilities
Raising and stocking fish 8.9 8.4 0.5
Managing and maintaining Wildlife Habitat Management Areas 9.0 8.5 0.5
Providing fish and wildlife education programs for the public 8.4 7.8 0.5
E’Srﬁ;/r:gmg news, updates and information on wildlife, hunting, and 8.3 78 05
Protecting fish and wildlife by enforcing wildlife and fishing laws and
- 9.1 8.7 0.4
regulations
Responding to, investigating, mitigating wildlife/human conflicts, incl.
. 8.7 8.3 0.4
through educational programs
Maintaining continuous development and assessment of technologies
for law enforcement, incl. wildlife forensics / computer forensic 8.3 8.0 0.3
laboratory
Ensuring public safety on watercraft through ed. and by enforcing
- d 8.6 8.4 0.2
boating laws / regulations
Issuing hunting and fishing licenses, permits, stamps, tags, preference
points 8.7 8.5 0.2
Monitoring the health of fish that are stocked into lakes and streams 8.9 8.6 0.2
Recruiting new hunters and anglers 6.7 6.6 0.1
Investigating and handling nuisance wildlife situations 8.0 8.1 -0.1
Issuing watercraft registrations 8.6 8.7 -0.1
Raising and releasing pheasants for hunting 6.6 6.9 -0.3
Providing opportunities to fish for species like walleye, bass, crappie,
catfish 8.0 8.3 -0.3
Developing online / other technology tools for wildlife management /
; 7.4 7.8 -0.4
public use
Compensating property owners for livestock and crop losses due to 6.8 74 05
wildlife ' ' e
Providing opportunities to fish for trout 7.9 8.6 -0.6

Tables show values rounded to one decimal place; note that differences were calculated on unrounded numbers.
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Table 5.8.9. Difference in Ratings of Importance and Performance, Laramie Region
Laramie Importance |Performance| Difference
Managing and maintaining Wildlife Habitat Management Areas 9.1 7.8 1.3
Managing species that are not hunted / fished, incl. species that are
" 8.8 7.6 1.2
threatened, endangered, or sensitive
Protecting fish and wildlife by enforcing wildlife and fishing laws and
: 9.5 8.5 1.0
regulations
Conducting fish / wildlife research through field studies and by
L o s 8.9 7.9 0.9
maintaining wildlife research facilities
Maintaining continuous development and assessment of technologies
for law enforcement, incl. wildlife forensics / computer forensic 8.0 7.0 0.9
laboratory
Evaluating projects on federal land to minimize impacts to wildlife 8.2 7.3 0.9
Managing species that are hunted 9.0 8.2 0.8
Improving and maintaining quality fish and wildlife habitats 9.0 8.2 0.8
Responding to, investigating, mitigating wildlife/human conflicts, incl.
. 8.6 7.8 0.8
through educational programs
Acquiring new land and access through private lands 7.2 6.5 0.8
Ensuring public safety on watercraft through ed. and by enforcing
- d 8.8 8.2 0.7
boating laws / regulations
Developing online / other technology tools for wildlife management /
; 7.5 6.8 0.7
public use
Maintaining and increasing access to hunting and fishing 8.7 8.1 0.6
Protecting Wyoming waters from aquatic invasive species 8.9 8.3 0.6
;’Srﬁ;/r:célng news, updates and information on wildlife, hunting, and 85 78 06
Providing hunter education 8.9 8.5 0.4
Providing fish and wildlife education programs for the public 8.1 7.8 0.3
Monitoring the health of fish that are stocked into lakes and streams 8.7 8.5 0.2
Investigating and handling nuisance wildlife situations 7.8 7.9 -0.1
Raising and stocking fish 8.0 8.1 -0.1
Issuing watercraft registrations 8.0 8.2 -0.2
Compensating property owners for livestock and crop losses due to 6.5 6.8 0.3
wildlife ' ' e
llos;trjlltrs\g hunting and fishing licenses, permits, stamps, tags, preference 8.6 90 04
Raising and releasing pheasants for hunting 7.2 7.8 -0.6
Providing opportunities to fish for species like walleye, bass, crappie, 8.0 0
catfish 74 ) 0.7
Providing opportunities to fish for trout 7.8 8.6 -0.8
Recruiting new hunters and anglers 6.5 7.3 -0.9

Tables show values rounded to one decimal place; note that differences were calculated on unrounded numbers.
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HUNTER DATA

Tables 5.8.10 and 5.8.11 show the mean ratings for hunters. The scatterplots created from the
data in Figures 5.8.4 and 5.8.5 show that nonresidents’ ratings are generally more spread out
when compared to residents.

Table 5.8.10. Difference in Ratings of Importance and Performance, Resident Hunters

Resident Hunters Importance |Performance| Difference
Maintaining and increasing access to hunting and fishing 8.8 7.3 15
Managing species that are hunted 9.1 7.8 1.3
Managing and maintaining Wildlife Habitat Management Areas 8.9 7.8 1.1
Acquiring new land and access through private lands 7.8 6.8 1.1
Evaluating projects on federal land to minimize impacts to wildlife 8.0 7.0 1.0
Providing hunter education 8.9 7.9 1.0
Improving and maintaining quality fish and wildlife habitats 8.9 7.9 0.9
Managing species that are not hunted / fished, incl. species that are
" 8.2 7.4 0.8
threatened, endangered, or sensitive
Responding to, investigating, mitigating wildlife/human conflicts, incl.
. 8.6 7.8 0.8
through educational programs
Protecting fish and wildlife by enforcing wildlife and fishing laws and
: 9.2 8.5 0.7
regulations
Conducting fish / wildlife research through field studies and by
L o s 8.5 7.9 0.7
maintaining wildlife research facilities
Protecting Wyoming waters from aquatic invasive species 9.0 8.3 0.7
Providing fish and wildlife education programs for the public 8.1 7.4 0.7
Recruiting new hunters and anglers 7.3 6.5 0.7
Esrﬁ;/r:gmg news, updates and information on wildlife, hunting, and 8.2 75 0.7
Ensuring public safety on watercraft through ed. and by enforcing
- d 8.3 7.8 0.5
boating laws / regulations
Investigating and handling nuisance wildlife situations 8.0 7.6 0.5
Issuing hunting and fishing licenses, permits, stamps, tags, preference
points 8.8 8.3 0.5
Raising and stocking fish 8.4 8.1 0.3
Maintaining continuous development and assessment of technologies
for law enforcement, incl. wildlife forensics / computer forensic 8.0 7.7 0.3
laboratory
Monitoring the health of fish that are stocked into lakes and streams 8.4 8.2 0.3
Providing opportunities to fish for species like walleye, bass, crappie,
) 7.6 7.6 0.0
catfish
Raising and releasing pheasants for hunting 7.0 7.0 -0.1
Compensating property owners for livestock and crop losses due to 6.6 6.8 0.1
wildlife ' ' e
Developing online / other technology tools for wildlife management /
; 7.2 7.4 -0.1
public use
Providing opportunities to fish for trout 8.2 8.4 -0.3
Issuing watercraft registrations 7.8 8.1 -0.3

Tables show values rounded to one decimal place; note that differences were calculated on unrounded numbers.
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Table 5.8.11. Difference in Ratings of Importance and Performance, Nonresident Hunters

wildlife

Nonresident Hunters Importance |Performance| Difference
Managing species that are not hunted / fished, incl. species that are
- 8.5 6.9 1.6
threatened, endangered, or sensitive
Recruiting new hunters and anglers 8.5 6.9 1.6
Managing species that are hunted 9.4 8.2 1.3
Maintaining and increasing access to hunting and fishing 8.9 7.7 1.2
Improving and maintaining quality fish and wildlife habitats 9.0 7.9 1.1
Providing hunter education 8.6 7.5 1.1
Managing and maintaining Wildlife Habitat Management Areas 8.9 7.9 1.0
Raising and releasing pheasants for hunting 6.5 5.6 0.9
Providing fish and wildlife education programs for the public 8.2 7.4 0.9
Protecting fish and wildlife by enforcing wildlife and fishing laws and
- 9.1 8.4 0.8
regulations
Acquiring new land and access through private lands 7.5 6.7 0.8
Evaluating projects on federal land to minimize impacts to wildlife 8.1 7.3 0.8
Issuing hunting and fishing licenses, permits, stamps, tags, preference
points 9.1 8.4 0.7
Issuing watercraft registrations 7.6 6.9 0.7
Responding to, investigating, mitigating wildlife/human conflicts, incl.
. 8.3 7.6 0.6
through educational programs
Protecting Wyoming waters from aquatic invasive species 9.0 8.5 0.5
Maintaining continuous development and assessment of technologies
for law enforcement, incl. wildlife forensics / computer forensic 7.5 7.0 0.5
laboratory
Ensuring public safety on watercraft through ed. and by enforcing
- d 7.8 7.4 0.4
boating laws / regulations
Esrﬁ?gglng news, updates and information on wildlife, hunting, and 8.1 77 04
Monitoring the health of fish that are stocked into lakes and streams 7.9 7.6 0.3
Conducting fish / wildlife research through field studies and by
L o . 8.2 8.0 0.2
maintaining wildlife research facilities
Investigating and handling nuisance wildlife situations 7.7 7.6 0.2
Developing online / other technology tools for wildlife management /
; 7.5 7.4 0.2
public use
Providing opportunities to fish for species like walleye, bass, crappie,
) 7.5 7.6 -0.1
catfish
Raising and stocking fish 7.8 8.1 -0.3
Providing opportunities to fish for trout 8.2 8.6 -0.4
Compensating property owners for livestock and crop losses due to 6.6 79 06

Tables show values rounded to one decimal place; note that differences were calculated on unrounded numbers.
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Comparison of ratings of importance and
performance of programs/efforts.
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Figure 5.8.4. Scatterplot of Importance and Performance Ratings of Game and Fish
Department Efforts, Among Resident Hunters
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Figure 5.8.5. Scatterplot of Importance and Performance Ratings of Game and Fish

Department Efforts, Among Nonresident Hunters
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ANGLER DATA

Anglers’ mean ratings are presented in Tables 5.8.12 and 5.8.13. The scatterplots of the angler
data (Figures 5.8.6 and 5.8.7), like the hunter scatterplots, show that nonresidents’ ratings are
generally more spread out when compared to residents.

Table 5.8.12. Difference in Ratings of Importance and Performance, Resident Anglers

Resident Anglers Importance |Performance| Difference
Acquiring new land and access through private lands 7.8 6.4 1.4
Managing species that are hunted 9.1 8.0 1.1
Managing species that are not hunted / fished, incl. species that are
" 8.7 7.6 11
threatened, endangered, or sensitive
Maintaining and increasing access to hunting and fishing 8.7 7.6 1.1
Managing and maintaining Wildlife Habitat Management Areas 9.0 7.9 1.1
Improving and maintaining quality fish and wildlife habitats 8.9 8.0 0.9
Responding to, investigating, mitigating wildlife/human conflicts, incl.
. 8.7 7.8 0.9
through educational programs
Protecting Wyoming waters from aquatic invasive species 9.3 8.5 0.9
Providing hunter education 9.0 8.2 0.9
Protecting fish and wildlife by enforcing wildlife and fishing laws and
: 9.3 8.5 0.8
regulations
Conducting fish / wildlife research through field studies and by 8.6 78 0.8

maintaining wildlife research facilities

Evaluating projects on federal land to minimize impacts to wildlife 8.1 7.3 0.8

Ensuring public safety on watercraft through ed. and by enforcing

. d 8.5 7.9 0.6
boating laws / regulations
Maintaining continuous development and assessment of technologies
for law enforcement, incl. wildlife forensics / computer forensic 8.1 7.5 0.6
laboratory
Monitoring the health of fish that are stocked into lakes and streams 8.9 8.4 0.6
Providing fish and wildlife education programs for the public 8.1 7.5 0.6
I?royldlng news, updates and information on wildlife, hunting, and 8.2 78 04
fishing
Raising and stocking fish 8.7 8.4 0.3
Investigating and handling nuisance wildlife situations 8.1 7.9 0.2
Issuing hunting and fishing licenses, permits, stamps, tags, preference
points 8.7 8.5 0.2
Developing online / other technology tools for wildlife management /

; 7.3 7.2 0.1
public use
Raising and releasing pheasants for hunting 7.0 7.0 0.0
Recruiting new hunters and anglers 6.7 6.8 0.0
Providing opportunities to fish for species like walleye, bass, crappie,

h 7.7 7.8 -0.1
catfish
Issuing watercraft registrations 8.0 8.3 -0.2
Providing opportunities to fish for trout 8.2 8.5 -0.3
Compensating property owners for livestock and crop losses due to
wildlife 6.5 6.9 -0.4

Tables show values rounded to one decimal place; note that differences were calculated on unrounded numbers.
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Table 5.8.13. Difference in Ratings of Importance and Performance, Nonresident Anglers

Nonresident Anglers Importance |Performance| Difference
Protecting Wyoming waters from aquatic invasive species 9.4 7.6 1.8
Evaluating projects on federal land to minimize impacts to wildlife 8.5 6.9 1.6
Acquiring new land and access through private lands 8.1 6.6 14
Managing species that are hunted 8.9 7.8 1.2
Protecting fish and wildlife by enforcing wildlife and fishing laws and
. 9.3 8.1 1.2
regulations
Maintaining and increasing access to hunting and fishing 8.6 74 1.2
Improving and maintaining quality fish and wildlife habitats 9.0 7.9 1.1
Monitoring the health of fish that are stocked into lakes and streams 8.6 7.6 1.0
Managing and maintaining Wildlife Habitat Management Areas 8.9 7.9 0.9
Responding to, investigating, mitigating wildlife/human conflicts, incl. 8.3 75 0.8
through educational programs ) ) '
Managing species that are not hunted / fished, incl. species that are
" 8.5 7.9 0.6
threatened, endangered, or sensitive
Conducting fish / wildlife research through field studies and by
L o 8.5 7.9 0.6
maintaining wildlife research facilities
Providing fish and wildlife education programs for the public 7.9 7.5 0.4
Providing hunter education 8.2 7.8 0.4
Maintaining continuous development and assessment of technologies
for law enforcement, incl. wildlife forensics / computer forensic 8.0 7.6 0.3
laboratory
Raising and stocking fish 7.8 7.6 0.2
Recruiting new hunters and anglers 6.7 6.5 0.2
E’Srﬁmglng news, updates and information on wildlife, hunting, and 79 77 0.2
Providing opportunities to fish for trout 8.7 8.6 0.1
Providing opportunities to fish for species like walleye, bass, crappie,
catfish 7.5 7.5 0.0
Developing online / other technology tools for wildlife management /
; 7.3 7.3 0.0
public use
Issuing hunting and fishing licenses, permits, stamps, tags, preference
points 8.3 8.5 -0.2
Ensuring public safety on watercraft through ed. and by enforcing
- d 7.8 8.2 -0.4
boating laws / regulations
Investigating and handling nuisance wildlife situations 7.7 8.1 -0.4
Issuing watercraft registrations 7.4 8.0 -0.6
Compensating property owners for livestock and crop losses due to 6.4 71 0.7
wildlife ' ' e
Raising and releasing pheasants for hunting 6.7 7.6 -0.9

Tables show values rounded to one decimal place; note that differences were calculated on unrounded numbers.
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Figure 5.8.6. Scatterplot of Importance and Performance Ratings of Game and Fish
Department Efforts, Among Resident Anglers
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HUNTER/TRAPPER/ANGLER AND NON-CONSUMPTIVE DATA

The mean ratings for hunters/trappers/anglers and those who did not do any of those three sports
are presented in Tables 5.8.14 and 5.8.15. Scatterplots are also presented from the data

(Figures 5.8.8 and 5.8.9).

Table 5.8.14. Difference in Ratings of Importance and Performance,
Hunters/Trappers/Anglers

Hunters/trappers/anglers Importance |Performance| Difference
Managing species that are hunted 9.1 8.0 1.1
Managing species that are not hqnted / fished, incl. species that are 85 76 09
threatened, endangered, or sensitive : ' )
Protect_ing fish and wildlife by enforcing wildlife and fishing laws and 9.2 8.5 0.7
regulations ) ) )
Maintaining and increasing access to hunting and fishing 8.6 7.5 1.1
Raising and releasing pheasants for hunting 7.0 7.0 0.0
Improving and maintaining quality fish and wildlife habitats 8.9 8.0 0.9
Ensuring public safety on watercraft through ed. and by enforcing 8.4 7.9 0.5
boating laws / regulations ) ) )
Condupting fis_h /_WiIdIife researc_h _through field studies and by 85 78 07
maintaining wildlife research facilities ) ) )
Responding to,_investigating, mitigating wildlife/human conflicts, incl. 8.6 7.8 0.8
through educational programs ) ) )
C$(;T?ensating property owners for livestock and crop losses due to 6.5 6.8 0.3
wildlife

Investigating and handling nuisance wildlife situations 8.0 7.8 0.3
Providing opportunities to fish for trout 8.2 8.5 -0.3
Proyiding opportunities to fish for species like walleye, bass, crappie, 76 78 0.1
catfish ) ) )
Raising and stocking fish 8.5 8.3 0.2
Protecting Wyoming waters from aquatic invasive species 9.1 8.4 0.7
Iss_uitng hunting and fishing licenses, permits, stamps, tags, preference 8.7 8.5 0.2
points

Issuing watercraft registrations 8.0 8.3 -0.3
Maintaining continuous development and assessment of technologies

for law enforcement, incl. wildlife forensics / computer forensic 8.1 7.6 0.5
laboratory

Monitoring the health of fish that are stocked into lakes and streams 8.7 8.3 0.5
Managing and maintaining Wildlife Habitat Management Areas 9.0 7.9 1.1
Acquiring new land and access through private lands 7.7 6.6 1.1
Dev_eloping online / other technology tools for wildlife management / 792 792 00
public use ) ) )
Providing fish and wildlife education programs for the public 8.1 7.5 0.6
Recruiting new hunters and anglers 6.8 6.7 0.1
Providing news, updates and information on wildlife, hunting, and

fishing g P 8.2 7.8 0.4
Evaluating projects on federal land to minimize impacts to wildlife 8.0 7.3 0.7
Providing hunter education 9.0 8.1 0.9

Tables show values rounded to one decimal place; note that differences were calculated on unrounded numbers.
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Table 5.8.15. Difference in Ratings of Importance and Performance, Non-Consumptives
Non hunters/trappers/anglers Importance |Performance| Difference
Managing species that are hunted 8.8 8.0 0.8
Managing species that are not hu_r_ned / fished, incl. species that are 8.3 74 09
threatened, endangered, or sensitive : ' )
Protecting fish and wildlife by enforcing wildlife and fishing laws and
regulatior?s / ’ ) 93 85 0.9
Maintaining and increasing access to hunting and fishing 8.3 8.0 0.3
Raising and releasing pheasants for hunting 6.3 7.1 -0.8
Improving and maintaining quality fish and wildlife habitats 9.0 8.2 0.8
Ensgring public safety on watercraft through ed. and by enforcing 8.8 8.4 0.4
boating laws / regulations ) ) )
Condupting fis_h /_WiIdIife researc_h _through field studies and by 8.8 83 05
maintaining wildlife research facilities ) ) )
Responding to,_investigating, mitigating wildlife/human conflicts, incl. 8.9 8.2 0.7
through educational programs ) ) )
Compensating property owners for livestock and crop losses due to
e g propefty P 6.6 75 -0.9
Investigating and handling nuisance wildlife situations 8.0 8.1 0.0
Providing opportunities to fish for trout 7.5 8.6 -1.1
Providing opportunities to fish for species like walleye, bass, crappie,
cattion D PP P 4 PP 6.9 8.1 1.2
Raising and stocking fish 8.0 7.9 0.0
Protecting Wyoming waters from aquatic invasive species 9.1 8.3 0.8
Issuing hunting and fishing licenses, permits, stamps, tags, preference
poimsg 9 9 P ps, ags, p 8.7 8.5 0.2
Issuing watercraft registrations 8.2 8.4 -0.1
Maintaining continuous development and assessment of technologies
for law enforcement, incl. wildlife forensics / computer forensic 7.8 7.4 0.4
laboratory
Monitoring the health of fish that are stocked into lakes and streams 8.7 8.3 0.3
Managing and maintaining Wildlife Habitat Management Areas 9.0 8.2 0.8
Acquiring new land and access through private lands 6.9 6.3 0.6
Developing online / other technology tools for wildlife management /
oublic . oy 9 7.6 7.3 0.4
Providing fish and wildlife education programs for the public 8.2 7.9 0.4
Recruiting new hunters and anglers 6.4 7.0 -0.6
Providing news, updates and information on wildlife, hunting, and
fishing g P g 8.3 7.5 0.8
Evaluating projects on federal land to minimize impacts to wildlife 8.2 7.2 1.0
Providing hunter education 8.9 8.2 0.6

Tables show values rounded to one decimal place; note that differences were calculated on unrounded numbers.
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Comparison of ratings of importance and
performance of programs/efforts.
(Hunters/trappers/anglers)
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Figure 5.8.8. Scatterplot of Importance and Performance Ratings of Game and Fish
Department Efforts, Among Hunters/Trappers/Anglers
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Comparison of ratings of importance and
performance of programs/efforts.
(Non-consumptives)
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Figure 5.8.9. Scatterplot of Importance and Performance Ratings of Game and Fish
Department Efforts, Among Non-Consumptives
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DATA FOR NON-CONSUMPTIVE WILDLIFE VIEWERS
The last set of data shows the mean ratings for wildlife viewers who do not hunt, trap, or fish
(Table 5.8.16 and Figure 5.8.10).

Table 5.8.16. Difference in Ratings of Importance and Performance, Non-Consumptive
Wildlife Viewers

Non-Consumptive Wildlife Viewers Importance |Performance| Difference
Managing species that are hunted 8.9 7.8 1.1
Managing species that are not hunted / fished, incl. species that are
" 8.4 7.4 1.0
threatened, endangered, or sensitive
Protecting fish and wildlife by enforcing wildlife and fishing laws and
- 9.3 8.2 1.1
regulations
Maintaining and increasing access to hunting and fishing 8.1 7.8 0.3
Raising and releasing pheasants for hunting 5.9 6.8 -0.8
Improving and maintaining quality fish and wildlife habitats 8.9 8.0 0.9
Ensuring public safety on watercraft through ed. and by enforcing
. d 8.5 8.1 0.4
boating laws / regulations
Conducting fish / wildlife research through field studies and by
L o s 8.6 8.2 0.5
maintaining wildlife research facilities
Responding to, investigating, mitigating wildlife/human conflicts, incl.
. 8.7 8.0 0.7
through educational programs
Compensating property owners for livestock and crop losses due to 7 7
wildlife 6.3 0 0.
Investigating and handling nuisance wildlife situations 7.8 7.8 0.0
Providing opportunities to fish for trout 7.3 8.6 -1.2
Providing opportunities to fish for species like walleye, bass, crappie,
) 6.5 8.0 -1.5
catfish
Raising and stocking fish 7.8 7.8 0.0
Protecting Wyoming waters from aquatic invasive species 9.1 8.2 0.9
Issuing hunting and fishing licenses, permits, stamps, tags, preference
points 8.7 8.5 0.2
Issuing watercraft registrations 8.3 8.6 -0.3
Maintaining continuous development and assessment of technologies
for law enforcement, incl. wildlife forensics / computer forensic 7.7 7.2 0.5
laboratory
Monitoring the health of fish that are stocked into lakes and streams 8.6 8.4 0.3
Managing and maintaining Wildlife Habitat Management Areas 9.2 8.1 1.0
Acquiring new land and access through private lands 7.0 6.1 0.9
Developing online / other technology tools for wildlife management /
; 7.7 7.2 0.5
public use
Providing fish and wildlife education programs for the public 8.4 7.7 0.7
Recruiting new hunters and anglers 6.5 6.9 -0.4
Esrﬁ;/r:gmg news, updates and information on wildlife, hunting, and 8.4 75 0.9
Evaluating projects on federal land to minimize impacts to wildlife 8.4 7.2 1.2
Providing hunter education 9.0 8.3 0.7

Tables show values rounded to one decimal place; note that differences were calculated on unrounded numbers.
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Comparison of ratings of importance and
performance of programs/efforts.
(Non-consumptive wildlife viewers)
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Figure 5.8.10. Scatterplot of Importance and Performance Ratings of Game and Fish
Department Efforts, Among Non-Consumptive Wildlife Viewers
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5.9. OPINIONS ON LICENSING REQUIREMENTS

The survey asked about the clarity of Wyoming’s hunting and fishing regulations and their
licensing requirements (two questions about hunting among those who hunted, and two about
fishing among those who fished), and this section looks at hunting first. In general, hunters’
ratings of the clarity of the regulations and licensing requirements are positive (Figures 5.9.1
and 5.9.2). Nonetheless, about a quarter of hunters only moderately agree rather than strongly
agree with the statements. Regional data are shown in Tables 5.9.1 and 5.9.2.

Q36. Would you agree or
disagree that Wyoming’s
hunting regulations are clear
and easy to understand?
(Asked of those who hunted in
past 5 years in Wyoming.)
(Residents)

Strongly agree * 591

unall

88Pb
Moderately
agree

Neither agree
nor disagree

* Rounding on graph
causes apparent
discrepancy in sum;
calculation made on

B

Moderately
disagree l 6 unrounded numbers.
| i 8% *
Strongly
disagree I 3
Don't know Les(')s éhan
0 20 40 60 80 100

Percent (n=1113)

Q37. Would you agree or
disagree that the license
requirements for hunting in
Wyoming are clear and easy to
understand? (Asked of those
who hunted in past 5 years in
Wyoming.) (Residents)

Strongly agree 73

96%

Moderately agree

Neither agree nor
disagree

Moderately
disagree

Strongly disagree | 1

Less|than

Don't know 05

0 20 40 60 80
Percent (n=1113)

100

Figure 5.9.1. Perceptions of the Clarity of
Hunting Regulations Among Residents

Figure 5.9.2. Perceptions of the Clarity of
Hunting Licensing Requirements, Among
Residents

Table 5.9.1. Perceptions of the Clarity of Hunting Regulations, Regionally

Q36. Would you agree or disagree that Wyoming’s hunting regulations are clear and easy to understand?
(Asked of those who hunted in past 5 years in Wyoming.) (Residents)

Green

Jackson

Cody

Lander

Pinedale

River

Sheridan

Casper

Laramie

Strongly agree

70%

42%

59%

51%

66%

52%

63%

61%

Moderately agree

20%

40%

31%

35%

28%

35%

22%

28%

Neither agree nor
disagree

0%

2%

6%

2%

3%

3%

3%

3%

Moderately disagree

5%

6%

1%

7%

1%

7%

8%

7%

Strongly disagree

4%

11%

3%

4%

1%

3%

3%

1%

Don't know

1%

0%

0%

1%

1%

0%

1%

0%
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Table 5.9.2. Perceptions of the Clarity of Hunting Licensing Requirements, Regionally

Q37. Would you agree or disagree that the license requirements for hunting in Wyoming are clear and easy
to understand? (Asked of those who hunted in past 5 years in Wyoming.) (Residents)

Jackson

Cody

Lander

Pinedale

Green
River

Sheridan

Casper

Laramie

Strongly agree

7%

76%

73%

64%

79%

68%

72%

71%

Moderately agree

19%

16%

22%

29%

16%

27%

25%

26%

Neither agree nor
disagree

0%

0%

4%

0%

2%

1%

1%

2%

Moderately disagree

2%

5%

0%

3%

2%

3%

2%

1%

Strongly disagree

2%

2%

1%

3%

0%

1%

0%

0%

Don't know

1%

0%

0%

2%

1%

0%

1%

0%

Anglers’ ratings of the clarity of the regulations and licensing requirements are also positive, and
are slightly better than hunters’ ratings (Figures 5.9.3 and 5.9.4). Regional data are shown in

Tables 5.9.3 and 5.9.4.

Q42. Would you agree or
disagree that Wyoming's
fishing regulations are clear
and easy to understand?
(Asked of those who fished in
past 5 years in Wyoming.)
(Residents)

0 20 40 60 80 100
Percent (n=1545)

Q43. Would you agree or
disagree that the license
requirements for fishing in
Wyoming are clear and easy to
understand? (Asked of those
who fished in past 5 years in
Wyoming.) (Residents)

Strongly agree 70 Strongly agree w 80
| 939 * | — 96%
Moderately agree - 24 Moderately agree . 16 |
Neither agree nor | | * Rounding on graph Neither agree nor |
disagree causes apparent disagree
i discrepancy in sum; ]
E calculation made on
querately I 3 unrounded numbers. Moderately 1
disagree disagree
, 4% i - 1%
. . Less th
Strongly disagree I 1 Strongly disagree ecsé ik
Don't know | 1 Don't know | 2

0 20 40 60 80 100
Percent (n=1545)

Figure 5.9.3. Perceptions of the Clarity of
Fishing Regulations Among Residents

Figure 5.9.4. Perceptions of the Clarity of
Fishing Licensing Requirements, Among
Residents
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Table 5.9.3. Perceptions of the Clarity of Fishing Regulations, Regionally

Q42. Would you agree or disagree that Wyoming's fishing regulations are clear and easy to understand?
(Asked of those who fished in past 5 years in Wyoming.) (Residents)

Green

Jackson Cody Lander | Pinedale River Sheridan | Casper | Laramie

Strongly agree 70% 58% 62% 60% 71% 2% 74% 71%
Moderately agree 24% 33% 33% 28% 20% 23% 20% 23%
Neither agree nor 1% 2% 1% 1% 2% 2% 1% 0%
disagree

Moderately disagree 2% 4% 1% 5% 3% 2% 3% 3%
Strongly disagree 2% 1% 2% 2% 2% 1% 1% 1%
Don't know 1% 1% 2% 3% 2% 1% 1% 1%

Table 5.9.4. Perceptions of the Clarity of Fishing Licensing Requirements, Regionally

Q43. Would you agree or disagree that the license requirements for fishing in Wyoming are clear and easy
to understand? (Asked of those who fished in past 5 years in Wyoming.) (Residents)

Green

Jackson Cody Lander | Pinedale River Sheridan | Casper | Laramie

Strongly agree 74% 73% 75% 74% 79% 80% 83% 84%
Moderately agree 22% 22% 19% 20% 15% 17% 15% 13%
Neither agree nor 0% 1% 0% 0% 2% 1% 0% 0%
disagree

Moderately disagree 1% 2% 1% 1% 1% 1% 1% 1%
Strongly disagree 0% 1% 3% 1% 1% 0% 0% 0%
Don't know 2% 1% 3% 4% 2% 1% 2% 1%
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5.10. SOURCES OF INFORMATION AND THE GAME AND FISH
DEPARTMENT’S WEBSITE AND OUTREACH EFFORTS

The most basic question asked respondents, in an open-ended format that allowed any
top-of-mind answer, to say where they typically look for information on wildlife, fish, and
related outdoor recreation in Wyoming. Internet sources predominate, including the Game and
Fish Department website (Figure 5.10.1). Nonetheless, direct contact with agency personnel is
relatively high in the ranking. Regional results are shown in Table 5.10.1.

Q179. In general, where do you typically look for
information on wildlife, fish, and wildlife-related
outdoor recreation in Wyoming? (Residents)

Internet other than social media or Department website
Wyoming Game and Fish Department website

Friends / family / word-of-mouth

Direct contact with the Wyoming Game and Fish Department
Printed brochures or pamphlets

Newspaper

Printed travel or guidebooks

Magazines

Stores / Chamber of Commerce

Television shows or programs

Already have personal knowledge / experience

Do not look for information
Regulations book | 1
Radio | 1

Facebook 1

Multiple Responses Allowed

Social media other than Facebook or Twitter 1
BLM / Forest Service | Less than 0.5
Twitter | Less than 0.5

Other | Less than 0.5

Don't know 5
.

0 20 40 60 80 100
Percent (n=2558)

Figure 5.10.1. Sources of Information Among Residents
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Table 5.10.1. Sources of Information Among Residents, Regionally

in Wyoming? (Residents)

Q179. In general, where do you typically look for information on wildlife, fish, and wildlife-related outdoor recreation

Jackson | Cody Lander |Pinedale CF;eriSZp Sheridan| Casper | Laramie
:)ngg;gﬁ;‘:;t‘t}j‘:bzﬁg'a' media 47%| 36%| 33%| 33%| 41%| 43%| 36%| 44%
‘é"gggf‘;g}%ﬁﬁi;{‘e‘j Fish 27%|  27%| 32%| 28%| 27%| 35%| 33%| 31%
Friends / family / word-of-mouth 14% 18% 23% 17% 14% 13% 13% 11%
Direct contact gheg;ert‘r;"g’g{“'“g 19%| 12%| 16%| 28%| 16%| 14%| 13%| 11%
Printed brochures or pamphlets 4% 11% 7% 9% 9% 8% 9% 9%
Newspaper 10% 7% 7% 7% 7% 5% 7% 5%
Printed travel or guidebooks 2% 5% 3% 3% 3% 5% 7% 5%
Magazines 3% 4% 7% 5% 4% 4% 4% 4%
Stores / Chamber of Commerce 2% 2% 6% 2% 5% 4% 4% 3%
Television shows or programs 1% 1% 3% 1% 2% 1% 3% 3%
f'erfgggl’e';]i‘;e personalknowledge | 5o0| 304  106|  4%| 2%  1%|  1%| 3%
Do not look for information 0% 3% 0% 1% 1% 1% 2% 0%
Regulations book 1% 1% 1% 1% 2% 1% 1% 1%
Radio 1% 0% 1% 0% 1% 2% 0% 2%
Facebook 1% 0% 1% 0% 0% 2% 1% 0%
Social media other than
Facebook or Twitter 1% 0% 1% 2% 0% 0% 1% 1%
BLM / Forest Service 2% 1% 0% 0% 0% 1% 0% 0%
Twitter 0% 0% 0% 0% 0% 1% 0% 0%
Other 1% 1% 0% 0% 1% 0% 0% 0%
Don't know 6% 8% 6% 7% 4% 3% 5% 5%

The results among hunters and anglers are shown in Figures 5.10.2 and 5.10.3). The data run of
consumptives is next (Figure 5.10.4), followed by non-consumptive wildlife viewers

(Figure 5.10.5).
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Q179. In general, where do you typically look for
information on wildlife, fish, and wildlife-related
outdoor recreation in Wyoming? (Hunters)

Wyoming Game and Fish Department website MG 51
Internet other than social media or Department website iJJ—L\ 46

14

Direct contact with the Wyoming Game and Fish Department

Friends / family / word-of-mouth

Printed brochures or pamphlets

Printed travel or guidebooks

Stores / Chamber of Commerce

Magazines

Newspaper

Regulations book
Television shows or programs ] 6[

Already have personal knowledge / experience 1 02

Facebook 2

Do not look for information & ®Resident hunters (n=1097)

Social media other than Facebook or Twitter 5

Multiple Responses Allowed

Radio ONonresident hunters

(n=207)

0

0

BLM / Forest Service 8
; 0

Twitter 0

Other J_—I 10
Don't know H5

0 20 40 60 80 100

Percent

Figure 5.10.2. Sources of Information Among Hunters
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Q179. In general, where do you typically look for
information on wildlife, fish, and wildlife-related
outdoor recreation in Wyoming? (Anglers)

Wyoming Game and Fish Department website

Internet other than social media or Department website

=
o7

Stores / Chamber of Commerce

Magazines

Newspaper

Regulations book

Television shows or programs

Already have personal knowledge / experience

Facebook

@ Resident anglers (n=1371)

Do not look for information

Social media other than Facebook or Twitter

Multiple Responses Allowed

Radio = Nonresident anglers

(n=201)

BLM / Forest Service

Twitter

Other

Don't know

40 60 80 100

Percent

Figure 5.10.3. Sources of Information Among Anglers
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Q179. In general, where do you typically look for

information on wildlife, fish, and wildlife-related

outdoor recreation in Wyoming? (Consumptives
VS. non-consumptives)

Internet other than social media or Department website _J}_{ 44

Wyoming Game and Fish Department website

Friends / family / word-of-mouth

Direct contact with the Wyoming Game and Fish Department
Printed brochures or pamphlets

Newspaper

Printed travel or guidebooks

- .
© Magazines
]
‘=’ Stores / Chamber of Commerce
<
n .
g Television shows or programs
c
8_ Already have personal knowledge / experience
m
[}
4 Do not look for information
w .
a _ 1
= Regulations book i
§ i
i 0
Radio 2
Facebook B ® Hunters/trappers/anglers
11 (n=1735)
Social media other than Facebook or Twitter 3 ONon hunters/trappers/anglers
. (n=823)
BLM / Forest Service %
; 0
Twitter 0
0
Other | ¢
Don't know E, 8
0 20 40 60 80 100
Percent

Figure 5.10.4. Sources of Information Among Hunters/Trappers/Anglers
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Q179. In general, where do you typically look for
information on wildlife, fish, and wildlife-related
outdoor recreation in Wyoming?
(Non-consumptive wildlife viewers)

Internet other than social media or Department website
Wyoming Game and Fish Department website

Direct contact with the Wyoming Game and Fish Department
Friends / family / word-of-mouth

Newspaper

Printed brochures or pamphlets

Magazines

Printed travel or guidebooks

Television shows or programs

Stores / Chamber of Commerce

Already have personal knowledge / experience
Radio

Regulations book

Multiple Responses Allowed

BLM / Forest Service

Do not look for information

Twitter

Facebook

Social media other than Facebook or Twitter

Other

Don't know

0 20 40 60 80 100

Percent (n=559)

Figure 5.10.5. Sources of Information Among Non-Consumptive Wildlife Viewers
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Regardless of responses to the open-ended question above, all respondents were asked if they
had ever visited the Wyoming Game and Fish Department website. Two thirds of residents have
visited the website at some time (Figure 5.10.6). Visitation is particularly high among residents
of the Lander and Sheridan Regions (Table 5.10.2). Results are also included for hunters and
anglers (Figures 5.10.7 and 5.10.8), consumptives vs. non-consumptives (Figure 5.10.9), and for
non-consumptive wildlife viewers (Figure 5.10.10).

Q181. Have you ever visited the website of the Wyoming

Game and Fish Department? (Residents)

Yes

No

Don't know 3

31

66

20

40

60

Percent (n=2558)

80

100

Figure 5.10.6. Visitation to the Game and Fish Department’s
Website Among Residents

Table 5.10.2. Visitation to the Game and Fish Department’s Website, Regionally

Figure 5.10.7. Visitation to the Game and Fish Department’s
Website Among Hunters

Q181. Have you ever visited the website of the Wyoming Game and Fish Department? (Residents
Jackson Cody Lander Pinedale %ﬁi:? Sheridan Casper Laramie
Yes 64% 57% 71% 66% 68% 2% 65% 64%
No 33% 41% 27% 32% 31% 26% 34% 31%
Don't know 3% 2% 2% 2% 1% 3% 1% 4%
Q181. Have you ever visited the website of the Wyoming
Game and Fish Department? (Hunters)
89
o, ———
No 11 .
6 mResident hunters (n=1097)
1 ONonresident hunters (n=207)
Don't know 4
| | |
0 20 40 60 80 100
Percent
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Q181. Have you ever visited the website of the Wyoming
Game and Fish Department? (Anglers)

Yes |z

mResident anglers (n=1371)

& Nonresident anglers (n=201)

0 20 40 60 80 100
Percent

Figure 5.10.8. Visitation to the Game and Fish Department’s
Website Among Anglers

N

Don't know [

N

Q181. Have you ever visited the website of the Wyoming
Game and Fish Department? (Consumptives vs. non-
consumptives)
80
Yes a7
I
| 50 B Hunters/trappers/anglers
(n=1735)
Don't know I—_I 2 ONon hunters/trappers/anglers
3 (n=823)
| ]
0 20 40 60 80 100
Percent

Figure 5.10.9. Visitation to the Game and Fish Department’s
Website Among Hunters/Trappers/Anglers

Q181. Have you ever visited the website of the Wyoming
Game and Fish Department? (Non-consumptive wildlife
viewers)

Yes 52

No 45

Don't know 3

0 20 40 60 80 100
Percent (n=559)
Figure 5.10.10. Visitation to the Game and Fish Department’s
Website Among Non-Consumptive Wildlife Viewers
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A follow-up question asked whether website visitors were able to obtain the information that
they were seeking. Among residents who visited the site, 82% agree that the information was
“easy to find” (Figure 5.10.11). Regional results are shown in Table 5.10.3.

Strongly agree

Moderately agree

Neither agree nor
disagree

Moderately disagree

Strongly disagree

Don't know

visitors.) (Residents)

Q182. Would you agree or disagree that the
information you were looking for was easy to find on
the Game and Fish website? (Asked of website

| 82%

i 14% *
* Rounding on graph
. 5 causes apparent
discrepancy in sum;
R calculation made on
unrounded numbers.
F 2
0 20 40 60 80

Percent (n=1675)

100

Figure 5.10.11. Ease of Finding Information on the Website, Among Residents

Table 5.10.3. Ease of Finding Information on the Website, Regionally

Q182. Would you agree or disagree that the information you were looking for was easy to find on the Game
and Fish website? (Asked of website visitors.) (Residents)

Jackson

Cody

Lander

Pinedale

Green
River

Sheridan

Casper

Laramie

Strongly agree

41%

41%

49%

42%

50%

47%

43%

40%

Moderately agree

41%

33%

36%

39%

31%

36%

39%

43%

Neither agree nor
disagree

7%

3%

3%

4%

3%

2%

4%

1%

Moderately disagree

6%

13%

4%

8%

12%

5%

8%

9%

Strongly disagree

2%

7%

6%

6%

3%

6%

6%

5%

Don't know

3%

2%

2%

1%

1%

4%

1%

1%

Results of the follow-up question are also shown for hunters (Figure 5.10.12), anglers
(Figure 5.10.13), hunters/trappers/anglers collectively (Figure 5.10.14), and for non-consumptive
wildlife viewers (Figure 5.10.15).
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Q182. Would you agree or disagree that the information
you were looking for was easy to find on the Game and
Fish website? (Asked of website visitors.) (Hunters)

Stongly agree I :5
Moderate|y agree *—3\
39

Ol

Neither agree nor disagree !l 33
] mResident hunters (n=944)
; 9
Moderately disagree 56 ONonresident hunters (n=186)
; 7
Strongly disagree Tg
Don't know 12
0 20 40 60 80 100
Percent

Figure 5.10.12. Ease of Finding Information on the Website, Among Hunters

Q182. Would you agree or disagree that the information
you were looking for was easy to find on the Game and
Fish website? (Asked of website visitors.) (Anglers)

Strongly agree

Moderately agree

Neither agree nor disagree
@ Resident anglers (n=1086)

Moderately disagree @ Nonresident anglers (n=175)

Strongly disagree

Don't know

0 20 40 60 80 100
Percent

Figure 5.10.13. Ease of Finding Information on the Website, Among Anglers
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Q182. Would you agree or disagree that the information
you were looking for was easy to find on the Game and
Fish website? (Asked of website visitors.) (Consumptives
VS. hon-consumptives)

Strongly agree ﬁj‘xsﬂ
Moderately agree *S 2

Neither agree nor !I 2

disagree 3
] B Hunters/trappers/anglers
Moderately disagree 579 (n=1346)
ONon hunters/trappers/anglers
(n=329)

Strongly disagree ! 56

Don't know b13

0 20 40 60 80 100
Percent
Figure 5.10.14. Ease of Finding Information on the Website, Among
Hunters/Trappers/Anglers

Q182. Would you agree or disagree that the information
you were looking for was easy to find on the Game and
Fish website? (Asked of website visitors.) (Non-
consumptive wildlife viewers)

Strongly agree

Moderately agree

Neither agree nor
disagree

Moderately disagree

Strongly disagree

Don't know

0 20 40 60 80 100
Percent (n=254)
Figure 5.10.15. Ease of Finding Information on the Website, Among Non-Consumptive
Wildlife Viewers
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In follow-up, a second question, asked in an open-ended format, asked website users who
disagreed that the information was easy to find to say what information they were seeking.
Commonly named among residents overall were hunting license information, maps/access

information, and hunting regulations (Figure 5.10.16). Regional information is shown in

Table 5.10.4.

Multiple Responses Allowed

Q185. What information were you looking for on the

Game and Fish website? (Asked of those who
disagreed that information was easy to find.)
(Residents)

Hunting license information
Maps / access information
Hunting regulations
Hunting season dates
Fishing regulations

Fishing license information

Nothing specific / just browsing / general
information

Fishing season dates

Wolves, bears, or other predator / large carnivore
information

Pheasant hunting information

Hunter safety / hunter education course
information

Harvest reports
Contact information for Game and Fish
Other

Don't know

20 40 60
Percent (n=307)

80

100

Figure 5.10.16. Information Sought on the Website, Among Residents
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Table 5.10.4. Information Sought on the Website, Among Residents Regionally

Q185. What information were you looking for on the Game and Fish website? (Asked of those who disagreed that
information was easy to find.) (Residents)

Jackson | Cody Lander |Pinedale %risg? Sheridan| Casper | Laramie
Hunting license information 20% 31% 40% 30% 32% 26% 25% 25%
Maps / access information 25% 21% 25% 25% 24% 45% 30% 19%
Hunting regulations 17% 27% 41% 34% 24% 25% 17% 19%
Hunting season dates 0% 7% 29% 9% 9% 2% 6% 18%
Fishing regulations 41% 22% 9% 10% 11% 17% 5% 5%
Fishing license information 20% 4% 3% 16% 13% 1% 8% 7%
Nothing specific / just browsing /
general information 1% 14% 5% 12% 6% 7% 9% 2%
Fishing season dates 20% 3% 2% 6% 9% 1% 0% 5%
Wolves, bears, or other
predator / large carnivore 6% 4% 7% 7% 2% 14% 3% 1%
information
Pheasant hunting information 0% 1% 6% 0% 0% 12% 0% 4%
Hunter safety / hunter education
course information 0% 3% 0% 12% 0% 4% 8% 0%
Harvest reports 2% 1% 0% 1% 0% 3% 2% 2%
;:r?(;ntgic;thmformatlon for Game 0% 30 0% 0% 204 1% 0% 206
Other 7% 8% 0% 2% 1% 1% 5% 3%
Don't know 4% 3% 3% 1% 0% 16% 6% 12%

Hunters’ responses are shown in Figure 5.10.17, while anglers’ responses are presented in

Figure 5.10.18. Results for this question are also shown for consumptives (Figure 5.10.19) and
non-consumptive wildlife viewers (Figure 5.10.20); some of these questions have low sample

sizes because so few qualified for the question (they had to have visited the website and
disagreed that the information they were looking for was easy to find).
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Q185. What information were you looking for on
the Game and Fish website? (Asked of those
who disagreed that information was easy to

find.) (Hunters)

|

Hunting license information 7

Maps / access information
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Hunting regulations

Fishing regulations
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Hunting season dates
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- Nothing specific / just browsing / general 11

$ information
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ﬁ Fishing license information .04
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5 Hunter safety / hunter education course ] 6

> information 0
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% Wolves, bears, or other predator / large carnivore | 5

= information 0

= i

2 4

= Harvest reports 5

L. I 1

Fishing season dates F

mResident hunters (n=153)

L.

Pheasant hunting information

ONonresident hunters (n=18)

Contact information for Game and Fish
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Other .0 3

Don't know hze
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Figure 5.10.17. Information Sought on the Website, Among Hunters
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Q185. What information were you looking for on
the Game and Fish website? (Asked of those
who disagreed that information was easy to

find.) (Anglers)

Hunting license information

Maps / access information

Hunting regulations ===, 17
Fishing regulations === 112‘
Hunting season dates [ 68
Nothing specific / just browsing / general 8
information h 12
Fishing license information :5:5:5:5:5:5:7 12

Hunter safety / hunter education course 4
information 0

Wolves, bears, or other predator / large carnivore [J 3
information 0

Multiple Responses Allowed

Harvest reports

@ Resident anglers (n=178)
Fishing season dates

Pheasant hunting information :
B Nonresident anglers (n=17)

Contact information for Game and Fish

Other

Don't know

20 40 60 80 100
Percent

Figure 5.10.18. Information Sought on the Website, Among Anglers
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Q185. What information were you looking for on
the Game and Fish website? (Asked of those
who disagreed that information was easy to
find.) (Consumptives vs. non-consumptives)

Hunting license information

Maps / access information

Hunting regulations

Hunting season dates

Fishing regulations

Fishing license information

Nothing specific / just browsing / general
information

Fishing season dates

Wolves, bears, or other predator / large carnivore
information

Pheasant hunting information

Multiple Responses Allowed

Hunter safety / hunter education course
information

Harvest reports

Contact information for Game and Fish

Other

Don't know
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Figure 5.10.19. Information Sought on the Website, Among Hunters/Trappers/Anglers
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Hunting regulations

Maps / access information

Hunting license information

Nothing specific / just browsing / general
information

Wolves, bears, or other predator / large carnivore
information

Hunting season dates

Other

Contact information for Game and Fish

Fishing regulations

Fishing license information

Multiple Responses Allowed

Fishing season dates

Pheasant hunting information

Hunter safety / hunter education course
information

Harvest reports

Don't know

Q185. What information were you looking for on
the Game and Fish website? (Asked of those
who disagreed that information was easy to

find.) (Non-consumptive wildlife viewers)

— 18

20

40 60 80

Percent (n=34)

100

Figure 5.10.20. Information Sought on the Website, Among Non-Consumptive

Wildlife Viewers
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A final question in this section asked respondents to name any topics about which they would
like information, in an open-ended format. Access and hunting/fishing information top the list
(Figure 5.10.21). The regional results are shown in Table 5.10.5.

Q190. Are there any topics or areas about which
you would like the Wyoming Game and Fish
Department to provide more information or
outreach? If so, what are they? (Residents)

No / nothing / no topics or areas 68

Locations for recreation / access areas / maps
Hunting information in general

Fishing information in general

Wyoming wildlife species

5
5

3

3

Hunter education / hunter safety 3
Educational programs 2
Provide better information via website / improve website 2
Youth programs J} 2
Wolves J 2
Bears _I 1

Human-wildlife interactions || 1

Poaching | Less than 0.5

Multiple Responses Allowed

Boater outreach | Less than 0.5
State park information | Less than 0.5
Elk feeding | Less than 0.5
Endangered species / invasive wildlife | Less than 0.5
Other | 2
Don't know L 9
6 20 40 60 80 100
Percent (n=2404)

Figure 5.10.21. Topics of Interest, Among Residents
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Table 5.10.5. Topics of Interest, Among Residents Regionally

Q190. Are there any topics or areas about which you would like the Wyoming Game and Fish Department to provide
more information or outreach? If so, what are they? (Residents)

Jackson | Cody Lander | Pinedale CFj{ri\e;gP Sheridan | Casper | Laramie

No / nothing / no topics or 64%|  65%| 67%| 73%| 67%| 75%| 69%|  67%
Locations for r/erf]raes;'on / 6% 6% 5% 2% 4% 3% 7% 5%
Hunting information in general 7% 4% 2% 3% 5% 3% 5% 6%
Fishing information in general 1% 3% 3% 1% 1% 3% 2% 6%
Wyoming wildlife species 3% 2% 3% 3% 2% 2% 3% 3%
SH;Cr;i)e/r education / hunter 1% 1% 3% 206 4% 4% 206 206
Educational programs 6% 1% 3% 4% 1% 0% 3% 3%
Provide better information via

website / improve website 1% 3% 2% 1% 1% 2% 4% 3%
Youth programs 2% 1% 4% 1% 3% 1% 3% 2%
Wolves 2% 4% 2% 4% 2% 2% 3% 1%
Bears 3% 3% 2% 2% 1% 1% 2% 0%
Human-wildlife interactions 3% 0% 0% 1% 2% 0% 2% 1%
Poaching 1% 1% 0% 1% 1% 0% 1% 0%
Boater outreach 0% 0% 0% 0% 1% 0% 0% 1%
State park information 1% 0% 0% 0% 0% 0% 1% 0%
Elk feeding 1% 1% 0% 1% 0% 0% 1% 0%
Tncangered species / 1% 0% 0% 0% 0% 0% 0% 0%
Other 1% 2% 3% 1% 2% 1% 3% 2%
Don't know 6% 12% 9% 7% 9% 7% 8% 9%

The results among hunters (Figure 5.10.22), anglers (Figure 5.10.23), consumptives
(Figure 5.10.24), and non-consumptive wildlife viewers (Figure 5.10.25) are presented on the

following pages.
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Q190. Are there any topics or areas about which
you would like the Wyoming Game and Fish
Department to provide more information or
outreach? If so, what are they? (Hunters)

i ; 66
No / nothing / no topics or areas #1 67

Hunting information in general

Locations for recreation / access areas / maps

Fishing information in general

Hunter education / hunter safety

Provide better information via website / improve website
Educational programs
Wyoming wildlife species
Wolves

Youth programs

=r

Bears

Boater outreach ]

Human-wildlife interactions

Multiple Responses Allowed

Poaching mResident hunters (n=873)

Endangered species / invasive wildlife

ONonresident hunters
(n=195)

. . . . .
RO ©OO OO ©Oo Ok

Elk feeding

[ele]

State park information

Other 19

Don't know 8

0 20 40 60 80 100

Percent

Figure 5.10.22. Topics of Interest, Among Hunters
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Q190. Are there any topics or areas about which
you would like the Wyoming Game and Fish
Department to provide more information or
outreach? If so, what are they? (Anglers)

No / nothing / no topics or areas 76

Hunting information in general =

Hunter education / hunter safety
Provide better information via website / improve website
Educational programs  §
Wyoming wildlife species
Wolves
Youth programs |

Bears

™

Boater outreach |

Human-wildlife interactions

Multiple Responses Allowed

Poaching
Endangered species / invasive wildlife

B Nonresident anglers
(n=191)

Elk feeding

! L ! L !
[ole) (o) o o o Op

State park information

B Resident anglers (n=1101)

Other

Don't know

40 60 80

Percent

100

Figure 5.10.23. Topics of Interest, Among Anglers
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Q190. Are there any topics or areas about which
you would like the Wyoming Game and Fish
Department to provide more information or

outreach? If so, what are they? (Consumptives
VS. hon-consumptives)

No / nothing / no topics or areas # %%
Locations for recreation / access areas / maps 46
Hunting information in general 2 6
Fishing information in general 24
Wyoming wildlife species M %
Hunter education / hunter safety %’
Educational programs %
8 Provide better information via website / improve website %
3
= Youth programs {§ 2
®» 5 B Hunters/trappers/anglers
§ Wolves [ { (n=1607)
o
g Bears % ] Ncin hunters/trappers/anglers
& | (n=797)
o Human-wildlife interactions 502
o
5 Poaching
=

Boater outreach
State park information
Elk feeding

Endangered species / invasive wildlife

Other

Don't know

o . . . . . .
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Figure 5.10.24. Topics of Interest, Among Hunters/Trappers/Anglers
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Q190. Are there any topics or areas about which
you would like the Wyoming Game and Fish
Department to provide more information or

outreach? If so, what are they? (Non-
consumptive wildlife viewers)

No / nothing / no topics or areas

Wyoming wildlife species

Locations for recreation / access areas / maps
Human-wildlife interactions

Hunting information in general

Educational programs

Provide better information via website / improve website
Hunter education / hunter safety
Fishing information in general
Youth programs

Bears

Wolves

State park information

Multiple Responses Allowed

Elk feeding

Poaching

Endangered species / invasive wildlife
Boater outreach

Other

Don't know

0 20 40 60 80 100
Percent (n=539)

Figure 5.10.25. Topics of Interest, Among Non-Consumptive Wildlife Viewers
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5.11. FUNDING ISSUES

The survey asked, in an open-ended question, how respondents think the Wyoming Game and
Fish Department is funded. A bit under half of residents (44%) knew that Game and Fish is
funded, in part, by fishing and hunting licenses (Figure 5.11.1). Many responses related to
general tax revenues, which are generally not used for funding Game and Fish.

Q173. How do you think the Wyoming Game and
Fish Department is funded? (Residents)

Fishing and hunting licenses
Taxes (in general)

General state tax revenue
Commercial fishing licenses

General federal tax revenue

State income tax check-off/nongame
donations

Excise taxes on hunting and fishing
equipment

Fines

Donations
Taxes on motorboat fuel | 1
Taxes on energy extraction and mining | 1

Lottery sales | Less than 0.5

Multiple Responses Allowed

Camping fees | Less than 0.5
Conservation stamps | Less than 0.5

Boat registrations | Less than 0.5

Other 2

Don't know 15

0 20 40 60 80 100
Percent (n=2558)
Figure 5.11.1. Perceived Funding Sources of Game and Fish, Among Residents
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In the regional results, residents of the Pinedale, Sheridan, Cody, and Green River Regions have
the highest percentage naming fishing and hunting licenses as a funding source for the Game and
Fish Department (Table 5.11.1).

Table 5.11.1. Perceived Funding Sources of Game and Fish, Among Residents

Q173. How do you think the Wyoming Game and Fish Department is funded? (Residents)
Green

Jackson Cody Lander | Pinedale River Sheridan | Casper | Laramie

Fishing and hunting 37%|  47%|  42%|  51%|  47%|  49%|  42%|  41%
Taxes (in general) 28% 26% 26% 24% 27% 35% 25% 22%
General state tax revenue 21% 20% 20% 15% 15% 17% 21% 16%
Commercial fishing 13%|  16%|  18%|  19%|  17%|  14%| 13%|  16%
General federal tax

revenue 20% 18% 15% 11% 16% 9% 18% 14%
State income tax check- 19%|  12%|  19%|  15%|  12%|  14%| 13%| 17%

offfnongame donations

Excise taxes on hunting

and fishing equipment 4% 5% 2% 8% 2% 4% 6% 6%
Fines 3% 3% 3% 2% 3% 5% 3% 2%
Donations 3% 1% 2% 2% 1% 7% 2% 2%
Taxes on motorboat fuel 1% 0% 0% 1% 1% 0% 2% 1%
Z%Zit%%iﬁ%nmg 0% 0% 0% 1% 1% 0% 1% 1%
Lottery sales 0% 0% 0% 0% 1% 0% 0% 1%
Camping fees 0% 0% 0% 0% 0% 1% 0% 0%
Conservation stamps 0% 0% 0% 0% 1% 0% 0% 0%
Boat registrations 0% 0% 0% 1% 0% 0% 0% 0%
Other 0% 1% 1% 1% 1% 1% 4% 2%
Don't know 13% 12% 14% 13% 19% 8% 14% 17%

Among the hunter groups, nonresident hunters have a slightly higher percentage who named
fishing and hunting licenses as a source of funding (Figure 5.11.2). This holds true among
anglers, as well: nonresident anglers have a higher percentage, compared to resident anglers,
who named fishing and hunting licenses as a funding source (Figure 5.11.3).

Not surprisingly, hunters/trappers/anglers collectively are more likely to name fishing and
hunting licenses as a funding source (Figure 5.11.4). What is perhaps noteworthy is that more
than a third of those who do not hunt, trap, or fish nonetheless named fishing and hunting
licenses as a source of funding. This means, though, that a substantial portion of the general
public do not know that hunters, trappers, and anglers play an important funding role. The final
graph for this question shows non-consumptive wildlife viewers (Figure 5.11.5).
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Q173. How do you think the Wyoming Game and
Fish Department is funded? (Hunters)

Fishing and hunting licenses

|

70

Taxes (in general)

e -

14

General state tax revenue 5418
15
1

Commercial fishing licenses

__fl
24
State income tax check-off/nongame donations 5

General federal tax revenue 11 o

6

|

Excise taxes on hunting and fishing equipment 3

Donations .02

: 4
Fines !I 5
Taxes on motorboat fuel %

Taxes on energy extraction and mining f 5

Conservation stamps |

Multiple Responses Allowed

Lottery sales
0 mResident hunters (h=1097)

Camping fees | g

i ONonresident hunters
Boat registrations | 5 (n=207)

2
Other 11

' 10
Don't know 5 14
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Percent

Figure 5.11.2. Perceived Funding Sources of Game and Fish, Among Hunters
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Fishing and hunting licenses

Taxes (in general)

General state tax revenue

Commercial fishing licenses

State income tax check-off/nongame donations
General federal tax revenue

Excise taxes on hunting and fishing equipment
Donations

Fines

Taxes on motorboat fuel

Taxes on energy extraction and mining

Conservation stamps

Multiple Responses Allowed

Lottery sales
Camping fees
Boat registrations

Other

Q173. How do you think the Wyoming Game and
Fish Department is funded? (Anglers)

= 66

@ Resident anglers (n=1371)

B Nonresident anglers (n=201)

14
] 11
0 20 40 60 80
Percent

100

Figure 5.11.3. Perceived Funding Sources of Game and Fish, Among Anglers
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Q173. How do you think the Wyoming Game and
Fish Department is funded? (Consumptives vs.
non-consumptives)
Fishing and hunting licenses # 49
Taxes (in general) i_z‘429
General state tax revenue 51179
Commercial fishing licenses 32_18
General federal tax revenue 5 %g’
State income tax check-offfnongame donations !, 11%
§ Excise taxes on hunting and fishing equipment 5 B
2 i
= Fines !l%
"
S Donations Fl
a i
§ Taxes on motorboat fuel 5 B Hunters/trappers/anglers
) i (n=1735)
Q.
= Taxes on energy extraction and mining ONon hunters/trappers/anglers
= | (n=823)

Lottery sales
Camping fees
Conservation stamps
Boat registrations
Other

Don't know

OO OO OO RO Rk Rk

40 60 80 100

Percent

Figure 5.11.4. Perceived Funding Sources of Game and Fish, Among
Hunters/Trappers/Anglers
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Multiple Responses Allowed

Q173. How do you think the Wyoming Game and
Fish Department is funded? (Non-consumptive
wildlife viewers)

Fishing and hunting licenses

Taxes (in general)

General state tax revenue

General federal tax revenue

State income tax check-off/nongame donations

Commercial fishing licenses

Excise taxes on hunting and fishing equipment

Fines

Taxes on motorboat fuel

Donations

Lottery sales

Camping fees

Taxes on energy extraction and mining

Other

Don't know

13

20 40 60
Percent (n=559)

80

100

Figure 5.11.5. Perceived Funding Sources of Game and Fish, Among Non-Consumptive

Wildlife Viewers
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Following the question above, which was asked in an open-ended format and divulged no
information to the respondent, the survey informed respondents of the following:

The Wyoming Game and Fish Department is responsible for managing over 800
species of wildlife. Fewer than 100 of these are game animals. Historically, the
sale of hunting and fishing licenses and conservation stamps, application fees, and
Federal excise taxes have funded nearly all wildlife management in Wyoming.

Then the survey asked directly if respondents thought that elected officials should explore
options for new funding sources to help pay for conservation. Overwhelmingly, residents agree
(78%) rather than disagree (13%) that officials should do so (Figure 5.11.6). This agreement is
high across all the regions, with both Green River and Laramie Regions having a majority who
strongly agree (Table 5.11.2).

Q176. [Existing funding sources were previously
discussed with respondent.] Would you agree or
disagree that elected officials should explore
options for new funding sources to help pay for
fish and wildlife conservation in Wyoming?
(Residents)

Moderately agree _ 30

Neither agree nor . 5
disagree

78%0 *

Moderately disagree . 8 *
Rounding on graph
L 13% causes apparent
discrepancy in sum;
. calculation made on
Strongly disagree . 5 unrounded numbers.

Don't know F 4

0 20 40 60 80 100
Percent (n=2558)

Figure 5.11.6. Residents’ Opinion on the Game and Fish Department’s
Exploring Funding Options
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Table 5.11.2. Regional Opinion on the Game and Fish Department’s Exploring Funding

Options

Q176. [Existing funding sources were previously discussed with respondent.] Would you agree or disagree
that elected officials should explore options for new funding sources to help pay for fish and wildlife
conservation in Wyoming? (Residents)

Jackson Cody Lander | Pinedale C;risgr Sheridan | Casper Laramie
Strongly agree 46% 45% 48% 47% 53% 45% 48% 51%
Moderately agree 29% 30% 31% 28% 29% 32% 27% 29%
g.e'ther agree nor 6% 3% 4% 4% 4% 5% 6% 5%
isagree
Moderately disagree 10% 8% 8% 8% 5% 10% 8% 8%
Strongly disagree 5% 7% 5% 8% 7% 5% 5% 3%
Don't know 5% 5% 4% 6% 2% 2% 6% 4%

Agreement is relatively stable—with a large majority agreeing—across all of the groups shown
in Figures 5.11.7 through 5.11.10.

Q176. [Exist. fund sources were prev.
discussed w/ respondent.] Would you
agree or disagree that elected officials
should explore options for new funding
sources to help pay for fish and wildlife

conservation in Wyoming? (Hunters)

—
—

Strongly
agree

Moderately

4
27
agree 25

Neither
agree nor
disagree

BResident hunters

Moderately 9 (n=1097)

disagree 6

ONonresident hunters
(n=207)

4
5
Strongly 7
disagree 9
Don't know 2
8
0 2

0 40 60 80 100
Percent

Q176. [Exist. fund sources were prev.
discussed w/ respondent.] Would you
agree or disagree that elected officials
should explore options for new funding
sources to help pay for fish and wildlife

conservation in Wyoming? (Anglers)

Strongly
agree

Moderately
agree

Neither
agree nor
disagree

@Resident anglers

Moderately 8 (n=1371)

disagree 1 6 B@Nonresident anglers
(n=201)

Strongly 4
disagree |3 4

Don't know

0 20 40 60 80
Percent

100

Figure 5.11.7. Hunters’ Opinions on the
Exploration of New Funding Options

Figure 5.11.8. Anglers’ Opinions on the
Exploration of New Funding Options
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Q176. [Exist. fund sources were prev.
discussed w/ respondent.] Would you
agree or disagree that elected officials
should explore options for new funding
sources to help pay for fish and wildlife
conservation in WY? (Consumptives vs.
non-consumptives)

Strongly 5p
agree 45

Moderately 28
agree 31

Neither 3
agree nor I,-I
disagree 6

B Hunters/trappers/anglers

Moderately 8 (n=1735)
disagree 8
ONon hunters/trappers/anglers
(n=823)
Strongly 5
disagree 5
Don't know !-|3
5
0 20 40 60 80 100

Percent

Q176. [Exist. fund sources were prev.
discussed w/ respondent.] Would you
agree or disagree that elected officials
should explore options for new funding
sources to help pay for fish and wildlife
conservation in Wyoming? (Non-
consumptive wildlife viewers)

e H
agree 48

Moderately - 3
agree
Neither

agree nor I 5

disagree

N

Moderately l 7
disagree

Strongly I 4
disagree

Don't know F 4

0 20 40 60 80 100
Percent (n=559)

Figure 5.11.9. Consumptives’ Opinions on
the Exploration of New Funding Options

Figure 5.11.10. Non-Consumptive Wildlife
Viewers’ Opinions on the Exploration of
New Funding Options
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5.12. DEMOGRAPHIC DATA

The following demographic data are shown:

Gender (Figures 5.12.1 through 5.12.5 and Table 5.12.1)

Age (Figures 5.12.6 through 5.12.10 and Table 5.12.2)

Ethnicity (Figures 5.12.11 through 5.12.15 and Table 5.12.3)
Ownership of land (Figures 5.12.16 through 5.12.20 and Table 5.12.4)
Residence (Figures 5.12.21 through 5.12.25 and Table 5.12.5)
Education (Figures 5.12.26 through 5.12.30 and Table 5.12.6)

Q217. Respondent's gender (not asked; observed by
interviewer). (Residents)

B

Male

Female 49

Could not determine | Less than 0.5

0 20 40 60 80 100

Percent (n=2558)
Figure 5.12.1. Gender, Among Residents

Table 5.12.1. Gender, Regionally

Q217. Respondent’s gender (not asked; observed by interviewer). (Residents)

Green

Jackson

Cody

Lander

Pinedale

River

Sheridan

Casper

Laramie

Male

52%

49%

49%

52%

51%

51%

50%

51%

Female

48%

50%

50%

47%

48%

49%

49%

48%

Could not
determine

0%

0%

0%

0%

0%

0%

0%

0%
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Q217. Respondent's gender (not asked; observed by
interviewer). (Hunters)

Male
08

Female
i mResident hunters
(n=1097)
Couldnot | O ONonresident hunters
determine | (n=207)
0 20 40 60 80 100

Percent
Figure 5.12.2. Gender, Among Hunters

Q217. Respondent's gender (not asked; observed by
interviewer). (Anglers)

Female
i @ Resident anglers
(n=1371)
Couldnot | O @ Nonresident anglers
determine | (n=201)
0 20 40 60 80 100

Percent

Figure 5.12.3. Gender, Among Anglers
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Q217. Respondent's gender (not asked; observed by
interviewer). (Consumptives vs. non-consumptives)

63
Male
34
37
Female
65
® Hunters/trappers/anglers (n=1735)
Couldnot | O
determine | ONon hunters/trappers/anglers
(n=823)
\ \ I
0 20 40 60 80 100
Percent

Figure 5.12.4. Gender, Among Hunters/Trappers/Anglers

Q217. Respondent's gender (not asked; observed by
interviewer). (Non-consumptive wildlife viewers)

Could not
determine

1

o

20

40 60 80 100

Percent (n=559)

Figure 5.12.5. Gender, Among Non

-Consumptive Wildlife Viewers
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Q210. Respondent's age. (Residents)

65 years old or older 17

55-64 years old 17

45-54 years old 16

35-44 years old 15

25-34 years old 17

18-24 years old 13

Don'tknow j 1
Refused 3
0 20 40 60 80 100
Percent (n=2558)
Figure 5.12.6. Respondent’s Age, Among Residents
Table 5.12.2. Respondent’s Age, Regionally
Q210. Respondent’s age. (Residents)
Jackson Cody Lander Pinedale %ﬁsgr Sheridan | Casper Laramie

g%gfars old or 14% 25% 21% 17% 15% 15% 17% 17%
55-64 years old 15% 19% 19% 18% 18% 18% 19% 15%
45-54 years old 16% 16% 15% 18% 17% 17% 17% 14%
35-44 years old 19% 12% 14% 17% 18% 17% 15% 14%
25-34 years old 25% 14% 15% 16% 18% 19% 17% 17%
18-24 years old 7% 10% 11% 8% 11% 11% 11% 18%
Don't know 1% 2% 1% 2% 1% 1% 1% 2%
Refused 3% 2% 5% 4% 2% 2% 2% 3%
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Q210. Respondent's age. (Hunters)

9
65 years old or older EL 22
1
55-64 years old 21
45-54 years old

I
35-44 years old 3 18

25-34 years oid [N 2:
3
1
2
1
1

18-24 years old
Don't know

Refused

B Resident hunters
(n=1097)

ONonresident hunters
(n=207)
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Figure 5.12.7. Respondent’s Age, Among Hunters

Q210. Respondent's age. (Anglers)

65 years old or older
55-64 years old
45-54 years old
35-44 years old
25-34 years old
18-24 years old

Don't know

Refused

@ Resident anglers
(n=1371)

= Nonresident anglers
(n=201)

40 60
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Figure 5.12.8. Respondent’s Age, Among Anglers
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Q210. Respondent's age. (Consumptives vs. non-
consumptives)

65 years old or older
55-64 years old
45-54 years old
35-44 years old

25-34 years old

18-24 years old m Hunters/trappers/anglers (n=1735)

Don't know
ONon hunters/trappers/anglers
Refused (n=823) | | |
40 60 80 100
Percent

Figure 5.12.9. Respondent’s Age, Among Hunters/Trappers/Anglers

Q210. Respondent's age. (Non-consumptive wildlife
viewers)

65 years old or older
55-64 years old
45-54 years old
35-44 years old
25-34 years old
18-24 years old

Don't know

Refused

40 60 80 100
Percent (n=559)

Figure 5.12.10. Respondent’s Age, Among Non-Consumptive Wildlife Viewers
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Multiple Responses Allowed

Q208. What races or ethnic backgrounds do you consider
yourself? Please mention all that apply. (Residents)

White or Caucasian

Hispanic or Latino

Native American or Alaskan native or
Aleutian

East Asian

Black or African-American
South Asian

Middle Eastern

Native Hawaiian

Other

Don't know

Refused

Less

Less

Less

Less

2

Less than 0.5

than 0.5

than 0.5

than 0.5

than 0.5

89

o

20 40

60

Percent (n=2558)

80

100

Figure 5.12.11. Ethnicity, Among Residents

Table 5.12.3. Ethnicity, Among Residents Regionally

Q208. What races or ethnic backgrounds do you consider yourself? Please mention all that apply. (Residents)
Jackson Cody Lander | Pinedale C;risg? Sheridan | Casper | Laramie

White or Caucasian 91% 89% 85% 94% 92% 92% 90% 87%
Hispanic or Latino 4% 5% 2% 1% 3% 2% 2% 4%
Native American or

Alaskan native or Aleutian 2% 1% 8% 0% 0% 2% 2% 4%
East Asian 0% 0% 1% 0% 0% 0% 0% 0%
Black or African-American 0% 0% 0% 0% 0% 0% 0% 0%
South Asian 1% 0% 0% 0% 1% 0% 0% 0%
Middle Eastern 0% 0% 0% 1% 0% 0% 0% 0%
Native Hawaiian 0% 0% 0% 0% 0% 0% 0% 0%
Other 1% 1% 3% 0% 1% 1% 3% 1%
Don't know 1% 2% 1% 2% 0% 1% 2% 2%
Refused 4% 3% 4% 4% 3% 2% 4% 3%
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Responsive Management

Multiple Responses Allowed

Q208. What races or ethnic backgrounds do you consider
yourself? Please mention all that apply. (Hunters)

White or Caucasian #1 %

Hispanic or Latino

Native American or Alaskan native or Aleutian
Black or African-American

East Asian

South Asian

Native Hawaiian

Middle Eastern

African

Other

Don't know

Refused

OO OO OO OO oo ©Oo

4
2
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mResident hunters (n=1097)

ONonresident hunters (n=207)
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40 60 80 100
Percent

Figure 5.12.12. Ethnicity, Among Hunters

Multiple Responses Allowed

Q208. What races or ethnic backgrounds do you consider
yourself? Please mention all that apply. (Anglers)

White or Caucasian
Hispanic or Latino

Native American or Alaskan native or Aleutian
Black or African-American
East Asian

South Asian

Native Hawaiian

Middle Eastern

African

Other

Don't know

Refused

4
o 4
2
0
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1
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9 mResident anglers (n=1371)
B
1 & Nonresident anglers (n=201)
1
(172
3
] 3
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Figure 5.12.13. Ethnicity, Among Anglers
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Q208. What races or ethnic backgrounds do you consider
yourself? Please mention all that apply. (Consumptives vs. non-
consumptives)

White or Caucasian | o

Hispanic or Latino [ 2

§ Native American or Alaskan native or Aleutian 2

3 i

P East Asian | J

(7] .

<]

@ Black or African-American | J

[e] .

Q =
2 South Asian 8 ®Hunters/trappers/anglers (n=1735)
[1'4 i

%_ Middle Eastern 8 ONon hunters/trappers/anglers
= . (n=823)

=]

=

Native Hawaiian | g

Other %

Don'tknow M 3

Refused 3

0 20 40 60 80 100
Percent

Figure 5.12.14. Ethnicity, Among Hunters/Trappers/Anglers

Q208. What races or ethnic backgrounds do you consider
yourself? Please mention all that apply. (Non-consumptive
wildlife viewers)

White or Caucasian
Native American or Alaskan native or Aleutian 4
Hispanic or Latino 2

South Asian | 0

Middle Eastern | O

Other 3

Multiple Responses Allowed

Don't know 2

Refused 2

0 20 40 60 80 100
Percent (n=559)

Figure 5.12.15. Ethnicity, Among Non-Consumptive Wildlife Viewers
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Responsive Management

Q202. Do you own land in Wyoming? (Residents)

Yes

Don't know I
0 20 40 60 80 100
Percent (n=2558)

Figure 5.12.16. Ownership of Land, Among Residents
Table 5.12.4. Ownership of Land, Regionally

Q202. Do you own land in Wyoming? (Residents

Jackson Cody Lander Pinedale GRriSEP Sheridan Casper Laramie
Yes 55% 66% 63% 72% 60% 56% 50% 50%
No 44% 31% 34% 25% 39% 43% 49% 47%

Don't know

1%

2%

3%

3%

1%

2%

2%

3%




Forging the Future of Wyoming’s Wildlife 247

Q202. Do you own land in Wyoming? (Hunters)

58
Yes
3
42
No
91
1 @ Resident hunters (n=1097)
Don't know .
:I 6 ONonresident hunters (n=207)
0 20 40 60 80 100
Percent

Figure 5.12.17. Ownership of Land, Among Hunters

Q202. Do you own land in Wyoming? (Anglers)

Yes

No
2 @ Resident anglers (n=1371)
Don't know [ .
= 3 @ Nonresident anglers (n=201)
0 20 40 60 80 100
Percent

Figure 5.12.18. Ownership of Land, Among Anglers



248 Responsive Management

Q202. Do you own land in Wyoming? (Consumptives
Vs. hon-consumptives)

53
Yes
58
45
No
39

B Hunters/trappers/anglers
(n=1735)
Don't know Z ONon hunters/trappers/anglers
3 (n=823)
0 20 40 60 80 100

Percent
Figure 5.12.19. Ownership of Land, Among Hunters/Trappers/Anglers

Q202. Do you o